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2011 Regular Session    The Florida Senate  

 COMMITTEE MEETING EXPANDED AGENDA 

   

    AGRICULTURE 

 Senator Siplin, Chair 

 Senator Bullard, Vice Chair 

 
MEETING DATE: Tuesday, January 25, 2011 

TIME: 8:30 —10:30 a.m. 
PLACE: Mallory Horne Committee Room, 37 Senate Office Building 

MEMBERS: Senator Siplin, Chair; Senator Bullard, Vice Chair; Senators Alexander, Garcia, Hays, Montford, and 
Simmons 

 

TAB BILL NO. and INTRODUCER 
BILL DESCRIPTION and 

SENATE COMMITTEE ACTIONS COMMITTEE ACTION 

 
1 
 

 
Presentation by the Department of Agriculture and Consumer Services and the private 
sector on job and business growth, energy and greening opportunities in agriculture. 
 
 

 
 
 

 
2 
 

 
Reports from Southeastern Fisheries Association regarding the Deepwater Horizon oil spill 
and regulations concerning restrictions on commercial fishing and aquaculture. 
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Report from BP and the industry regarding status of claims process, funding of marketing 
efforts, and other initiatives. 
 
 

 
 
 

 



Florida’s Farm to Fuel® 
Initiative

FLORIDA DEPARTMENT OF AGRICULTURE AND CONSUMER SERVICES
COMMISSIONER ADAM H. PUTNAM

Senate Agriculture Committee
January 25, 2011



www.FreshFromFlorida.com1‐800‐HELPFLA

s. 570.954, Florida Statutes
(1) The department may develop a farm‐to‐
fuel initiative to enhance the market for 
and promote the production and 
distribution of renewable energy from 
Florida‐grown crops, agricultural wastes 
and residues, and other biomass and to 
enhance the value of agricultural products 
or expand agribusiness in the state. 
(2) The department may conduct a 
statewide comprehensive information and 
education program aimed at educating the 
general public about the benefits of 
renewable energy and the use of alternative 
fuels.

Farm to Fuel® Initiative



www.FreshFromFlorida.com1‐800‐HELPFLA

Benefits of Farm to Fuel®

• increased farm income
• added value uses for crops and agricultural 
residues

• new markets to maintain the viability of 
agriculture

• major impact on rural development with job 
opportunities

• maintain green space
• more productive use of marginal land



www.FreshFromFlorida.com1‐800‐HELPFLA

Renewable Fuel Standard

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000

40,000

Contribution from Other Advanced Biofuels (EISA) 

Contribution from Cellulosic Biofuels (EISA)

Contribution from corn (EISA) 

Ethanol Production to date

(million gallons/year)



www.FreshFromFlorida.com1‐800‐HELPFLA

Biofuels Strategic 
Production Report

• Advanced biofuel mandate – 21 bgy 
– 14.6 bgy – dedicated energy crops 
– 4.6 bgy – crop residues 
– 3.0 bgy – woody biomass

• Additional investment ‐ 527 new 
biorefineries totaling $168 billion 
investment 
– 263 biorefineries costing $83.8 billion in the SE 
region



www.FreshFromFlorida.com1‐800‐HELPFLA

Woody Biomass Economic 
Study Conclusions

• HB 7135 (2008) – FDACS shall conduct an economic impact 
analysis on the effects of granting financial incentives to energy 
producers who use woody biomass as fuel, including effects on 
wood supply and prices, current markets and forest 
sustainability.

