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Ofhice of Film & Entertainment (OFE)
Background

 Created July 1, 1999

 Purpose: Develop, market, promote, and provide services to
Florida’ s film and entertainment industry

— Serve as liaison to entertainment industry and local governments

— Solicit production opportunities for Florida through marketing efforts

— Administer incentives, including Financial Incentive and Sales Tax Exemption
— Provide services and assistance to production companies

— Gather and distribute information on Florida’s entertainment industry

— Staff the Florida Film and Entertainment Advisory Council (FFEAC)
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Services

« OFE provides assistance to all production types, regardless of
Size or budget:

— Filming locations
— Permitting

— Cast, crew, and service providers

« OFE assisted more than 1,360 productions in FY 14-15

— 76% of which resulted in business in Florida
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Industry Partners

« OFE Partners include:

— 60+ local film commissions in Florida
— Industry organizations, associations, and unions
— State agencies

— Public-Private Partnerships (Visit Florida, EFI, CareerSource
Florida)

— Film Schools

— Film Festivals
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2014 Statewide Film and Entertainment Industry
Fmployment Data

« According to DEO’s Bureau of Labor Market Statistics:

— There were 4,408 established businesses in Florida’s film and
entertainment industry employing 24,855 individuals.

— The largest sector of the film and entertainment industry was
television broadcasting with 8,631 Floridians employed.
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Entertainment Industry
Financial Incentive Program

 Program Overview:

— Created Iin 2004 as a cash rebate
— Converted to transferable tax credit program in 2010
— Allocation: $296 million for 2010-2016

— Program sunset: June 30, 2016
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Entertainment Industry
Financial Incentive Program

« 20% - 30% tax credit on qualified Florida expenditures:

— 20% base

— Off-season bonus: 5%

— Family-friendly bonus: 5%

— Underutilized-region bonus: 5%
— Qualified-facility bonus: 5%

— Florida student/recent graduate bonus: 15%
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Entertainment Industry
Financial Incentive Program

« Applications are certified on a first-come, first-served basis

e Three “Queues’”

1) General Production (94% of total allocation)
* Includes films, TV, documentaries, digital media
* Priority for high-impact TV and digital media

2) Commercial and Music Video (3% of total allocation)

3) Independent & Emerging Media (3% of total allocation)

 Intended to encourage independent film and media
production in Florida
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Entertainment Industry
Financial Incentive Program

« $8 million per project cap

60— 75% of individuals working on a production must be Floridians
to be eligible

« Tax credits are awarded after an independent CPA audit and OFE
audit review

« Tax credits are transferable (five years from date of award)

* Obscene productions are not eligible
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Entertainment Industry
Financial Incentive Program

 Projected Six Year Aggregate Performance Summary (as of
June 30, 2015)

Projected Performance Summary FY 2010-2016

Projects Certified 312

Florida Qualified Expenditures $1,254,089,857
Florida Wages $740,452,927
Florida Employees 117,111
Lodging/Hotel Room Nights 210,184
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Entertainment Industry
Financial Incentive Program

« Actual Five Year Aggregate Performance Summary

Actual Performance Summary FY 2010-2015

Projects Awarded 227

Florida Qualified Expenditures S$743,517,319
Florida Wages S446,867,807
Florida Employees 80,427
Lodging/Hotel Room Nights 148,719
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Entertainment Industry
Financial Incentive Program

 Tax credit balance (as of June 30, 2015)

Total Tax Credit Balance Total Tax Credits
Allocation Remaining for Awarded
Certification

General $278,240,000 SO $154,640,492
Production

Commercial & $8,880,000 SO $6,604,771
Music Video

Independent & $8,880,000 SO $4,809,524
Emerging Media

Total $296,000,00 SO $166,054,787

 More than $129M in tax credits left to award (85 projects)
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Florida Office of Film and Entertainment Overview

Background

The Florida Office of Film and Entertainment (OFE) was created in 1999 as the state’s official economic
development mechanism for the development and expansion of the motion picture and
entertainment industry sectors. It was housed in the Executive Office of the Governor until 2011
when OFE was repositioned into the Florida Department of Economic Opportunity (DEO).

OFE attracts and promotes film, television, and digital media production in Florida. OFE staff members
facilitate access to filming locations, serve as liaisons between the industry and government entities,
administer incentive programs, and market the state as a world-class production center.

2014 Statewide Film and Entertainment Industry Employment Data

According to calendar year 2014 data provided by DEQ’s Bureau of Labor Market Statistics:

e There were 4,408 established businesses in Florida’s film and entertainment industry employing
24,855 individuals.

e The average annual wage for the Florida film and entertainment industry was $72,742, exceeding
the state’s annual average wage for all industries of $44,803 by 62.4 percent.

e The largest sector of the film and entertainment industry was television broadcasting with 8,631
Floridians employed.

Table 1: Florida Film and Entertainment Industry 2014 Annual Average Wage Data

Average Annual Wage for 2014
Total All Industries Versus Film and Entertainment

$72,742

$80,000
$70,000
$60,000
$50,000
$40,000
$30,000
$20,000
$10,000

S0

$44,803

Total All Industries Film and Entertainment

Source: Florida Department of Economic Opportunity, Bureau of Labor Market Statistics.
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C. OFE Reporting Requirements

Pursuant to s. 288.1254(10), Fla. Stat., each November 1, OFE shall submit an annual report for the
previous fiscal year outlining the Entertainment Industry Financial Incentive Program’s return on
investment (ROI) and economic benefits to the state. The report must also include an estimate of the
full-time equivalent (FTE) jobs created by each production awarded tax credits and information
relating to the distribution of productions receiving tax credits by geographic region and production
type. Additionally, the report must include the OFE Travel Expenditures Annual Report required under
s. 288.1253(3), Fla. Stat., and information describing the relationship between recipients of both the
Entertainment Industry Sales Tax Exemption Program and the Entertainment Industry Financial
Incentive Program required under s. 288.1258(5), Fla. Stat.

Florida Office of Film and Entertainment 2014-2015 Annual Report
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Florida Entertainment Industry Financial Incentive Program - Fiscal Year
2014-2015 Report

Program Background

The Florida Entertainment Industry Financial Incentive Program was created to encourage the use of
Florida as a site for filming, for the digital production of films, and to develop and sustain the
workforce and infrastructure for film, digital media, and entertainment production in the state. This
program is administered by OFE.

The Financial Incentive Program began on July 1, 2010 and is scheduled to sunset on June 30, 2016.
The Florida Legislature allocated $242 million in tax credits for the program in 2010, and an additional
$12 million in 2011. Effective March 2012, the Legislature allocated an additional $42 million in tax
credits, for a program total of $296 million.

Section 288.1254(4)(a), Fla. Stat., requires OFE to qualify projects on a first-come, first-served basis.
Once a project is qualified, it is then certified based on its anticipated Florida expenditures. Qualified
expenditures include payments to Florida vendors for products and services as well as wages paid to
Floridians working on the production. Non-resident wages and purchases from non-Florida based
companies do not qualify for the program.

The OFE awards tax credits to a certified production company upon completion and verification of its
project. As a basis for the award, OFE reviews an audit performed by a third-party Florida Certified
Public Accountant for each project. The final tax credit awards are calculated as a percentage (20-
30%) of each certified project’s final qualified Florida expenditures. The award cannot exceed $8
million in total tax credits per project.

Five-Year Aggregate Program Performance Summary as of June 30, 2015

Between July 1, 2010 and June 30, 2015, DEO certified 312 productions for tax credits with projected
Florida expenditures of approximately $1.25 billion. More than $740 million in wages are associated
with the 312 productions, creating an estimated 117,111 temporary Florida jobs.

The production types certified include:

e 60 motion pictures (e.g., theatrical, made for television, direct to video, documentaries, visual
effects sequences)

e 53 digital media productions (e.g., video games, web series, interactive websites)

e 143 television productions (e.g., television series, television pilots, telenovelas, award shows)

e 56 commercials

Refer to Appendix 1: 2010-2016 Entertainment Industry Financial Incentive Program Summary for
details.

Florida Office of Film and Entertainment 2014-2015 Annual Report
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C. Fiscal Year 2014-2015 Annual Performance Summary

e 156 certified projects completed production, provided OFE with their audits, or were awarded tax
credits in fiscal year 2014-2015:
o 94 projects were awarded tax credits.
o 7 projects were pending OFE audit review.
o 55 projects completed production in Florida with outstanding final reports.

e Projected outcomes for the 156 projects listed above include:
o 51,316 Temporary Florida jobs.
o $364,294,118 in wages associated with those jobs.
o $615,130,047 in Florida qualified expenditures.
o 90,534 lodging/hotel room nights.
o 15,690 production days.

Refer to Appendix 2: Entertainment Industry Financial Incentive Fiscal Year 2014-2015 Data for details.
D. Regional Breakdown

The 156 projects included in the Annual Performance Summary above are listed by region in Appendix
3: Entertainment Industry Financial Incentive Fiscal Year 2014-2015 Regional Map.

As shown in Appendix 3, the greatest amount of production activity occurred in the southeast and
central east regions of the state. The southeast region had the largest percentage of production
activity (64%), projecting more than 36,000 Florida jobs and $219 million in wages. This is followed
by the central east region with 22 percent of the production activity; projecting more than 6,700
Florida jobs and $110 million in wages.

E. Return on Investment (ROI)

Pursuant to s. 288.0001, Fla. Stat., the Entertainment Industry Financial Incentive Program was
evaluated by the Office of Economic and Demographic Research (EDR) to determine the economic
benefits of the Financial Incentive Program during fiscal years 2010-11, 2011-12, and 2012-13. The
analysis evaluated the number of jobs created, the increase or decrease in personal income, and the
impact on state gross domestic product (GDP) from the direct, indirect, and induced effects of the
state’s investment in the Financial Incentive Program. The evaluations were completed in January
2015.

EDR determined the Entertainment Industry Financial incentive Program has an ROl of 0.43. This ROI
estimate was determined by calculating the tax revenues that resulted from the activity associated
with the film and digital media projects that were awarded tax credits, within the three-year window
of the analysis. A return of less than 1 means that the tax revenue generated by the project activity
was insufficient to cover the cost of the credits awarded.

The full report is available on EDR’s website here.

Florida Office of Film and Entertainment 2014-2015 Annual Report
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Full-Time Equivalent Data

Due to the unique characteristics of the film and entertainment industry, individuals working on
productions are not counted in the traditional FTE format. In some instances, hourly employment
data for individual employees are not assembled by a production, and therefore are not available for
reporting to OFE.

Of the 94 projects awarded tax credits in fiscal year 2014-2015, 78 of them provided OFE with hourly
employment data equaling 2,514,484 total hours. If 1,820 hours equals one FTE employee (35 hours
a week x 52 weeks a year), then the productions that were awarded tax credits in fiscal year 2014-
2015 employed approximately 1,382 FTEs for that year.

Florida Office of Film and Entertainment 2014-2015 Annual Report
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Florida Entertainment Industry Sales Tax Exemption - Fiscal Year 2014-2015
Report

Program Background

Pursuant to s. 288.1258, Fla. Stat., effective January 1, 2001, any qualified production company
engaged in Florida in the production of motion pictures, made for television motion pictures,
television series, commercial advertising, music videos, or sound recordings may be eligible for a sales
and use tax exemption on the purchase or lease of certain items used exclusively as an integral part
of their production activities in Florida. Examples of tax exempt items include: production equipment,
real property, props, wardrobe, set design, and construction.