• 7% RPS would need additional 10 million green tons in 2025 ‐
sustainable if MT, UWW, and LR are utilized with a base ORES

• 12% RPS would need an additional 30 million green tons in 2025 
‐ sustainable with high SREC and base ORES

• Tax credits for renewable electricity production, and subsidies 
for forestry biomass producers would increase the state GDP, 
employment and forest sector output while reducing fossil fuel 
imports, provided feedstock availability can be secured.



www.FreshFromFlorida.com1‐800‐HELPFLA

Contact Information:

Jay Levenstein
850.488.3022
Jay.Levenstein@FreshFromFlorida.com

FLORIDA DEPARTMENT OF AGRICULTURE AND CONSUMER SERVICES
COMMISSIONER ADAM H. PUTNAM



Biomass Power in Florida
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ABOUT AMERICAN RENEWABLES, LLC
• Focused on developing, owning and operating utility-scale 

biomass energy facilities
– Headquartered in Boston, MA

• Partnership between BayCorp Holdings, Energy 
Management and Tyr EnergyManagement and Tyr Energy
– Principals have a long and successful history of developing and 

operating energy facilities

• Developed Nacogdoches Power project in East Texas
– Sold to Southern Power in October 2009

– Developing Gainesville Renewable Energy Center

1



BENEFITS OF BIOMASS POWER GENERATION

Renewable Uses a renewable fuel that is carbon neutral

Economic 
Development

Large, positive economic impact in the local community; 
700 permanent jobs created in the region

Reliable Minimum 90% availabilityReliable Minimum 90% availability

Flexible Can use a wide variety of wood fuels and potentially 
additional opportunity fuels (e g storm debris)additional opportunity fuels (e.g. storm debris)

Price 
Predictability

Predictable pricing, customers protected from natural 
gas price volatility and cost of carbon controls
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BIOMASS ENERGY IS CARBON NEUTRAL

3



OPPORTUNITY FOR BIOMASS POWER IN FLORIDA

• Resource Availability
– North Central FL and southeast GA have over  7.5 million 

acres of timberlands, the majority of which are privately-owned

• Fuel Diversity
– Florida is heavily dependent on natural gas and coal

• Baseload Generation
Bi i bl t h l th t b– Biomass energy is a proven renewable technology that can be 
used as a baseload generation

• Other Renewable Resources
– Florida has limited wind resources and solar energy can not 

currently be developed on same scale

4



CHALLENGES

• Lack of consistent renewable energy policy in Florida
– No Renewable Portfolio Standard 

– No financial incentives

• Cumbersome approval process
– Uncertainty at the Public Service Commission on how to 

integrate renewable energy into generation portfolio

Opposition• Opposition
– Vocal minority with incomplete information

Entrenched interests– Entrenched interests

• Uncertainty at national level

5



GAINESVILLE RENEWABLE ENERGY CENTER
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ECONOMIC IMPACT STUDY - OVERVIEW

• Commissioned an economic impact study
– Performed by Julie Harrington, President of Economic 

R h E t i Fl id St t U i it f ltResearch Enterprises; Florida State University faculty
– Utilized Florida Impact Analysis for Planning, or IMPLAN, 

model
• Widely accepted and used integrated input‐output model
• Used extensively by state and local government agencies, 

universities and private research groupsg
• Calibrated to local conditions using local county level and 

state specific data
• Examined impacts in 23 counties within a 75-mileExamined impacts in 23 counties within a 75 mile 

radius of the facility
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ECONOMIC IMPACT STUDY - ASSUMPTIONS

• Key assumptions used in the economic impact model:

– Initial construction and employment impact:
• During construction period, a localized capital/labor 

investment of $46 million$
– Over 400 jobs during nearly 3 year construction period

• 80 forestry and trucking jobs

– Permanent employment
• 44 full-time employees at the plant
• 160 forestry and trucking jobs, associated with fuel supply

8



ECONOMIC IMPACT STUDY - FINDINGS

Initial Economic Impact of Project *
Direct Indirect Induced Total

Output $128.7 $25.7 $30.4 $184.8
Jobs 547 299 268 1,114
Income $32 9 $11 4 $9 9 $54 2Income $32.9 $11.4 $9.9 $54.2

Recurring Annual Economic Impact of Project *
Direct Indirect Induced TotalDirect Indirect Induced Total

Output $95.7 $19.3 $17.5 $132.5
Jobs 204 376 154 733
Income $14.3 $11.1 $5.7 $31.1