In order to be exempt from Florida sales tax at the point of sale, the production company must apply
for a certificate of exemption for presentation to a registered Florida vendor when making purchases
or rentals of qualified expenditures. The application for the Entertainment Industry Sales Tax
Exemption is available at filminflorida.com. Each application is reviewed by OFE. Once qualification
is determined by OFE, the Florida Department of Revenue issues the applicant a certificate of
exemption.

Annual Performance

OFE approved 823 applications for the Sales Tax Exemption during Fiscal Year 2014-2015, resulting in
an estimated 51,543 Florida jobs and $1.15 billion in Florida expenditures. Table 2 below provides an
overview of the data collected from those applications. Note: Sales Tax Exemption data are self-
reported at the time of application, and therefore only represent estimates.

Table 2: Entertainment Industry Sales Tax Exemption FY 2014-2015 Performance

Fiscal Year 2014-2015 Totals
- Total Production Expenditures 3 $1,150,226,231
Total Amount of Tax Exempted Based on Florida's General
State Sales and Use Tax Rate of 6% $17,608,623
Out-of-State Applicants 263
In-State Applicants 560
Total Applicants 823
Full-Time Jobs Created 7,311
Freelance Jobs Created 44,232
Total Jobs Created 51,543

Refer to Appendix 4: Florida Entertainment Industry Sales Tax Exemption Fiscal Year 2014-2015
Annual Report for a detailed summary of the applications for the fiscal year by quarter, including
production types, origins, anticipated locations of productions, and estimated Florida expenditures
by category.

Florida Office of Film and Entertainment 2014-2015 Annual Report
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C. Annual Growth

Section 288.1258(5), Fla. Stat., directs OFE to demonstrate the annual growth in Florida-based film
and entertainment industry employment, wages, and businesses. Table 3 provides a comparison of
annual data since the Sales Tax Exemption Program began in 2001.

As shown in Table 3, fiscal year 2014-2015 has the highest estimated Florida expenditures since the
program’s inception.

Table 3: Entertainment Industry Sales Tax Exemption Fiscal Year Comparison FY 2001-2015

2000/2001 227 $2,539,395 4,877 $148,593,718
2001/2002 463 $7,556,334 17,424 $433,372,673
2002/2003 621 $10,796,831 25,854 $645,025,051
2003/2004 624 $13,768,814 20,154 $721,914,295
2004/2005 705 $11,867,191 29,116 $705,255,688
2005/2006 762 $10,683,581 31,189 $655,792,268
2006/2007 809 $12,721,834 27,338 $719,035,205
2007/2008 841 $14,389,854 56,476 $816,462,452
2008/2009 762 $14,038,041 33,353 $780,849,043
2009/2010 824 $12,452,842 42,844 §760,722,482
2010/2011 871 $15,365,162 43,817  $1,010,404,652
2011/2012 815 $14,657,152 48,137  $1,015,136,941
2012/2013 857 $14,614,772 56,141  $1,104,213,354
2013/2014 833 $15,410,799 66,718  $1,106,641,698
2014/2015 823 $17,608,623 51,543  $1,150,226,231

Florida Office of Film and Entertainment 2014-2015 Annual Report
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D. Relationship of Tax Exemptions and Incentives to Industry Growth

Section 288.1258(5), Fla. Stat., also requires the analysis of annual data from the Entertainment
Industry Sales Tax Exemption Program combined with annual data obtained from the Entertainment
Industry Financial Incentive Program (s. 288.1254 Fla. Stat.). The intended goal of the analysis is to
provide a comparison of the state’s overall investment in attracting and growing the entertainment
industry, to the actual expenditures of productions participating in both programs.

During Fiscal Year 2014-2015, 94 productions were awarded tax credits under the Entertainment
Industry Financial Incentive Program. Of the 94 productions awarded tax credits, five were not eligible
for the Sales Tax Exemption and three did not apply (five of the eight productions were digital media
projects or video games, which do not qualify for the Sales Tax Exemption program). In addition, 49
productions were eligible for twelve-month certificates of exemption, and therefore, the
expenditures included on the application were not limited to the project receiving the Financial
Incentive.

According to the analysis, productions receiving the Financial Incentive and Sales Tax Exemption
expended $4.24 for each $1.00 of investment from the state from a combination of both incentive
programs.

The validity of the formula is compromised by a number of key factors:

e The Sales Tax Exemption Program data are estimated by the recipients at the time of application
and are not verified expenditures.

e The Financial Incentive Program data are based on an independent audit and actual
documentation provided to OFE by the certified production upon completion of each project
(verified expenditures).

e Florida-based production companies are eligible for a twelve-month certificate of exemption and
must provide estimated expenditures for twelve months at the time of application (expenditures
are not limited to the project receiving the Financial Incentive).

e The analysis is not limited to expenditure data from production companies induced to make
purchases in Florida because of the Sales Tax Exemption (but-for assumption).

Refer to Appendix 5: Relationship of Tax Exemptions and Incentives to Industry Growth Fiscal Year
2014-2015 for details.

Florida Office of Film and Entertainment 2014-2015 Annual Report
Page 10 of 12



IV. Florida Office of Film and Entertainment Travel Expenditures - Fiscal Year
2014-2015 Report

Pursuant to s. 288.1253(3), Fla. Stat., OFE must provide a summary of all travel and entertainment expenses
incurred during any given fiscal year.

Pursuant tos. 288.1251(2)(a)4, Fla. Stat., OFE shall, “Represent the state’s indigenous entertainment industry
to key decision makers within the national and international entertainment industry, and to state and local
officials.” Additionally, pursuant to s. 288.1251(2)(a)6, Fla. Stat., OFE shall, “Identify, solicit, and recruit
entertainment production opportunities for the state.” Inherent in these statutory requirements is the need
to attend key industry trade shows, events, meetings, and film festivals in the United States and
internationally. OFE has been diligent in developing a focused strategy to target key industry decision makers
while limiting travel to the most mission critical activities.

Table 4 represents the travel costs incurred by OFE during the fiscal year. Of the $280,000 in operating dollars

allocated to OFE for fiscal year 2014-2015, $23,386.64 was spent on travel, and SO was spent on entertainment
expenses.

Table 4: Office of Film and Entertainment Annual Travel Expenditures Data - Fiscal Year 2014-2015

Travel L Entertainmen
Traveler Event/Destination Purpose Amount I. :
Dates Expenditures
Florida Governor’s
. Tourism Conference and Represented State/OFE;
State Film 9/21/14- ) ) an p_ /
- Film Florida Quarterly Business Development; $1,937.59 None
Commissioner 9/24/14 o .
Meeting in Boca Raton, Meetings
Florida
Association of Fil
ss0¢! I . B Represented State/OFE;
10/2/14- EOMMMIESIONErS Business Development; $3,683.58 None
10/6/14 International Conference elop ! AN
Meetings

in New York, New York

Film Tampa Bay Legislative
11/20/14- Event in Tampa, Florida &
11/22/14 AICP Awards Dinner

in Miami, Florida

Represented State/OFE;
Business Development; $789.85 None
Meetings

Film Florida Quarterly Represented State/OFE;
Meeting Business Development; $501.64 None
in Orlando, Florida Meetings

12/09/14-
12/11/14

Florida Office of Film and Entertainment 2014-2015 Annual Report
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Meeting with Fox Studios

Represented State/OFE;

01/09/15 in Los Angeles, California Business De\{elopment; $60.00 None
Meetings
Premiere of Florida-filmed | Represented State/OFE;
05/20/15- )
05-21/15 feature Tomorrowland Business Development; $273.62 None
In Orlando, Florida Meetings
LpgARgeles 09/04/14- Toronto Inter'national Film Repl.’esented State/OFE;
Liaison 09/09/14 Festival Business Development; $1,627.09 None
In Toronto, Canada Meetings
NAPTE Conference In
. . R ted State/OFE;
1/19/15- Miami, Florida & Sundance ep.resen FdiStatey
. I Business-Development; $4,712.77 None
1/27/15 Film Festival in Meetings
Park City, Utah &
Florida Film &
Entertainment Advisory
. . R ted State/OFE;
03/08/15- Council Meeting and HQ Biz:r?:(se?l;evelz en/qent' $3,288.83 None
03/17/15 | Visit In Tallahassee, Florida - Sp ! e
& South By Southwest Film g
Festival in Austin, Texas
. . R ted State/OFE;
04/15/15 - Tribeca Film Festival Bir;irr?:? Deevelz (:T/1ent' $4,684.00 None
04/20/15 In New York, New York i P ! e
Meetings
07/01/14- ' Rep'resented State/OFE;
Local Mileage Business Development; $1,206.70 None
06/30/15 )
Meetings
R ted State/OFE;
Production 01/19/15- NAPTE Conference Bizirre]:?;evelg ‘Zent} $620.97 Nome
Coordinator 01/22/15 In Miami, Florida ) P ! )
Meetings
TOTAL $23,386.64

Florida Office of Film and Entertainment 2014-2015 Annual Report
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APPENDIX 1: 2010-2016 ENTERTAINMENT INDUSTRY FINANCIAL INCENTIVE PROGRAM SUMMARY