* Dollar figures in 2010$, in millions

9
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ADDITIONAL CONCLUSIONS
• Also conducted an “alternative analysis”

• Calculated the economic impact of the same capital and labor 
investment if those funds were spent by another industry, 
such as wholesale trade

• Found that the GREC’s Cost-Benefit ratio for investment in 
the GREC region is 2.35xg
• That is, GREC’s investment generates 2.35x the 

economic impact in the region as compared to an 
equivalent investment made by a wholesale trade q y
business

10



GREC POTENTIAL BIOMASS FUEL SOURCES
• Forestry Residues

– Slash and cull trees
P i l thi i

• Opportunity Fuels
– Storm debris
– Diseased trees– Pre-commercial thinnings

• Wood Processing Residue
– Round-offs, end cuts

– Diseased trees

– Sawdust, shavings
– Reject lumber

• Other Waste Materials
– Discarded pallets and packaging 

wood
• Urban Wood Residue

– Wood & brush from land clearing, 
tree trimming & landscaping

11



FOREST DENSITY

•Located in some 
of the highestof the highest 
pine densities in 
the Southeast

•Many pulp mills 
located in areas 
of lesser pine 
density
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URBAN WOOD WASTE

• Can draw urban 
wood waste from thewood waste from the 
Cities of Gainesville, 
Jacksonville and 
areas of Tallahasseeareas of Tallahassee

• Metro areas have 
combined population 
of over 2 million

13



PROMOTING SUSTAINABLE FOREST MANAGEMENT

• Minimum standards for forest-produced biomass
No stumps except from urban land clearing– No stumps, except from urban land clearing

– No exotic species unless part of forest restoration

– Nutrient retention on-siteNutrient retention on site

– Compliance with FL Division of Forestry Best Management 
Practices

• Bonus payment for participation in Forest 
Stewardship incentive Program

Raising the bar: we are the only forest products 
user in the region to agree to such strict standards

14



SUPPORT
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Contact Information

Gainesville Renewable Energy 
Center
www.gainesvillerenewableenergy

Albert Morales
Chief Financial Officer
Amorales@AmRenewables com g gy

center.com
P.O. Box 1484
Gainesville, FL 32602

Amorales@AmRenewables.com
617.482.6150 x123

352.377.8973
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Southeast Renewable Fuels, LLC.
Construction of Sweet Sorghum to Ethanol Advanced Bio-Refinery

Sweet Sorghum Ethanol & Green Power from Biomass

� 20 MMGPY of ethanol in Florida.

� Approximately 20 MW of continuous renewable green electric power. (155,770 MWHours)

� Approximately 68,000 tons of CO2 captured and sold as a bi-product of the fermentation 
process.  

� Employment equivalent to approximately 100 full-time craft workers during construction.

� Facility will employ 47 full-time employees with an annual payroll of approximately $3.4 
million dollars.

� Facility will support the creation of as many as 200 permanent new jobs in other sectors of  
the economy, primarily agricultural related.

� Project will generate local tax revenues during facility construction, and provide significant 
benefits for local businesses throughout the operation and maintenance of the facility.

Dumping Wagon Loading the Trailer at the Edge of the Field



Southeast Renewable Fuels, LLC.
Construction of Sweet Sorghum to Ethanol Advanced Bio-Refinery

Sweet Sorghum Ethanol & Green Power from Biomass

� 25,000 acres of sweet sorghum to supply the planned facility including dedicated and 
rotational acres.

� Over two years of sweet sorghum agricultural field trials completed.

� All permitting complete (air, water, wastewater). 

� Long term Power Purchase Agreement negotiated and in place with Seminole Electric 
Cooperative, Inc..

� Long Term Ethanol Purchase Agreement negotiated and in place with Shell Trading 
Co. (US).