July 1, 2010 - June 30, 2015

Projected Total Prolected Florda Qualified Flofida
Reglonal Summary Prolects % Elotida Vages % dobs Cieated % Nights % Enpenditures % Cortifled Tax Credlt %
CENTRAL EAST REGION 1 7] 2892% § 212,570,227 28.T1% 14,186 1241% 12,727 608% § 207,494,482 23.72% $ 70,319,038  26.80%
BREVARD
LAKE
ORANGE
SEMINOLE
STLUCIE
VOLUSIA
CENTRAL WEST REGION Fo 9.20% $ 69,958,066  8.10% 17,529 14.97% 58,002 2007% $ 130,033,956 10.37% § 30,490,084 10.30%
HERNANDO
HILLSBOROUGH
PINELLAS
POLK
MANATEE
SARASOTA
NORTH REGION 10 az%  $ 4,531,718 081% 567 0.51% 1,443 089% § 8,257,202 0.50% § 1,356,281 0.48%
ALACHUA
BAY
DUVAL
ESGAMBIA
LEON
LEVY
SOUTHEAST REGION 180 80.58% 483,393,356 62.58% 84,769 7241% 137,012 85.19% § 820,304,218 8541% § 184,034,618 82.44%
MIAMI-DADE
BROWARD
PALM BEACH
MONROE
SOUTHWEST REGION [ 0.00% & . 0.00% [ 0.00% ] 000% § - 000% - 000%
Totals 32 100.00% § 'm&m 100.00% 17,111 100.00%- 210,184 100.00%: § 1, 100.00% § 98, 100.00%
— —>
Project T umma
THEATRICAL MOTION PICTURE 45 1442% 84,548,801  8.72% 18,836 14.38% 73,071 uIrn  $ 132,831,531 1059% § 33,236,800 11.23%
MADE FOR TV MOTION PICTURE 1 032% § 348,800  0,06% 185 0.18% 35 002% § 897,028 008% § 138,465  0.05%
DIRECT TO VIDEO MOTION PICTURE 5 160% § AT4ATI4  0.84% 955 0.82% 4514 215% % 0,540,080 068% § 1,032,120 0.85%
VISUAL EFFECTS FILMS 2 084% $ 3214788 0.43% 162 0.14% [ 0.00% $ 4032488 032% § 2,608,204 088%
DOCUMENTARY FILMS 7 224% % 1,287,312 017% ate 0.27% [ 005% § 1,602,054 013% § 342,663 0.12%
VIDEO GAMES 20 841% 8 142,584,547 19.28% 4,480 381% 1,038 046% 188,732,581 15.06% & 50,764,880 17.16%
DIGITAL MEDIA PROJECTS 3 984% § 28,080,674  3.70% 1,040 0.88% 943 045% § 39,263,203 3.13% § 10,492,543  3.64%
INTERACTIVE WEBSITES z 084% § 17084619 2.30% 170 0.15% ° 000% § 22,763,748  1.82% § 5,808,330 1.96%
COMMERCIALS ] 17.96% § 10,073,800 270% 11,256 9.61% 7,008 233%  § 40,648,653 1.24% & 7,067,537  268%
TV SERIES - HIGH IMPACT 10 6.00% § 218,670,450  26.53% 52,666 44.89% 80,760 B42% S 413,328,938 3296% § 82,314,817 31.18%
TV SERIES - NON HIGH IMPACT o4 30.13% 8§ 220,847,474  20.80% 21,339 18.22% 31,332 1491% $ 352,237,700 26.08% % 80,883,073 27.28%
TV SERIES - PILOT 7 224% % 10,208,542  1.30% 4,567 2.89% 2,606 126% 19,224987 1.53% § 3,760,238 1.27%
TV PRODUCTION - NON SERIES 12 285% % 3018843 0.41% 978 0.84% 761 036% $ 8523732 0.52% % 1,262,968 0.44%
TV AWARDS SHOW 1 263% § 5880843 081% 2,200 1.95% 7,840 aTe%  $ 23582804 1.88% & 4,680,356  1.58%
TOTAL PROJECTS 312 100.00% § 740,452,927 100% 117,111 100% 210,184 100% $  1,254,089,857 100% § 206,000,000 100%
PENDING PROJECTS PENDING PROJECTS
TAX CREDITS PROJECTED FLORIDA PROJECTED TAX CREDIT
PRODUCTION QUEUES TAX CREDIT BALANCE CONDITIONALLY CERTIFIED EXPENDITURES CERTIFICATION TAX CREDITS AWARDED
GENERAL PRODUCTION QUEUE ] 54904716 19 s 73,158,021 7 10,877,287 § 164,640,492 102
COMMERCIAL & MUSIC VIDEO QUEUE - 8 870,602 & s -0 - 8 6,804,771 48
INDEPENDENT & EMERGING MEDIA QUEUE - 8 087,011 16 s R - 8 4808524 79
[} T63318 @0 3 73,188,821 7 18877387 § 168064787 237




APPENDIX 2: ENTERTAINMENT INDUSTRY FINANCIAL INCENTIVE FISCAL YEAR 2014-2015 DATA

0CA o o RO RO B Q D O D 0 ROQO ROD O oD .l RID D
ORID O D D AND 0 DA D RD
D L)
COMPLETED OFE FINAL REVIEW - TAX CREDIT AWARDED
ORANGE CE THE INBETWEENERS - PILOT TV SERIES PILOT $ 496004 | § 151,530 85 [:] 52 143 106 518 116601 % 647624 | § 129.524
ORANGE CE _._.TN INBETWEENERS - SEASON 1 HIGHIMPACT TWSERIES |§ 3730685 | § 1,622 445 145 45 538 793 713 55| 5 85513135 535313215 1,328,328
MIAMI-DADE SE GRACHI - SEASON 2 TV SERIES § 12011508 626535 B3 19 125 227 20 B0 S 17084315 1.917.685 | § ATS421
POLK cw BULLOCH FAMILY RANCH - SEASON 1 TV SERIES $ 323187 | § 375,124 28 ] - 36 754 4218 76.704 | $ 698311 [ § 209.493
MIAMI-DADE SE LinA MAID IN MANHATTAN TV SERIES $ 7450442 | § 3,593.122 330 41 505 876 336 19218 24100 % 11.043.564 | $ 2207175
MIAMI-DADE SE _m__r_.WOb.mU LATIN MUSIC AWARDS SHOW 2012 TV AWARD SHOW 35 266254 | § 1,556,948 301 - - 301 200 118 471341 % 1823202 | § 364 640
MIAMI-DADE SE CHARLIE'S ANGELS HIGH IMPACT TVSERIES |8 7,898,704 | § B.819.347 S04 103 1.963 2574 BA 6515 B15283 | § 16,718,051 | § 3328.512
MIAMI-DADE SE __vﬂ.m}!_om TU MUNDO 2012 TV SPECIAL 3 226186 | $ 1.189.076 240 1 - 241 300 118 78.000 | $ 1415262 | § 283,052
MIAMI-DADE SE GRACHI SEASON 3 TV SERIES $ 596.809 | $ 313.663 93 20 56 169 61 601§ 88298 | $ 910472 | § 227,618
MIAMI-DADE SE GRACHI SEASON 1 TV SERIES 5 1430163 | § 2.027.278 121 26 147 294 92 721§ 230139 | § 3457441 | § 691,488
ESCAMBIA TV SERIES 5 1584378 [ § 375802 23 1 130 154 504 2115 Z3194 15 1570180 | § 394,036
MIAMI-DADE TV SERIES $ 11367407 | % 2.107.478 460 29 . 489 . 1801 $ - £ 13474885 | § 3.365.004
MIAMIDADE TV SERIES § 73321658 2,940.953 346 27 373 306 12518 8427218 10274118 |$  2.534,640
MIAMI-DADE TV SERIES 5 6812927 8§ 2.565.412 382 14 396 - 133 8 - $ 9378339 | § 1.875,667
MIAMI-DADE DHRECT TO DVD $ 1291276 | § 2475178 206 34 240 2.582 2|5 561.064 | 5 3766454 | § 753.291
ORANGE DIGITAL MEDIA PROJECT | § 1622435 [ § 118.180 37 - 37 - 340 8 - $ 1740615 | § 435.154
MONROE TV SERIES 3 463721 % 820 287 22 5 27 390 10} 8 52.007 | § 866,659 | $ 196.659
GRANGE. BREVARD) FEATURE FILM $ 217884018 2,620,731 481 - - 451 - 515 = 3 4799671 | $ 959,935
MIAMI-DADE TV SERIES $ 1919466 | $ 1.983.571 138 42 215 395 90 65| 5 133226 | § 3903037 |5 885,664
MIAMI-DADE FEATURE FILM $ 27559068 1.439.534 282 25 509 816 983 2718 121193 | $ 4195440 | § 839,088
BROWARD HIGH IMPACT TV SERIES |§ 11.086.501 | § 7.873.758 310 63 3.443 3816 2.006 91| 8§ 255333 | 3 18.939259 | § 3,787.852 |
MIAMI-DADE TV SERIES $ 32481398 4.420.504 56 1 534 581 550 S80S 138,000 | 5 THEBA3 | S 1.533.728
ORANGE TV SERIES $ 140.184 | $ 853.508 51 - - 51 354 418 34682 | $ 993692 | § 298,107
MIAMLDADE TV SERIES $ 203545 8 629.664 75 - 800 875 66 331S 107.865 | $ 833209 | § 208,302
HILLSBOROUGH TV SERIES PILOT b3 3137218 1§ 1,840.888 rai] 32 319 630 1,560 181§ 185350 | 4978.106 | § 921,399
MIAMI-DADE FEATURE FILM 3 183.350 | § 475685 63 - - B3 251 2]s TI57818 659,035 | § 131,807
MIAMI-DADE TV SERIES $ 10700871 | § 6.401,198 130 27 1,226 1.383 3,763 189 | 8 214227 | § 17,102,069 | $ 2641675
MIAML-DADE TV SERIES 3 794.365 262.166 50 - - 50 - 1258 - |8 1.056.531 | § 211.306
POLK ow BULLOCH FAMILY RANCH - SEASON 2 TV SERIES 5 423,524 408,061 M 16 47 1,000 45| § 622318 831,585 | § 249,475
MIAMI-DADE SE ?wm._s:u JUVENTUD 2012 - MAIN AWARDS SHOW TV AWARD SHOW 3 969,768 1.708.113 210 1 - 21 1.060 11% 132425 | § 2677881 | § 518,228
PINELLAS oW _Srn_&z TALE 2 FEATURE FILM $ 8,956,927 | § 7.757.363 267 22 1.329 1618 14.625 4T 5 1.214.168 | § 16714290 | § 5.014.287
MIAMI-DADE SE LOS PREMIOS BILLBOARD MUSICA LATINA 2013 TV AWARD SHOW $ 409.030 | § 1.975.094 130 - - 130 147 118 44124 | § 2384124 | § 476.624
MIAMI-DADE SE _.fm....r FACTOR X TV SERIES 5 165430 § 1.228.735 28 3 - 101 487 200§ 249746 | § 1.394,165 | § 348,541
MIAMI-DADE SE 11-11, EN MI CUADRA TV SERIES $ 1824297 | § 1.655.301 118 13 236 368 90 108 | § 58032 % 367959 | § 919,899
MIAMI-DADE SE PREMIO LO NUESTRO 2013 TV AWARD SHOW $ 1080282|% 2.024.608 198 1 . 199 593 118 74197 | § 3.104,890 | § 603,862
MIAMI-DADE SE DAMA Y OBRERQ TV SERIES § 7255638 | § 3531151 364 15 - 379 - 142 | 8 - $ 10.886.788 | § 2.721.697
MIAMI-DADE SE PREMIOS JUVENTUD 2013 TV AWARD SHOW $ 1139140 8 2.262.927 184 1 - 185 1.211 115 242207 | § 3402067 | § 486.820
MIAMI-DADE SE COMMERCIAL $ 286692 | § 227227 95 5 8 108 13 5|8 10,708 | 513919 ¢ 102,783
HILLSBOROUGH oW COMMERCIAL 5 27451018 343213 184 11 24 219 395 10} $ 83466 | $ 617723 | § 123,545
BROWARD SE MEDIAMAX - OMEGA AND BLAUER COMMERCIAL 5 500074 1§ ST2.850 180 g 45 234 250 5|8 60,000 | § 10725924 | 8 214,584
ALACHUA N FFPO - ONLY JEANS COMMERCIAL $ 40965 | § 72.934 6 1 70 77 197 4|8 33209 |8 113899 | 2779
MIAMI-DADE SE BULLY PICTURES - HOME DEFOT COMMERCIAL $ 309549 | § 248.031 56 - - 56 8 318 23567 1% 557,580 | § 111,516
MIAMI-DADE SE SHOOT COLLECTIVE-CITHMAN TWVCITIGANK TCFL BLULCLIM REALTH COMMERCIAL 5 82521315 1.033.566 250 37 BB 1.013 375 16] % 147217 | § 1,858,779 | § 371,756
PINELLAS cw HUMBLE TV - PUBLIXTIME WARNER COMMERCIAL $ 629.642 | § 546,051 191 5 5 201 394 181§ 8105315 1175683 | § 235138
MIAMI-DADE SE IMPERIAL WOODPECKER - NIKE WHAT'S NEXT COMMERCIAL $ 26312518 616.314 153 - - 153 538 518 163,396 | § 879439 | § 175.887
MIAMI-DADE SE COMMERCIAL $ 59668 | § 97,796 133 . - 133 470 118 113407 | § 157484 | $ 31,496
PINELLAS oW COMMERCIAL $ 532101 | § 317604 G5 ) 3 132 167 191§ 21178 | § B49.705 | § 169.941
MIAMI-DADE SE COMMERCIAL $ 22144418 376.623 88 . - 88 14 2| % 2832815 588067 | § 118.613
|__BROWARD SE COMMERCIAL $ 544108 47.923 32 15 - 47 21 118 244018 102333 | § 20466
HILLSBOROUGH oW COMMERCIAL $ 325355 | 8 290216 156 157 - 313 103 718 22,565 | § 615571 | § 123,114
MIAMI-DADE SE COMMERCIAL 5 ABI 664 | 5 770,642 160 30 83 256 240 Bl 8 92281 | $ 1234307 | § 246,861 |
ORANGE CE STATION FILM - CARNIVALIPGAISPDRNISIT FLORIDA COMMERCIAL 3 357,568 | § 303,409 123 20 100 243 127 58] 5 30378 | % 680977 | S 132,185
MIAMI-DADE CE ETCA FLMS o ATA TEOLOATIN COLGHE FREFADMOME DETTMET MEAITAS COMMERCIAL $ 1.268.062 | $ 703,148 378 66 - 444 143 1218 14232 1§ 19712108 380,282
MIAMI-DADE SOAH FILMS - ITT SPRING 13/CLARITIN COMMERCIAL 3 263.927 | $ 306.136 140 68 208 - 718 - 3 570062 | § 114,012
MIAMI-DADE SOAH FILMS - ITT TECH EMPLOYERS COMMERCIAL $ 119.827 | $ 101.277 124 69 - 193 - 415 - 3 221104 | § 44.220
ORANGE CE COMPULSIVE PICTURES - DISNEY NGE 1 INGE 2 COMMERCIAL 3 377.046 | $ 279.739 85 16 172 273 175 1018 21.805| $ 656785 | § 131,357
ORANGE CE COMPULSIVE PICTURES - GETTING READY COMMERCIAL 3 2713291 § 246,362 52 a7 122 271 111 8ls 17491 | § 519691 | § 103,043
MIAMI-DADE SE LETCA FILMS - ATET KIDS 3 COMMERCIAL $ 109.458 | $ 30.877 214 56 - 270 15 118 32898 140335 [ § 25,000
BROWARD SE NOT FOR HUMAN CONSUMPTION DIRECT TO VIDEQ $ 57675 |8 45,022 20 21 25 66 22 20| 8§ 1.100 | § 102697 | § 20,539
BAY N _Em STORY FEATURE FILM s 1w02672]S 147.338 37 B4 - 101 95 a2]s 44224 | § 250010 [ $ 58.885
BREVARD CE PORT CANAVERAL DOCUMENTARY $ 39.071 | § 83.780 24 35 35 94 9 9|8 8864 |8 122851 | $ 30,713
SARASOTA CW SEXED FEATURE FILM $ 211.217 | § 295,146 66 4 g 79 1.545 271§ 62,815 | § 506,363 | § 125,000
POLK cw MR GECRGE DOCUMENTARY 3 231816 | § 153,097 14 - 12 26 19 151§ 18623 384913 | § 76,983
SARASOTA oW BEAUTIFUL NOISE FEATURE FILM $ 312957 | § 11.453 70 14 53 137 20 1818 55718 324410 | § 73922
SARASOTA cw BLIND PASS FEATURE FILM 3 347141 | § 27.884 24 1 18 43 23 2018 2783 | § 375025 | § 70,999
ORANGE CE THE JOCKEY CLUB DIGITAL MEDIA PROJECT | § 174,425 | § 14,803 6 8 1 15 4 145 | § 30918 189228 | § 37.845
VOLUSIA CE WAVES OF GRACE FEATURE FiLM 5 150885 | § 399.752 &0 28 153 242 707 2|5 46082 | § 550437 | § 106,729
OSCEOLA CE CORROSION 202 DIGITAL zmg_) PROJECT | § 259830 | § 142 655 18 - - 18 - 1731 § - 3 402516 | § 80,503
MIAMI-DADE SE JUANES UNPLUGGED TV SERIES 3 30333 (8 241.685 29 - - 29 5 218 20319($ 272018 | $ 54,403
MONROE SE HOW TO DO FLORIDA SEASON 4 TV SERIES 3 74515 | $ 106.904 21 3 4 28 10 2418 357($% 181419 | % 30.866




MIAMI-DADE SE BILLBOARD LATIN MUSIC AWARDS RED CARPET SHOW 2012 TV SHOW 5 55703 | § 240673 69 1 - 70 - 118 = 3 296376 | § 59.275
MiAMI-DADE SE QUIERD MIS QUINCES (57) TV SERIES 3 105089 15 14.188 29 - 29 4 308 1,060 | § 118287 [ § 29,822
BROWARD SE QUIERQ Mi BABY ALICIA (5B) TV SERIES $ 95348 | § 8033 21 - 21 - 718 - $ 103.381 | § 20878
MIAMI-DADE SE QUIERO MI BODA SEASON 4 (SPRING SPECIAL) TV SERIES $ 90,353 | § 10.850 37 = - 37 & 718 217818 101203 | § 20241
MIAMI-DADE SE QUIERD M) BODA JASMIN (55) TV SERIES $ 120515 | 23.315 26 - 26 - wis - $ 143.830 | § 28.766
MIAMI-DADE SE LO QUE TE PICA 2012 TV SERIES $ 192617 | § 46.786 15 - - 15 - 1n5ls $ 239.403 | § 47.880
MIAMI-DADE SE MUSIC MY GUEY 2012 TV SERIES 3 235185 |5 - 5 - = 5 - 2521 % 5 235195 |5 47.039
MIAMI-DADE SE LA ALFOMBRA DE PREMIOS TU MUNDO TV SPECIAL $ 7148118 84.647 11 1 = 112 - 118§ - $ 156.128 | § 31.225
MIAMI-DADE SE QUIERD MI QUINCES - DAIRELYS HERNANDEZ (59 TV SERIES 3 130448 | § 6.830 26 1 - 27 7 718 1991 1% 137278 | § 23.154
MIAMI-DADE SE EL SHOW CON TONY BENITEZ 2012 TV SERIES 5 41129 | 8 128.492 41 2 11 54 = 2118 - 3 169.621 | § 33.924
ALACHUA N [WHAT WOULD RYAN LOCHTE DO? TV SERIES $ 560,551 | $ 176.988 24 8 - 32 86 7018 87.433 | $ 737539 1% 123812
ORANGE CE PROJECT MANA DIGITAL MEDIA PROJECT | § 468,345 | § 76.514 17 - - 17 - 1751 8 - $ 544.859 | § 104.342
SEMINOLE SE (WE ARE EVIL FEATURE FILM $ 45900 | § 69.526 41 13 - 54 14 1118 1615|% 115426 | § 28.856
PINELLAS oW SIX DANCE LESSONS IN SIX WEEKS FEATURE FILM 3 288524 | § 93.556 25 - 61 86 344 418 41.838 | § 382080 | § 76.416
PALM BEACH SE UNTITLED BOAT PROJECT TV SERIES PILOT $ 254,768 | § 175.885 58 7 75 140 187 21/8 24063 | § 430653 | $ 65,597
ORANGE CE SIGHT WORD GAMES DIGITAL MEDIA PROJECT | § 251473 [ § - 10 - 10 - 18618 - $ 251473 | 8 45.970
BROWARD SE GATOR BOYS - SEASON 28 TV SERIES 3 167612 | § 317.799 17 13 30 :5) 611§ 826848 | § 485411 | § 121.352
MLAMI-DADE SE LA ALFOMBRA BILLBOARD MUSICA LATINA 2013 TV SERIES $ 120447 | § 320,124 97 - - 97 11% - s 440571 | 5 58114
MIAMI-DADE SE AN UNBREAKABLE BOND DOCUMENTARY $ 51,592 | & 60.764 10 12 3 25 - 8|8 5 112355 | § 22471
MIAMI-DADE SE PREMIO JUVENTUD 2012 - RED CARPET SHOW TV AWARD SHOW $ 216,497 | $ 214.118 180 1 = 161 118 $ 430615 | $ B3.366
MIAMI-DADE SE PREMIO LO NUESTRO 2013 RED CARPET SHOW TV SHOW $ 218911 [ § 382.824 145 1 - 146 - 11% - $ 602.735 | § 108.771
ORANGE CE LIVE WITH KELLY & MICHAEL TV SERIES 3 55,189 | § 219,000 21 - - 21 325 213 130,000 | $ 274,189 | § 54,837
MIAMI-DADE SE CHEVY FLORIDA INSIDER FISHING REPORT TV SERIES $ 240318 | § 93.077 14 3 17 = 35 - 3 333395 | 5 66.679
MIAMI-DADE s (WEEKEND WITH LUIS TV SERIES 5 129,980 | $ 138,507 & 1 - 7 6 6 663 | § 268,487 | § &7.121
COMPLETED OFE FINAL REVIEW TAX CREDITS AWARDED FOR ALL QUELES TOTALS $126,084,137 | § 85,436,905 11,254 1.585 13,952 26,791 51,5613 4,122 | 3 7025766 | § 221521042 47,740,895
s TomaLrosecTs . veweooATa
CPA AUDIT/REPORT SUBMITTED - OFE REVIEW IN PROGRESS
ORANGE CE —._.Im GOLF CHANNEL INTERACTIVE WEBSITE | § 4580143 | § 3.809.106 74 - = 74 = 3518 - $ 8.380.248 | § 2,097,312
ORANGE CE T‘ﬁmﬂ WOODS PGA TOUR 14 DIGITAL MEDIA PROJECT | & 6416534 | § 761,910 386 - 386 50 360 | 5 72261 % 7178444 | 3 2.153.533
ORANGE CE DIGITAL MEDIAPROJECT |§ 8443268 | $ 1.294,062 384 - - 384 25 3911 § 378218 9.737.330 |§  2.921.199
ORANGE CE DIGITAL MEDIA PROJECT | § 8215059 | § 1.500.058 386 - - 388 60 373 % 8976 | $ 9.715.117 | $ 2,914,535
MLAMI-DADE SE HIGH IMPACT TVSERIES |§ 11465163 [§ 6,141,387 413 124 988 1.525 3.208 9518 387245 § 17,610,550 | § 4,402,637
MIAM-DADE SE TV SERIES 9.356,496 | $ 3.471.762 419 21 1 441 = 167 - 5 12828258 | § 3848477
MiAMI-DADE TV SERIES 29282301 8 4,768,743 56 1 - 57 2,333 39 160,000 | § 7697973 | § 1,539,584
[CPA AUDIT/REPORT SUBMITTED - OFE REVIEW IN PROGRESS TOTALS $ 51,409,893 |8 21,747,028 2,118 146 989 m‘m« 5,676 1,790 | § 567,229 | § 73,156,921 | S 19,877,287
—Q TOTAL PROJECTS - UNVERIFIED DATA
|WRAPPED PRODUCTION - CPA AUDIT/FINAL REPORT
MIAMI-DADE SE [THE MAGICAL BLOCK/EVERY WITCH WAY (&1 TELENOVELA $ 1.746.275 | $ 1.434.325 - - - 154 18 401 8§ - $ 3,180,600 | § 536,120
ORANGE CE ?__.PUOMZ NFL 2014 GEN 4 DIGITAL MEDIA PROJECT |$ 15459.036 | § 9,066,526 = 258 200 11711 8 = $ 24,525,562 | § 7,357,668
ORANGE CE “Zm.: LIVE 2014 DIGITAL MEDIA PROJECT | § 578012519 5,563,353 - - 214 150 487 | § - $ 11.343478 | § 3.403.043
MIAMI-DADE SE IWHEN THE WOMEN COME OUT TO DANCE PILOT TV SERIES 3 3.063.833 | § 1,839,355 - 3 619 &0 20]5 - $ 4903188 | § 980.638
MLAMI-DADE SE |AIRPORT 24/7 MLAMI TV SERIES 5 185811218 441218 - - 41 = 7518 $ 229933118 459 866
MIAMI-DADE SE NUESTRA BELLEZA LATINA 2014 TV SERIES $ 2,361,039 | § 1,974.334 - - = 115 320 1321 % = $ 4335373 | § 1.083.543
BROWARD SE TV SERIES $ 810,100 | § 310.780 * . - 113 150 721 % $ 1.120.880 | § 224176
MiAMI-DADE SE HIGH IMPACT TV SERIES |$ 10216964 | § 14,924 356 a 4341 3,208 2521 % = $ 251413201 § 6.285 330
PALM BEACH SE DIGITAL MEDIA PROJECT | $§ 503,538 | § 343.423 - = 5 - 79318 - $ 846.962 | § 169.252
MIAMI-DADE SE TV SERIES 3 3.182,400 | § 1.437.856 = - 108 320 561 8% $ 4.620.256 | § 924,051
ORANGE CE INTERACTIVE WEBSITE [§ 12484475 | § 1.890.024 - . 96 - 47318 = $ 14,374 500 | §  3.709.027
MIAMI-DADE SE TELENOVELA $ 4253882 |8 3.4768.746 - = - 675 1.8970 2701 § $ 7732628 | § 1.833.157
MIAMI-DADE SE TELENOVELA 3 7.526.044 | § 4477.310 - £ 1.085 2430 2501 % $ 12003354 | $ 3.601.006
ORANGE CE DIGITAL MEDIA PROJECT | $ 1,979,985 | § 1,376.458 - - 185 75 27213 5 2356443 | § 1.006.932
ORANGE CE DIGITAL MEDIA PROJECT | 8 7.938.987 | § 2,919,859 - - = 179 369 40818 - $ 10.858.846 [ § 3.257.653
ORANGE CE DIGITAL MEDIA PROJECT | § 7985450 | $ 4411.271 - = 230 278 2991 5% § 12.396.721 | § 3.718.016
MIAMI-DADE TV SERIES 3 5453302 | § 4.531,918 - - a 80 153 365| § - $ 9990220 | § 2497555
MIAMI-DADE TV SERIES 3 4797911 {5 o2 A - - 45 74 3658 3 S501.745 | S 1,375,436
MIAMI-DADE TV SERIES $ 2427044 | § 398,565 - - - 22 23 36518 - $ 2825609 | § T06 402
MIAMI-DADE TV SERIES $ 4418706 | § 2.978.798 - - - 548 1.400 55§ $ 7.397.505 | $ 1.479.501
MIAMI-DADE TV SERIES $ 2336955 (8% 2224795 - = 184 60 6518 - $ 4561750 | § 1,140.437
PALM BEACH DIGITAL MEDIA PROJECT | § 51285813 120.244 = 10 - 1,065 | 3 633.142 | 5 126.628
ORANGE DIGITAL MEDIA PROJECT | § 2791033 |8 4.005.018 = 232 100 36218 - $ 6,796,051 | § 2.038.815
ORANGE DIGITAL MEDIA PROJECT |§ 14686923 | % 11.021.670 - - 322 100 3629 - $ 25,708,593 | § 7.712,577
ORANGE TV SERIES 3 653043 1 § 960,957 - 75 - 121§ = 3 1.614.000 | $ 322.800
MIAMI-DADE TV SERIES -3 1486000 1% 3377781 = 54 144 70| $ - $ 4.865.761 | § 1.459.728
MLAMI-DADE DIRECT TO VIDEQ $ 933,544 | § 312.057 - 127 675 28| % - $ 1.245601 | § 311400
SARASOTA HIGH IMPACT TV SERIES |§ 15043594 | § 20,970,944 - 4,246 12.529 1221 % = $ 36.014.538 | § 6.000.000 |
MIAMI-DADE. TV SERIES $ 10,000264 | § 4278.708 - - 282 8 129} § -3 4278972 | § 3,569,743
MIANM|-DADE TV SERIES $ 10.608.818 | § 4.471.344 - 285 8 131 | 8 - $ 15,080,162 | $ 3,770,040
MIAMI-DADE TV SERIES $ 1,089,668 | $ 1.809,088 = 125 1.161 11| § = 3 2898756 | § 579.751
MIAMI-DADE HIGH IMPACT TV SERIES |$ 15,795,565 | § 11,337,222 = = - 3.950 6.100 6418 = $ 27.132,887 | 6.783.221
EROWARDAAAM-DADE COMMERCIAL $ 832,045 | $ 1.102.905 - = 663 238 nis $ 1.934,950 | § 386.990
BROWARDYMAM-DADE COMMERCIAL $ 245133 1 § 278.872 - 122 96 418 - 5 524,005 | 104,801
BROWARD/MAMI-DADE. COMMERCIAL $ 306.867 | $ 260,511 - 128 42 718 $ 567.378 | $ 113.475
BROWARD COMMERCIAL $ 130,740 | $ 97.592 - 151 35 215 - $ 228332 | § 45,666 |
ORANGE COMMERCIAL $ 348083 | § 489,996 235 179 518 5 B3B0T8 | S 167,618
ORANGE COMMERCIAL $ 288,095 | $ 213,851 - = = 247 81 318 = $ 501,946 | § 100.389
MiAMI-DADE SE THE INSTITUTE - VICTORIA'S SECRET 2014 COMMERCIAL 3 567.068 | $ 1.055.735 - - 172 185 3|8 $ 1.055.735 | § 87.050
ALACHLUIA N ZEROQ ENERGY AMERICA DOCUMENTARY $ 322359 | § - - - 16 . 2201 8 = 5 322359 | § 64.472
MIAMI-DADE/FALM BEACH SE CALLOUSED HANDS FEATURE FILM 3 B3500|§ 62.647 - - 54 25 1818 - 5 126547 | § 31,636