SRF’s Aaron Pepper, USDA’s Joy Llosas and Steve Berg
Checking on the SSG crop in a field just west of Clewiston



2008 2009 2010 2011 2012 2013

3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2

Project Development/ 
Planning/Feasibility

Agricultural Field Trials/ 
Yields, Testing

Preliminary Design/
Engineering/Permitting

Procurement/ 
Construction 

Start-up

Commercial 
Operations

Project Timetable for First Plant*

*Note: Accelerated schedule would move commercial operations of first facility to 3rd quarter, 2012.    
This schedule reflects conservative time frame.



Renewable Energy &  Energy Efficient 
Technologies Grants

In response to the 2008 Request for Grant Proposals 
(RFGP), the Florida Energy & Climate Commission 
received 205 grant proposals for the Renewable Energy 
and Energy-Efficient Technologies Grant Program, 
including 143 applications for renewable energy and 
energy efficient technologies and 62 applications for 
bioenergy projects. Together, the 205 grant proposals 
seek almost $280 million in grant funding and provide 
almost $1.7 billion in cost share for the projects. 
Applications that were found to adhere to the submission 
requirements were forwarded to the review team for 
evaluation based on the grant review processed 
implemented pursuant to Rule 62-16, F. A. C. Eligible 
proposals were evaluated by the state based on a 
number of different criterion established in the 
statute/rule, including cost share percentage, economic 
development potential, energy efficiency and how the 
project fosters public awareness of renewable energy 
technologies. 
The top ten ranked proposals in each category were 
presented to the Commission on Monday, February 23, 
2009. With the Commission’s approval, the following 
applicants will receive grant funding for Fiscal Year 
2008-2009:

Fiscal Year 2008-2009 
Grant Award Winner
“Bioenergy Grant”

Southeast Renewable Fuels
$2.5 million



The Sweet Sorghum to Ethanol Fuel Cycle

© SRF 2011



•• My name is Bob Jones. I’ve served as Executive Director of Southeastern My name is Bob Jones. I’ve served as Executive Director of Southeastern 
Fisheries Association (SFA) since 1964.Fisheries Association (SFA) since 1964.Fisheries Association (SFA) since 1964.Fisheries Association (SFA) since 1964.

•• SFASFA is a 501 C 6 fisheries trade association chartered in Jacksonville , Florida in is a 501 C 6 fisheries trade association chartered in Jacksonville , Florida in 
1952. We are located at 11181952. We are located at 1118--B Thomasville Road, Tallahassee, Florida. B Thomasville Road, Tallahassee, Florida. 

•• SFASFA represents all segments of the Florida seafood industry from the “water torepresents all segments of the Florida seafood industry from the “water to•• SFASFA represents all segments of the Florida seafood industry from the water to represents all segments of the Florida seafood industry from the water to 
the waiter”.the waiter”. Our members handle the majority of  seafood landed in FloridaOur members handle the majority of  seafood landed in Florida..

•• Our website is www.seafoodsustainability.usOur website is www.seafoodsustainability.us



I’m honored to offer theI’m honored to offer theI m honored to offer the I m honored to offer the 
perspective of the Florida perspective of the Florida 

f d i d tf d i d tseafood industry on:seafood industry on:

Deepwater Horizon Oil SpillDeepwater Horizon Oil Spill

Restrictive regulations on Restrictive regulations on 
fishingfishing

AquacultureAquaculture & & Consumer FraudConsumer Fraud



DEEPWATER HORIZON OIL SPILLDEEPWATER HORIZON OIL SPILL

GULF SEAFOOD’S MARKET SHARE TUMBLED WHEN 
HUNDREDS OF MILLIONS OF VIEWERS AROUND THE WORLD
VIEWED PHOTOS OF OIL ON WILDLIFE AND MARSHES.