ORANGE CE THE PETITION DIRECT TO VIDEO $ 111,000 | § 71,600 + s 33 75 10]s s 188,600 | § 37.720
MIAMI-DADE SE QUIERO M BODA - SEASON 6 TV SERIES $ 199,650 | $ 126,758 - 27 P 14]s 5 326.408 | § 65261
MIAMI-DADE SE TR3S MUSIC MY GUEY TV SERIES s 4214298 32,100 . 7 - 250 5 s 453529 | 5 50,705
MIAMI-DADE SE 18 & OVER TV SERIES $  ar3n|s 43,031 - 16 4 408 s 490342 | § 98,068

PINELLAS. MANATEE| cw [AMERICA FILM DOCUMENTARY s 54200 | § 53414 - . - 129 65 4ls s 117614 § 23,522
MIAMI-DADE SE IDIVAS DEL AZUCAR TV SERIES $ 3363508 176,673 - - s 15 - 6813 $ 513.023 | § 125.000
MIAMI-DADE SE PREMIOS JUVENTUD RED CARPET SHOW 2013 TV PRODUCTION S 136,160 | § 275.674 - - 45 0| s § 411834 | § 82.366

MONROE SE CORROSION COMPREHENSION: TESTING & TRACKING | DIGITAL MEDIA PROJECT | § 492400 | & 56,725 - Nﬂ* um_ 58 3 549,125 | § 108,825
MLAMI-DADE SE INDIGO HIGH SCHOOL TV SERIES $ 75730 | § 55,070 - - . 52 @_ 5l s s 140,800 | § 35,200
MIAMI-DADE SE CHANCE TENGO TV SERIES $ 75730 § 65.070 - 52 20 5l s s 140,800 | § 35200

ORANGE CE |HEARTBREAK FEATURE FILM 5 98,989 | § 58.846 - B - 36 25| 19 8 s 157835 [ 39,458
SARASOTA cw _m|m.5 OF POWER DOCUMENTARY 5 187,700 | § 13,800 - [] 0| s $ 201.600 | § 40.320

ORANGE CE PROJECT DUNE DIGITAL MEDIAPROJECT |[$ 371634 [$ 90,679 - 14] 30 :..Im_ $ S 462313 [ 8 92,462

ORANGE PROJECT GORE DIGITAL MEDIA PROJECT |§  495000]§ 119,196 - . 11 18 270 § S 614,19 | § 111,969

TOTAL WRAPPED PRODUCTION - AWAITING CPA AUDITIFINAL REPORT $1B6,800,088 | § 134,219,064 [ [] 0 21,272 33245 | 9,778 | § S _ 320452084 | § 82.714.142
|55 TOTAL PROJECTS - UNVERIFIED DATA
— . — - — —
[GRAND ToTALS | 156 | 364,294,118 13,372 | 1,731 | 14,941 | 51316 | 90,534 | 15,680 [ § 515,130,047 | §150,332,328 |
— L ikl ——
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]| 5 Guif | Franklin _52&. v Js..a_mlra Y stdohns  Projects: 35
rojects: - o = ] Projected Total FL Wages:  $ 110,968,225
Projected Total FL Wages: $2,620,925 S F o PR msaa T Positions Created (Projected): 6,730
|Positions Created (Projected): 380 [ Flagler  Estimated Room Nights: 4,587
_m.z_am.ﬁ Rogm Hights = Levy = Qualified Florida Expenditures: $168,436,253
_D:m_._:mn Florida m.x_um:n__Eqmm. $ 3,393,987 ! Marion Certified Tax Credits: $ 47,532,587
|Certified Tax Credits: $ 663,984 _ ol | Vol
Citrus . ek AR
|CENTRAL WEST REGION o Sl
|Projects: 16 Hemando~__ :
Projected Total FL Wages: $31,279,613 —_— Orsnge
|Positions Created (Projected): 7,950 Pasco. =
Estimated Room Nights: 33,543 ) ] Brevard
| Hilisborough Polk — Osceola
Qualified Florida Expenditures: $ 64,787,527 W My =
|Certified Tax Credits: $ 15,533,554 -
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SOUTHWEST REGION
Projects: 0
Projected Total FL Wages: 0 Colller Brows
Positions Created (Projected): 0
Estimated Room Nights: 0
|Qualified Florida Expenditures: 0 Monroe Dade
Certified Tax Credits: 0 |
APPENDIX 3 - ENTERTAINMENT INDUSTRY FINANCIAL INCENTIVE FISCAL woﬁn_.ﬁ_m.»ﬂ EAST REGION o
rojects:
YEAR 2014 -2015 REGIONAL MAP Projected Total FL Wages:  $ 219,425,355
Positions Created (Projected): 36,256
Estimated Room Nights: 51,522

Qualified Florida Expenditures: $ 378,512,280
Certified Tax Credits: S 86,602,203



APPENDIX 4 — ENTERTAINMENT INDUSTRY SALES TAX EXEMPTION FISCAL
YEAR 2014-2015 ANNUAL REPORT

| First Quarter Estimates (07/01/2014 - 09/30/2014)

‘Category A: Non-tax Exempt Expenditures
‘Number of Approved Applicants

|Number of Full-Time Jobs Created

] 'Number of Freelance Jobs Created

1”1 ‘Waées Paid

i 2 ’Lodging

I3‘Food
[Other Non- Exempt
|Subtota|
‘Category B: Requested Exempted Purchases

| 1 |Production Equipment

[2 fSet Desngn and Construction
’ jProps and Wardrobe

‘4 {Real Property

|.5 ‘Other Exempt

. }Subtotal

Total Amount of Tax Exemptlon  Based on Florida's General State Sales &
\Use Tax Rate of 6%

44
297

2779
28,095,353.00
2,211,150.00
837,100.00
1,853,900.00
32,997,503.00

4,487,006.00
1,434,900.00
1,296,000.00
2,264,000.00
2,407,500.00
11,889,406.00

44,886,909.00|

713,364.36

Applicant Origin (Domestic)

|California

N
0

Colorado

[Connecticut

jDistrict of Columbia

|Georgia

[lllinois

[Indiana

[Massachusetts

'Michigan

Minnesota

[ R P T = S T P )




|
|

Other

Missouri 1
New Jersey 1
New York 19
North Carolina 1
Oregon 1
[Pennsylvania 6
Isouth Carolina 1
[Tennessee 1
Texas 2]
Utah 1
Virginia 1
! Applicant Origin (International)

' 2
| .

| | 0
|~ Made—forTV Motion Picture ‘ 1
i. iTeIevision Series ‘ 8
|' -%Music Video | 0
[ iCommerciaI Advertising ] 31
|' %Sound Recording ] 2
‘ Post Production ) 0
|

[.

|

[
|Number of Approved Applicants

ir é['\lumber of Full-Time Jobs Created

1 !Wéges Paid

2 [Lodging

'3 IFood

% 4 %Other Non-Exempt

i Subtotal

‘Numberof 'Frweyelance Jobs Créated

ICategoryA Noh-Tax Exempt 'Iéxypvendi’tures

E
l §Category B: Requested Exempted Purchases

‘ 1 {Production Equipment

|2 Set Design and ConstrJétion

F I 90—Day[ a 12—|V|onth§ - All
l 19 99| 118
; 109 922/ 1,031
| 417| 2,615 3,032
J
|

4,982,873.54|135,304,587.78 140,287,461.32
| 318,295.05| 886154151 9,179,836.56
| 163,760.18| 3,799,939.91| 3,963,700.09
| 164,324.74 12,034,497.91  12,198,822.65
|

i

5,629,253.511160,000,567.11 5165,629,820.62

|
i

| 1,589,039.20| 27,354,570.67| 28,943,609.87|
1
| 295,107.45| 6,071,562.09| 6,366,669.54]



'3 [Props and Wardrobe | 299,891.83| 4,199,602.78| 4,499,494.61

i 4 |Real Property ' | 318,962.26| 6,425,497.63| 6,744,459, 89
5 [Other Exempt | 440,275.88| 3,187,227.78| 3,627,503.66
f Subtotal ©2,943,277.00| 47,238,461.00| 50,181,738.00
1 iEstlmated Production Expenditures ' | 8,572,531.00 207,239,028.00|215,811,559.00
‘ 5 Total Amount of Tax Exemptlon Based on Florida's General State Sales & 3,010,904.28
Use Tax Rate of 6%
| ) =
| Applicant Origin (By County)
!Broward 28
Icharlotte 1
Icollier 1
[Miami-Dade 75
iDuva| 3|
iEscambia 3 |
!Hillsborough 4
|Lee 4 r
[Manatee 1|
IMonroe 1
Orange 21
Osceola 1
Palm Beach 9||
Pinellas 9
[Sarasota 2
Seminole 4
Volusia 1
Out-of-State 1
Production Days Per County (90-Day Applicants):
Broward 655.0
Duval 41.0
Escambia 40.0
Gulf 2.0|
Hernando 1.0
[Hillsborough 83.0
Lee 3.0
iLeon 40.0
iMartin 3.0
[[(Miami-Dade 2159.0
[Monroe 121.0||




iOrange 852.0
:Osceola 24.0]
:; Out-of-State 6.0
|Palm Beach 83.0
:Pasco 5.0
Pinellas 96.0
Saint Johns 1.0
Saint Lucie 60.0
[Sarasota 30.0
[Seminole 26.0
Volusia 32.0

260,698,468.00

I .
[Total Amount of Tax Exemptlon Based on Florida's General State Sales & ‘ 3.724,268.64

Use Tax Rate of 6%

Second Quarter Estimates (10/01/2014 - 12/31/2014)

‘ ‘Category A: Non-Tax Exempt Expendltures

‘ ‘Number of Approved Appllcants 62
1 [Number of Full-Time Jobs Created 5
‘Number of Freelance Jobs Created 2237

25,717,948.00

i 1 WVages Paid
3,529,385.50

| 2 |Lodg|ng

'3 [Food 1,188,236.56
|4 [Other Non-Exempt 775,610.00
| [subtotal ©31,211,180.00

‘Category B: Requested Exempte_d PurchaSes

7,416,399.43
2,206,988.00
\ 3 |Props and Wardrobe 1,835,969.00

‘ 1 {Production Equipment }
|

| 4 |Real Property [ 3,200,233.00
|
|

‘ 2 ‘Set Design and Constructlon

5 |other Exempt 2,637,470.00

[subtotal 17,297,059.00
[Category C
| 1 {Estlmated Productlon Expend|tures [ 48,508,239.00

B I
|Tota| Amount of Tax Exemption Based on Florida's General State Sales & ’ 1,037,823.54

|Use Tax Rate of 6%




| Applicant Origin (Domestic)

California 25
Colorado 1
Connecticut 1
Georgia 1
Illinois 1
Michigan 1
Missouri 2
New Jersey 3
[New York 17
!Oregon 1
[Pennsylvania 3
Tennessee 2
|Virginia 1
IWyoming 1

Applicant Origin (International)

Canada 2
France 1

|

) Iﬁotia Picture

" [Made-for TV Motion Picture
| ‘Teievféion S.eries | .

" Tl(/lus“ic Video

ECommerciaI Advertising

O o o N

l ‘Soun_d Recsrding

o o

. [Post Production
' ‘Other
|

|

|

|

| |

J_ 44
|

|

.‘Category A: Non-Tax Exempt Expenditures

l

| | 90-Day|  12-Month| Al
! INumber of Approved Applicants % 23‘ 90{ 113
' |Number of Full-Time Jobs Created E 53| 859 912
‘ ‘Number of Freelance Jobs Created é 430 |F - 4,509 4,999
1 [Wages Paid | 9,817,754.55|141,024,776.21|150,842,530.76
2 |Lodging | 768,752.79] 9,597,292.92| 10,366,045.71
'3 [Food | 840,436.61 4,243,147.98| 5,083,584.59




1 4/[Othe‘rwNon-Exempt

| Isubtotal
{ éCatééory B: Requested Exempted Purchases
‘ 1 [Production Equipment |

‘ 2 iSet Design and Construction

‘ 3 iProps and Wardrobe

‘F4 ;Real ‘F’Vropéfg\w/m

|5 [Other Exempt

| iSubtotal

[1 IEstimatéd Production Expenditures

| 805,856.50| 12,116,310.04| 12,922,166.54
§1z,232,8oo.45\166,981,527.15[179,214,327.60;

| 2,881,242.60| 27,563,450.64| 30,444,693.24

| 1,608,200.10 6,661,641.18| 8,269,841.28
| 365,876.13 4,716,334.93| 5,082,211.06
| 3,522,748.50| 7,240,501.51| 10,763,250.01
| 517,056.57| 3,356,413.85| 3,873,470.42
| 8,895,124.00| 49,538,342.00| 58,433,466.00
21,127,924.00[216,519,869.00 [237,647,794.00

L(;Za;_aA):nRoatizto?fGTozx Exemption Based on Florida's General State Sales & 3.506,007.96
| Applicant Origin (By County)

[Alachua 1|
Brevard 3
Broward 20
Miami-Dade 65
Duval 7
Escambia 2 |
Hillsborough 2 }
Lee 1|
Leon 1
Manatee 1
Orange 21
Palm Beach 16
Pasco 1
Pinellas 8
Polk 2
Santa Rosa 1)|
Sarasota 1
Seminole 3|
Volusia 1 ;

[Out-of-State 3

Production Days Per County (90-Day Applicants): ;
Brevard 3.0
Broward 126.0

(Collier 12.0

Hillsborough 21.0




Leon 1.0

[Levy 2.0
Manatee 1.0

Miami-Dade 1651.0

Monroe 50.0

Nassau 4.0

[Orange 109.0
|Palm Beach 14.0
Pinellas 8.0

[Volusia 20.0
Ul LT TR ) S TS e O R ST U
Tota[ Estlmated Produefldn Expeuuﬁures ‘ 286,156,033.00

4,543,831.50

|Total Amount ofTax Exemption Based on Florida's General State Sales & | o
Use Tax Rate of 6%

‘ Third Quarter Estimates (01/01/2015 - 03/31/2015)

‘Category A: Non-Tax Exempt expenditures

[Number of Approved Appllcants 95
Number of Full-Time Jobs Created 361
Number of Freelance Jobs Created 19278

|
|
| Time Jobs Created )
B
E

1 Wages Paid 61,968,015.97
\Lodgmg 6,400,120.65
3 |Food 2,344,766.00
| 4 |other Non-Exempt LN 2,068,585.60
| [subtotal - [ 72,781,488.00

‘Category B: Requested Exempted Purchases

_ 13,011,319.90
5,697,076.00
3,658,200.00

\_ 1 ‘Production Equipment
' [2 [Set Design and Construction

; 3 Props and Wardrobe

\ 4 Real Property 5,969,710.00
{Other Exempt 6,513,548.00

| Isubtotal 34,849,854.00

; ;ECategoru (0 )

]i 1 iEstimated Production Expenditures ‘ 107,631,342.00

ETotal Amount of Tax Exemption Based on Florida's General State Sales &

2 2,090,991.24
' © |Use Tax Rate of 6% ,090,




Applicant Origin (Domestic)
California 21
|Colorado 1
:IIIinois 1
[Maryland 1
[Massachusetts 2
Michigan 1
Minnesota 1
Missouri 1
New Jersey 3
New York 6
Pennsylvania 1
[South Carolina 1
[Tennessee 1
|Texas 1
Applicant Origin (International)

United Kingdom 1
[ ‘ —— i

: f
‘ [Motion Picture ‘ 6|
| \Made-for TV Motion Picture [ O[
_[ ‘Television Series % 18‘
| Music Video | 1]
[ ‘Commercial Advertising ‘ 61[
! ‘Sound Recording ‘ 3|
‘ |Post Productlon | 0
% ‘Other ‘ 13|

| lca
]
it

,y tNumber of Freelance Jobs Created

i EWages Paid

2 ILodging
%Food
.Other Non-Exempt
*Subtotal

Number of Approved Appllcants
Number of Full-Time Jobs Created

Category A Non-Tax Exempt Expendltures

| 7,659,282.30|160,395,645.55 168,054,927.85

90-Day|  12-Month| All
20| 149 169

63| 2,917 2,980
354 5,511 | 5,865

6,170,669.10 136,774,509.87 [142,945,178.97

557,306.26| 9,147,609.93, 9,704,916.19

517,317.65| 4,121,039.69] 4,638,357.34

413,989.29 10,352,486.06| 10,766,475.35
|




| ‘Category B: Requested Exempted Purchases
‘ 1 %Production Equipment
| 2 !Set Design and Construction
| 3 ‘Props and Wardrobe
4 ‘Real Property
: 5 lOther Exempt
" |subtotal
|: 1 ‘Estimated Prod. Expenditures