UNTRUE PUBLICITYUNTRUE PUBLICITY ON THE OIL SPILL ON THE OIL SPILL 
FILLED THE INTERNETFILLED THE INTERNETFILLED THE INTERNETFILLED THE INTERNET



FOOD FESTIVALS IN OTHER STATES TARRED ALL FOOD FESTIVALS IN OTHER STATES TARRED ALL 
GULF OF MEXICO STATES WITH THE SAME BRUSHGULF OF MEXICO STATES WITH THE SAME BRUSH



Customers all over the country cancelled Customers all over the country cancelled 
dd f i t i k k t df i t i k k t dordersorders--freezer inventories skyrocketedfreezer inventories skyrocketed--

WE TRIED EVERYTHING to SELL WE TRIED EVERYTHING to SELL 
FLORIDA/GULF SEAFOODFLORIDA/GULF SEAFOODFLORIDA/GULF SEAFOODFLORIDA/GULF SEAFOOD



COUNTY COMMISSIONS & STATE TASK COUNTY COMMISSIONS & STATE TASK 
FORCES BRIEFED FISHERMEN ANDFORCES BRIEFED FISHERMEN ANDFORCES BRIEFED FISHERMEN AND FORCES BRIEFED FISHERMEN AND 

BUSINESSES DAILYBUSINESSES DAILY





BP CLAIMS OFFICESBP CLAIMS OFFICESBP CLAIMS OFFICESBP CLAIMS OFFICES

d $ 000 h k ld $ 000 h k l•• Issued $5,000 checks to almost anyone Issued $5,000 checks to almost anyone 
who applied and said they were impacted.who applied and said they were impacted.

•• Many fishermen and claimants thoughtMany fishermen and claimants thoughtMany fishermen and claimants thought Many fishermen and claimants thought 
they would receive $5,000 every week.they would receive $5,000 every week.

•• Getting a second check was more difficult Getting a second check was more difficult 
than the first one BP was struggling to setthan the first one BP was struggling to setthan the first one. BP was struggling to set than the first one. BP was struggling to set 
up an efficient claims system.up an efficient claims system.

•• Payments to seafood businesses were Payments to seafood businesses were yy
delayed from the beginning of the process delayed from the beginning of the process 
and many are still unpaid.and many are still unpaid.





FISHERMEN ANXIOUSLY WAITED TO FISHERMEN ANXIOUSLY WAITED TO 
BE SELECTED FOR VOO PROGRAMBE SELECTED FOR VOO PROGRAM

Large vessels were paid 
$3 000 per day Smaller ones

People selected to work at 
$3,000 per day. Smaller ones 
$1500 +. It was the major 
lifeline available for many 
fishing families and coastal

staging areas were paid up to 
$25 per hour plus. This hourly 
wage attracted people away 
from catching fish or workingfishing families and coastal 

communities.
from catching fish or working 
at processing house. 



•• Vessels chosen to work were fairly Vessels chosen to work were fairly 
compensated. Those not chosen suffered.compensated. Those not chosen suffered.

•• There was great anger in many There was great anger in many 
coastal communities because out ofcoastal communities because out ofcoastal communities because out of coastal communities because out of 
state sport fishing boats were hired by state sport fishing boats were hired by 
BP subcontractors instead of hiring BP subcontractors instead of hiring gg
local commercial and charter fishing local commercial and charter fishing 
vessels that were tied up to the docks vessels that were tied up to the docks 
because of the spill.because of the spill.

•• BP paid 3 500 boats working in the VOOBP paid 3 500 boats working in the VOO•• BP paid 3,500 boats working in the VOO BP paid 3,500 boats working in the VOO 
program over $500 million.program over $500 million.

•• Florida had fishermen winners and Florida had fishermen winners and 
fishermen losers who missed out on the VOO fishermen losers who missed out on the VOO 
money.money.



BP contracted the claims program to BP contracted the claims program to 
KEN FEINBERGKEN FEINBERG



A CLAIMS PROCESS GONE AWRYA CLAIMS PROCESS GONE AWRY
•• The current claims process is bizarre.The current claims process is bizarre.
•• Some seafood businesses who documentedSome seafood businesses who documentedSome seafood businesses who documented Some seafood businesses who documented 

their losses by CPA audits, IRS tax forms and their losses by CPA audits, IRS tax forms and 
FWC trip tickets have received 25% of their FWC trip tickets have received 25% of their 
legitimate claim while others have not legitimate claim while others have not 
received any part of their claim.received any part of their claim.