1,943,090.18| 7,363,655.21| 9,306,745.39

| 4,252,803.00| 48,110,094.00| 52,362,897.00

| 1,178,090.95| 26,688,575.15| 27,866,666.10|
| 850,85349  6,477,645.40| 7,328,498.89
| 170,976.28| 4,336,243.66] 4,507,219.94

109,791.93| 3,243,974.17| 3,353,766.10

11,912,085.00 208,505,740.00 220,417,825.00

lB:tea-lr:\):nRoaLiZto(;f;ZX Exemption Based on Florida's General State Sales & 3.141,773.82
| Applicant Origin (By County)
iBroward 19
[Collier 1
[Miami-Dade 44
|Duval 5
:Escambia 2
5' Hillsborough 11
Lake 1
Lee 1
! Marion 2
: Monroe 2
:Orange 14
Palm Beach 5
Pasco 1
[Pinellas 8
@Saint Johns 1
ISeminole 1
| Production Days Per County (90-Day Applicants):
[Alachua 1.0
Brevard 7.0
[Broward 273.0
[Duval 2.0
|_ Highlands 3.0
|Rillsborough 16.0
Marion 1.0
Miami-Dade 1618.0
[Monroe 52.0
iOrange 198.0




Palm Beach 12.0
Pinellas 1.0
Sarasota 1.0
|Walton 4.0)

[I iTotaI Estimated Production Expenditures [ 328, 04—5—3_16_7 00

’ ‘Total Amount of Tax Exemption Based on Florida's General State Sales & 5.232,765.06

'Use Tax Rate of 6%

‘ Fourth Quarter Estimates (04/01/2015 - 06/30/2015)

*Category A: Non Tax Exempt Expendltures

[ ‘Number of Approved Applicants
r

62
-[Nu_mb—er c;f Full-Time Jobézreated : : : - B - 444
‘Number of Freelance Jobs Created 2524

|
{
[1 ‘V_Vages Paid _ _ _ - - l
|
|
|

35,582,753.00

2 |Lodging 2,076,491.00
\3 Food - R 1,379,306.00
| 4 |other Non-Exempt I 2,097,518.00
subtotal 41,136,068.00

e B

Category B Requested Exempted Purchases

8,250,594.00
1,984,869.00
1,022,600.00

|

|

{ 'Productlon Equment
{ \Set De5|gn and Construction
| 3 [Props and Wardrobe

‘4 [Real Property

‘ 5 [Other Exempt
‘ bSubtotaI
.[ |Category C

‘ 1 [Estlmated Production Expend|tures

|

|

|

[ 2,532,700.00
|

|

©2,431,202.00
16,221,965.00

| 57,358,033.00

ETo’ta! Amount of Tax Exemption Based on Florida's General State Sales & ‘ 973.317.90
Use Tax Rate of 6% Y
Applicant Origin (Domestic)
Arizona 1
California 24
Georgia 1
IHinois 2
Maryland 1




Massachusetts

2
[Michigan 1
Minnesota 1
[[New Jersey 1
INew York 21
[North Carolina 1 |
Oregon 1|
Pennsylvania 1|
Tennessee 2 |
Texas 2
|
|
‘Motion Picture ) 3
IMade—for TV Motion Picture ‘ 1
| ’iTeIevision Series \ 14
| [Music Video ‘ 2
| ]Commercial Advertising ‘ 31
! ‘Sound Recording ‘ | 0
i |Post Production ‘
| ‘Other ‘ |
| ‘ ‘ |
[ |mnstatepnopucnonenmmes. 0 o o0 o o]
'. .Itategor_'y A Non-TaX Exembt Expenditures . .

' ‘Number of Approved Applicants
lNumber of Full-Time Jobs Created
| ‘Number of Freelance Jobs Created
1 IWages Paid
:2 lLodging
'3 |Food

4 |Other Non-Exempt
; Subtotal
| |Category B: Requested Exempted Purchases
1 :Production Equipment
2 iSet Design and Construction

3 iProps and Wardrobe

4 |Real Property
|5 |Other Exempt

90-Day|  12-Month| All |
24| 136 160/

36| 1,245 1,281|
277| 3,241 3,518

|

|

|

|

| 1,781,642.60|140,975,443.32 [142,757,085.92

| 128,292.27| 9,006,424.99| 9,134,717.26

| 135,367.54| 4,073,255.28| 4,208,622.82

| 72,456.87| 9,550,979.99| 9,623,436.86

| 2,117,759.28|163,606,103.58|165,723,862.86
561,269.07| 28,311,074.51| 28,872,343.58
149,730.89| 6,593,474.88| 6,743,205.77
70,652.95| 4,290,545.50| 4,361,198.45
83,403.63| 8,980,090.73| 9,063,494.36
124,762.86| 3,075,662.60| 3,200,425.46




! [Subtotal

1 [E.stimated Production éxpénditures -

| 989,819.00/ 51,250,848.00] 52,240,667.00

VTotaI_Amou'r;t of Tax Exemption Based on Florida's General State Sales & 1

| 3,107,578.00/214,856,952.00 217,964,530.00

]

Use Tax Rate of 6% 1 3’134’440'02‘
Applicant Origin (By County)

Alachua

Brevard

Broward 17
Miami-Dade 31
Duval

Escambia

Hillsborough 10
Leon

Manatee

Martin

Monroe

Orange 17
Palm Beach 8
Pasco 1
Pinellas 11
|Polk 2
|Seminole 1
Out-of-State 3
I

Production Days Per County (90-Day Applicants):

[Alachua 24.0
|Brevard 85.0
[Broward 985.0,
Desoto 1.0
Duval 180.0,
Escambia 103.0
[Hillsborough 797.0
Manatee 1.0
[Miami-Dade 1416.0
Monroe 105.0,
Orange 459.0
Osceola 127.0
Out-of-State 1.0
Palm Beach 28.0



Pasco 1.0
'Pinellas 1448.0
Seminole 1.0

| ITotal Estimated Production Expenditures | 27532256300

Total Amount of Tax E ion B Florida's General State .|
| ‘[ otal Amount o oax xemption Based on Florida's General State Sales & 4,107,757.92
| {Use Tax Rate of 6%

'\_ N ANNUAL ESTIMATES (07/01/2014 - 06/30/2015) ' J

FfTo;al_P_r_oau_c_tio_n E_xpenditure; . N ”1.,150,-22-6,.231.(50-

Total Amount of Tax Exemption Based on Florida's General State Sales

& Use Tax Rate of 6% 17,608,623.12

[ “\lumber of Out-of-State Applicants ‘ 263
[ -'Number of In-State Applican:cs - : | 560
‘ ‘ T_ota_l Applicants ) ‘ 823
‘ E—Numbef of Full-Time Jobs Created 1 7,311
[ ‘Number of Freelance Jobs Created _ l 44,2_32
| ['

‘ Total Jobs Created 51,543
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FLORIDA
DEPARTMENT o
ECONOMIC
OPPORTUNITY

DE_N

Florida Microfinance Act

November 17, 2015



Program Intent

Expand job opportunities.

Increase small business and
entrepreneurial access to
capital and finance.

Enhance business stability
through management
training.

Provide technical assistance.

FLORIDA DEPARTMENT  ECONOMIC OPPORTUNITY




Microfinance Act Overview

* Provides approximately S5 million for direct loans
to small businesses through DEO.

* Provides approximately S5 million for loan
guarantees to small businesses through EFI.

* Requirements:
— Business management training
— One-to-one matching loan funds

FLORIDA DEPARTMENT  ECONOMIC OPPORTUNITY X
3
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Microfinance Loan Types

e Up to $50,000 loan amount

e Maximum 1 year term
Loa ns e Rate capped at WSJ Prime + 10%

e $50,000 - $250,000 loan amount
e Maximum of 50% guarantee

Loan
Guarantees




L oan Administrators

Loan Program
* OUR Microlending, LLC

— Community Development Financial Institution

— Dade, Broward, Monroe, and Palm Beach Counties
* Florida Black Business Support Corporation

— Non-Profit

— Statewide, Tallahassee-based

Loan Guarantee Program
* Enterprise Florida Inc.
— Statewide administrator for loan guarantees

FLORIDA DEPARTMENT  ECONOMIC OPPORTUNITY




DEO Outreach Effort

DEO outreach efforts include:

* Print advertising

e Targeted conference calls
 Conference exhibits

* Regional on-site
oresentations
 Dedicated website:

www.floridajobs.org/microfinanceprograms

DEﬁfl , FLORIDA DEPARTMENT  ECONOMIC OPPORTUNITY




Presentations

DEO staff conducted more than 45 on-site
presentations statewide:

* Entrepreneur workshops

* Minority business networking events

e Chambers of Commerce meetings

* Orlando National Entrepreneur Center event
 Delray Small Business Showcase

* SCORE Chapter Meetings

FLORIDA DEPARTMENT  ECONOMIC OPPORTUNITY




Exhibits

DEO staff exhibited at statewide conferences:

e Urban League National Annual Convention (hosted

OricC
OricC
orio

orio

oy Urban League of Broward)

a Bankers Association Annual Conference
a Economic Development Conference

a Main Street Annual Conference

a Association of Government Guaranteed

 enders

FLORIDA DEPARTMENT « ECONOMIC OPPORTUNITY
8
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Loan Activity (Units)

Loan Production Life-to-Date

.~

FY14-15Q2 FY14-15Q3 FY14-15Q4 FY15-16Q1

==@==Total Applications ==@==Microfinance Applications ==0==Funded Loans

FLORIDA DEPARTMENT « ECONOMIC OPPORTUNITY




FR—Y

...........................................................

Funded Loan Volume (Dollars)

$250,000

$200,000

$150,000

$100,000

$50,000

Program Funds Expended

El

FY14-15Q2
FY14-15Q4

FY14-15Q3

FY15-16Q1

B Total Funded Loan Amount H Program Loan Amount

FLORIDA DEPARTMENT « ECONOMIC OPPORTUNITY




Success Story — Arpechi Windows, Inc.

The business owner applied
for, and received, a $9,500
working capital microloan that
enabled the owner to increase
their inventory of custom glass
to in anticipation of the
business’s high season.

OMFD=0=20

229 FLORIDA DEPARTMENT # ECONOMIC OPPORTUNITY X
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ALTERNATIVE FINANCING OPTIONS FOR SMALL BUSINESSES

Microfinance Guarantee
Program

RIDA. FLORIDA



Microfinance Guarantee Program

Created as part of the Florida Microfinance Act in 2014

Microfinance Guarantee Program (FS 288.9935)

Provides a lender with a partial guarantee as the credit enhancement required to ultimately
approve a loan.

A 4
Qﬁwﬁ $4.85 MM Q <

Loan amount between $50,000 and $250,000 Eligible borrowers:

Maximum guarantee 50%, up to $125,000.  Locatedin FL

Maximum guarantee term is three (3) years. « 25 employees or less

Interest rate and terms are determined by the «  Max $1.5MM average revenues for
lender (Max: Prime + 1000 bps) the last 2 years

Up-front fee is 2.00% of guaranteed portion. « Start-ups eligible

vV ENTERPRIS

L« FLORIDA. FLORIDA



Lender

Microfinance
.oan
Guarantee

RIDA. FLORIDA



Loan Guarantees

Provides a lender with a partial guarantee as the credit enhancement required to
ultimately approve a loan.