•• It seems whichever adjuster handles the It seems whichever adjuster handles the 
claim determines how much the claimant is claim determines how much the claimant is 
paid Different amounts paid for the samepaid Different amounts paid for the samepaid. Different amounts paid for the same paid. Different amounts paid for the same 
loss is not uncommon.loss is not uncommon.

•• The claims process needs oversightThe claims process needs oversight•• The claims process needs oversight….The claims process needs oversight….



WHAT HAPPENED TO WHAT HAPPENED TO 
THE GULF/FLORIDATHE GULF/FLORIDATHE  GULF/FLORIDA THE  GULF/FLORIDA 
SEAFOOD INDUSTRY INSEAFOOD INDUSTRY INSEAFOOD INDUSTRY IN  SEAFOOD INDUSTRY IN  
THE EYES OF THETHE EYES OF THETHE EYES OF THE THE EYES OF THE 
CONSUMERS???CONSUMERS???



THE 54 PAGE LOUISIANA SEAFOOD AND THE 54 PAGE LOUISIANA SEAFOOD AND 
PROMOTION BOARD SURVEY OF CONSUMERSPROMOTION BOARD SURVEY OF CONSUMERSPROMOTION BOARD SURVEY OF CONSUMERSPROMOTION BOARD SURVEY OF CONSUMERS









WHAT ARE OUR PRIORITIES?WHAT ARE OUR PRIORITIES?

•• NUMBER ONE,NUMBER ONE, work with state and work with state and 
f d l i t thf d l i t thfederal agencies to assure the federal agencies to assure the 
absoluteabsolute safety of Florida/Gulf safety of Florida/Gulf 

f d d tf d d tseafood products.seafood products.
•• NUMBER TWONUMBER TWO , participate in the Gulf of , participate in the Gulf of 

M i S f d C liti t tM i S f d C liti t tMexico Seafood Coalition to restore Mexico Seafood Coalition to restore 
Florida/Gulf Seafood Brand through Florida/Gulf Seafood Brand through 
marketing and promotionmarketing and promotionmarketing and promotion.marketing and promotion.

•• NUMBER THREENUMBER THREE ,work with researchers to ,work with researchers to 
determine how much Deepwater Horizondetermine how much Deepwater Horizondetermine how much Deepwater Horizon determine how much Deepwater Horizon 
oil remains in the Gulf of Mexico.oil remains in the Gulf of Mexico.



RESTRICTIVERESTRICTIVERESTRICTIVE RESTRICTIVE 
FISHING FISHING 

REGULATIONSREGULATIONS



IT TAKES A CRISIS TO CHANGE IT TAKES A CRISIS TO CHANGE 
FEDERAL POLICY FOR FISHERIESFEDERAL POLICY FOR FISHERIESFEDERAL POLICY FOR FISHERIESFEDERAL POLICY FOR FISHERIES

•• “Overfishing is the problem.”“Overfishing is the problem.” THEY SAYTHEY SAYOverfishing is the problem.   Overfishing is the problem.   THEY SAYTHEY SAY
(It’s a one word message easy to espouse.)(It’s a one word message easy to espouse.)

•• “Congress is forcing us to ban red snapper “Congress is forcing us to ban red snapper 
fishing.”fishing.” THEY SAYTHEY SAYfishing.   fishing.   THEY SAYTHEY SAY

(At least that’s how they interpret the law)(At least that’s how they interpret the law)

•• “You people can get other jobs.” “You people can get other jobs.” THEY SAYTHEY SAY
(Not in our chosen profession)(Not in our chosen profession)(Not in our chosen profession)(Not in our chosen profession)



THE RED SNAPPER BAN THE RED SNAPPER BAN 
ON THE EAST COASTON THE EAST COASTON THE EAST COASTON THE EAST COAST



Hundreds of small businesses and thousands of 
fishermen affected.fishermen affected.



FLORIDA FISHING FAMILIES PEACEFULLY PROTESTED 
OUTSIDE PUBLIC HEARINGS



1,000 FISHERMEN OPPOSED BAN AT CAPE 
CANAVERAL AND JACKSONVILLE HEARINGS



••WHAT HAPPENED AFTER WHAT HAPPENED AFTER 
MASSIVE PUBLIC OUTCRYMASSIVE PUBLIC OUTCRYMASSIVE PUBLIC OUTCRY MASSIVE PUBLIC OUTCRY 
AND INTERCESSOIN FROM AND INTERCESSOIN FROM 
NUMEROUS FLORIDANUMEROUS FLORIDANUMEROUS FLORIDA NUMEROUS FLORIDA 
CONGRESSMEN AND BOTH CONGRESSMEN AND BOTH CO G SS OCO G SS O
U.S. SENATORS??????????U.S. SENATORS??????????



Secretary of Commerce Locke Secretary of Commerce Locke 
b d fi hi f ALL db d fi hi f ALL dbanned fishing for ALL red snapper banned fishing for ALL red snapper 
from Key West to the NC/Virginia from Key West to the NC/Virginia 
border.border.

•• Not ONE red snapper has beenNot ONE red snapper has been•• Not ONE red snapper has been Not ONE red snapper has been 
caught by caught by recreationalrecreational or or commercialcommercial
fishermen since January 4 2010fishermen since January 4 2010fishermen since January 4, 2010.fishermen since January 4, 2010.

•• East Coast Florida recreational East Coast Florida recreational 
fishermen caught about 80% of thefishermen caught about 80% of thefishermen caught about 80% of the fishermen caught about 80% of the 
red snapper before the ban and red snapper before the ban and 
commercial fishermen caught 20%.commercial fishermen caught 20%.commercial fishermen caught 20%.commercial fishermen caught 20%.



•• 5,000 fishermen 5,000 fishermen -- recreational and recreational and 
commercialcommercial rallied to protest regsrallied to protest regscommercialcommercial-- rallied to protest regsrallied to protest regs



MORE PEACEFUL PROTESTS BY FLORIDA 
FISHERMEN



•• WHAT HAPPENED AFTER THE DCWHAT HAPPENED AFTER THE DCWHAT HAPPENED AFTER THE DC WHAT HAPPENED AFTER THE DC 
PROTEST?PROTEST?

•• EVEN WITH 13 U.S. SENATORS EVEN WITH 13 U.S. SENATORS 
WORKING IN A BIPARTISANWORKING IN A BIPARTISANWORKING IN A BIPARTISAN WORKING IN A BIPARTISAN 
FASHION, FASHION, NOTHING CHANGEDNOTHING CHANGED..

•• NOT ONLY THAT, BUT THE SOUTH NOT ONLY THAT, BUT THE SOUTH 
ATLANTIC COUNCIL PROPOSED AATLANTIC COUNCIL PROPOSED AATLANTIC COUNCIL PROPOSED A ATLANTIC COUNCIL PROPOSED A 
BAN ON ALL BOTTOM FISHING IN A BAN ON ALL BOTTOM FISHING IN A 
LARGE PART OF FLORIDA’S FISHINGLARGE PART OF FLORIDA’S FISHINGLARGE PART OF FLORIDA S FISHING LARGE PART OF FLORIDA S FISHING 
GROUNDSGROUNDS









•• WHERE ARE WE TODAYWHERE ARE WE TODAY??

•• The red snapper ban was recently extended. The red snapper ban was recently extended. 
Might be closed for years unless CongressMight be closed for years unless CongressMight be closed for years unless Congress Might be closed for years unless Congress 
mandates honest science.mandates honest science.

•• A red snapper tagging pilot program on upper A red snapper tagging pilot program on upper 
East coast of Florida is underwayEast coast of Florida is underwayEast coast of Florida is underway.East coast of Florida is underway.

•• We need a Statewide Congressional effort We need a Statewide Congressional effort 
demanding: demanding: 

•• TransparencyTransparency in the Council process, in the Council process, 
•• FlexibilityFlexibility in the Magnusonin the Magnuson--Stevens Act which Stevens Act which 

controls federal fishing regulationscontrols federal fishing regulationscontrols federal fishing regulations controls federal fishing regulations 
Honest scienceHonest science that is peerthat is peer--reviewed with input reviewed with input 
from recreational and commercial fishermen.from recreational and commercial fishermen.



SHRIMP AQUACULTURE SHRIMP AQUACULTURE QQ
(25 acre farm example)(25 acre farm example)

•• The primary need of domestic aquaculture The primary need of domestic aquaculture 
in Florida is increased profitability by in Florida is increased profitability by 
establishing a niche market shareestablishing a niche market shareestablishing a niche market share. establishing a niche market share. 

•• High input costs (mainly feed and utilities)High input costs (mainly feed and utilities)High input costs (mainly feed and utilities) High input costs (mainly feed and utilities) 
and reduced sales prices (due to an and reduced sales prices (due to an 
abundance of import products) limit abundance of import products) limit 

th f Fl id lt F d dth f Fl id lt F d dgrowth of Florida aquaculture.  Feed and growth of Florida aquaculture.  Feed and 
utilities represent 60% of this Florida utilities represent 60% of this Florida 
shrimp farmer’s operating costs for 2010.shrimp farmer’s operating costs for 2010.shrimp farmer s operating costs for 2010.shrimp farmer s operating costs for 2010.



Gulf American Shrimp LLCGulf American Shrimp LLC
is ais a 25 acre shrimp farm in Gulf25 acre shrimp farm in Gulfis a is a 25 acre shrimp farm in Gulf 25 acre shrimp farm in Gulf 

CountyCounty------soon to be 30 acressoon to be 30 acres





White shrimp (Penaeus vannamei ) being 
harvested from pondsharvested from ponds



SEAFOOD CONSUMER FRAUDSEAFOOD CONSUMER FRAUD



FDACS & DBPR DOING A GOOD JOB FDACS & DBPR DOING A GOOD JOB 
enforcing the lawenforcing the lawenforcing the lawenforcing the law

•• The types of seafood consumer fraud The types of seafood consumer fraud 
impacting honest businesses by creating animpacting honest businesses by creating animpacting honest businesses by creating an impacting honest businesses by creating an 
uneven playing field are:uneven playing field are:

•• Product substitutionProduct substitution
All we ask is for businesses to sell seafood for All we ask is for businesses to sell seafood for 

what it is…… A piece of basa is not a piece what it is…… A piece of basa is not a piece 
of grouper.of grouper.of grouper.of grouper.

•• Net weight & countNet weight & count
13 ounces is not a pound no matter how 13 ounces is not a pound no matter how pp
much glaze or water is added to the much glaze or water is added to the 
product, and a pound of 21/25 count shrimp product, and a pound of 21/25 count shrimp 
should have no more than 25 shrimp in the should have no more than 25 shrimp in the pp
package.package.



REAL GROUPER COST VS FAKE GROUPER COSTREAL GROUPER COST VS FAKE GROUPER COST

Whole grouper purchased from 
fisherman for $3.00 per pound, 
Yields 43% edible meat 

Imported basa (catfish-like) fillets 
cost $2.50+ per pound to the 

making cost $6.98 per pound 
off the blade. Wholesaler sells 
fillet to retailer for $9.00 +. 
The retailers and restaurants

$ p p
buyer in the form of fillets. Florida 
grouper, red snapper and most 
other domestic fish fillets cannot 
compete with fake fish because ofThe retailers and restaurants  

often pay $12.00 per pound for 
Florida wild caught grouper.

compete with fake fish because of 
the price difference.



THANK YOU MR. CHAIRMANTHANK YOU MR. CHAIRMAN

••ANY QUESTIONS?ANY QUESTIONS?
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