Microfinance
Program

Maximum 50% Guarantee (1:1 min)

Micro
Business

Maximum guarantee is $125,000
Loan cannot exceed $250,000.
Maximum guarantee term is three (3) years (cash flow stabilization).

Interest rate and terms are determined by the lender

D N NI N N NN

Up-front fee is 2% of the guaranteed amount

RIDA. FLORIDA



Operating Mechanics of Microfinance Guarantees

AN

Lender underwrites request and approves the loan

AN

Lender applies for guarantee

AN

EFl reviews and approves the guarantee application, and issues
commitment to the lender, outlining terms of guarantee

v’ Guarantee Agreement is executed between Lender and EFI, specifying
responsibilities and available remedies

AN

Lender services the loan

AN

EFl monitors repayment progress and servicing performance quarterly

AN

If Borrower defaults on the loan and default is not cured in 120 days,
Lender claims guarantee according to Guarantee Agreement

v Lender executes collateral, Lender and EFI participate proportionately.

vV ENTERPRIS
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To submit a deal for Microfinance Guarantee:

I

Microfinance [ Commitment
L : Letter
Guarantee Credit
Application Approval

Memo

Closing

Guarantee
Agreement
executed between
Lender and EFI,

Lender pay
Guarantee Fee

L« FLORIDA. FLORIDA



Results To-Date

* Five (5) Microfinance Guarantees approved and closed with a
total commitment of $342,600 (average guarantee $68,520).

 80% (4 of 5) of recipients are minority-owned businesses.
e 20% (1 of 5) of recipients are veteran-owned businesses

* The program has attracted a total of $3,294,953 in private
capital (52,765,600 in bank loans) for a leverage of $9.61 in
private capital for every S1 of Microfinance funds committed.

 Twenty-nine (29) new jobs are projected with an average
annual wage of $38,240.00 per job.

4 ENTERPRIS Activity as of Sept 2015

v« F IDA. FLORIDA



For more information

David Rodriguez

Director, MaSBEC / Capital Programs
(407) 956-5682

drodriguez@enterpriseflorida.com

www.enterpriseflorida.com

www.treasury.gov

L« FLORIDA. FLORIDA
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Accelerating
Florida’s Economy

Through Business Growth, Job Creation & Wealth

Florida’s Principal Provider of
Business Assistance [288.001, Fla. Stat.]

= -




Better logether-.. Parinering to Accelerate Florida’s Economy

R e W s

FLORID

Headquartered at

University of %

West Florida

FLORIDA $BDC NETWORK STATEWIDE LEADERSHIP

Eileen Rodriguez

Regional Director
FSBDC at the
University of
South Florida

Rafael Cruz

Regional Director
FSBDC at
Ft. Lauderdale

Michael W. Myhre CEO & Network State Director, Florida SBDC

In the early 1970's, the Florida SBDC Network began like many of its clients: a startup—with one
man at the University of West Florida serving one community and a handful of clients. As a result of
its success, the network became one of eight original SBDC pilot programs nationwide.

Today, the Florida SBDC Network is state designated as Florida’s principal provider of business
assistance and is the largest SBDC program in the country. Since its inception, the Florida SBDC
has assisted more than 1.1 million entrepreneurs and small business owners improve market
competitiveness, grow revenues, and improve profits—creating new jobs for Floridians and
significantly improving Florida’s tax base.

Since the early days of the program, the pursuit of a statewide, coordinated and sustained economic
development system has remained central to the Florida SBDC. In support of its mission, the

Florida SBDC Network links the state’s education system with community outreach to aid in the
development and education of the state’s entrepreneurs and small business community.

In this report, we highlight these, as well as the many key mutually beneficial partnerships we hold
with organizations across the state. Through partnerships, we discover our ability to move beyond
conventional success to true significance in resolving the pressing challenges confronting our state’s
and country’s small businesses. As we look ahead to our 40th year, we will continue to build on the
success of our partnerships to help more entrepreneurs and small business owners achieve success.

A
Ila!lid Weeks % - cheryl Kirby, Ph.D. Kelly Massey
Chief u_uerating & : Chief Strategy & Regional Director
Finaneial Officer e Bl Branding Officer FSBDC at the
Florida SBDC Florida SBDC University of
Headquarters Headquarters West Florida
University of University of

West Florida West Florida

Keith Bowers Janice Donaldson Eunice Choi
Regional Director Regional Director Regional Director
FSBDC at Florida FSBDC at the FSBDC at the
A&M University University of University of

North Florida Central Florida

cedric Gibson, Ph.D. Vincent Nolan
Regional Director B Regional Director
FSBDC at I FSBDC at

Indian River ¢ Palm Beach
State College | State College
Lois Knox Jackie Sousa
Regional Director Regional Director
FSBDC at FSBDC at

Florida Gulf Florida

International

Coast University Uni -
niversity
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About the Florida SBDG Network

State Designated as Florida’s Principal Provider of Small Business
Assistance [288.001, Fla. Stat.], the Florida SBDC Network serves
the complex and diverse needs of small businesses throughout every
stage of growth through no-cost professional business consulting,
value-added training, and access to business data and information.

Mission
Providing businesses the expertise
and resources to succeed

© 00000 0c0000006806890603006a0s

Vision
Creating a better Florida for
all by helping businesses grow

© ® 0000000900006 09 06000060 e

Operating Values
and Beliefs

What the Florida SBDC
Network stands for:

Florida SBDC consulting expertise and services focus on areas vital
to accelerating the growth of businesses, including strategic market
research; business and strategic plan development; market and
revenue growth strategy development and implementation; capital
access and loan packaging; financial analysis and assessment;
financial literacy; feasibility analysis and start-up assistance: as well
as business continuity and disaster planning.

Stakeholder Return & Value
Florida designated by
the U.S. SBA as one of
eight pilot University Business
Development Centers

©©® 0000002 000006000e08 000

Business Needs & Solutions

Development & Economic Growth
Board of Regents approved
implementation of statewide
SBDCs, Type 1 Center within

commitment to Excellence

State University System; UWF SERTIASE B NSNS § 5§
appointed as program host

National legislation

authorized SBDCs as part of TU 0"[ GUSlUmBTS

the Small Business Act

©©° 0000000920000 06000080 0

Utilize our knowledge, experience
and resources to deliver quality
services and products that meet
their needs and contribute to their
business growth and success.

‘ Designated as State of Florida
\ 4 Center by the Florida Board of
Governors; first entity to be
provided this designation

Florida Governor signed into
law the Florida SBDC Network
is the principal business
assistance organization for
small businesses in the state
[Fl. Stat. 288.001]; $4M
appropriated to enhance and
expand business development
assistance

To Our Employees

Foster a rewarding culture that
allows employees to be successful
and reach their full potential.

© 000000 e0e0000 0009000 0

Federal appropriations grew
to $115M for the national
SBDC program shared by the
nation’s 63 SBDC networks; as
the largest state SBDC network
in the country, the Florida
SBDC Network received
approximately 5.7% of the
total national appropriation

To Our Partners

Advance our shared vision

and mission by developing
collaborative alliances that
leverage organizational strengths
and produce lasting benefits.

© 0000000006000 00006006 0

40th Anniversary Celebration
UWEF will celebrate 40 years of
continuous operation of the
nation’s largest and highly
distinguished, nationally
accredited SBDC program —
the Florida SBDC Network

s o000 0000000000000

© %06 0¢ 0600000000000 00w

T0 Our Funders

Be responsible and accountable
stewards and achieve performance
expectations and results that
contribute to economic prosperity
and meaningful ROI.

L N AMER!CAJ%S

i) SBDC 49

| CELEBRATING

FLORIDA _JRIEN:
2
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Funding & Business Performance
SOURCES OF FUNDS 2013 [Budget] USES OF STATE FUNDS 2015 [Budgetl™

Q@im @siom @s6.3M @ Personnel @ Other Costs
Federal State* Local &Private** (Salaries &Frinae)
*StatefunﬂswereawameﬂneginmngJanuaryl,Qmﬁ it .

=<pyeludes local and private in-kind support Porcentof directcosts

Consultant Expertise and Capacity

In 2014, our team of over 160 professionally certified s~ . 5
business consultants and specialists delivered 97,992 hours |
of professional consulting to 11,986 entrepreneurs and small
business owners to accelerate growth and expansion. Our
consultants focus on developing strategies to expand or access
new markets, including government contracting and exporting.
Florida SBDC consultants are:

Experienced
Hundreds of years of collective
business ownership and small business consulting

Credentialed
MBAs, PhDs, IDs

Professionally Certified
Certified Public Accountants (CPA) Uver

Certified Business Appraisers (CBA)
Certified Economic Development Finance Professionals (CEDFP)
Certified Economic Developers (CEcD) "
NASBITE Certified Global Business Professionals (CGBP) EmDIOVBBS allll 45 UmCBS
Certified Global Marketing & Finance Professionals across tne State
Local

Live and worl in the communities they serve; Growth ACCElG[aﬂUﬂ [}Uﬂsunams
International Trade Consultants

Understand local business needs

Results-Driven .
Driven and vested to improve business performance Government Contracting Consultants

3
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Return on Investment
Accelerating Florida’s Economy

State designated as Florida’s Principal Provider of Business Assistance, the Florida SBDC Network
has been helping Florida businesses grow and succeed for nearly 40 years. Their attributed success
confirms that SBDC services are cost-effective and deliver a significant return on investment.

FSBDC activities resulted in 42,664 jobs created, retained & saved at a cost of $22U per job*

In 2014, Florida SBDCs helped client businesses...

EGONOMIG IMPAGT STATEWIDE SERVIGE SUMMARY

Create, Retain & Save 42 66 4 R o A R S
1

Johs:
",986 Entrepreneurs and

Generate SEBB ' Small Business Owners

sales* Consulted

Professional Consulting
97’992 Hours Delivered

ﬁcalﬁiergoéig:ent $2'|0 ; 2M Consulting Client Breakdown

i o OO0

SEant iy 959 5,466 1816 5,390
Businesses- Women Veterans Minorities
& scDVs includes

Hispanics

QDO

1.931 Training Events Delivered
1

Resulting in $34 B|”|0n

in Value Added to Florida’s Economy*

16.856 Training Event Attendees
1

Serving Florida’s Business Community from Pensacola to Key West

Economic Impact of SBDC Business Development Activities on the Florida Economy, 2015* | Reported by
respondent clients of actual outcomes achieved as a result of or in part due to the assistance received in 2014**




Partners in Prosperity

MICHAEL MYHRE CEO & Network State Director Florida SBDG

“The needs of Florida’s small businesses are complex. According to the most
L — recent Small Business Index Survey, released in conjunction with the Florida
MERIC A#S Chamber, the top issues facing small business owners are economic uncertainty,
workforce quality, government regulations, access to capital, and growth
management processes. In support of its mission, the Florida SBDC Network
works with partner organizations across the state to leverage the best resources
to create practical solutions to these and other small business challenges.”

A >

“FLORIDA

JESSE PANUCCIO Fxecutive Director Department of Economic Opportunity
“small businesses are the backbone of Florida’s economy. The Florida
Department of Economic Opportunity works with the Florida SBDC Network to
provide training, financial assistance, and technical support to small businesses

FLORIDA DEPARTMENT N . . 2 2
ECONOMIC OPPORTUNITY across Florida. Through this partnership, our state’s small businesses are able

to compete, grow, and succeed in domestic and international markets.”

BILL JOHNSON Secretary of Commerce | President & CE0 Enterprise Florida, Inc.

“Enterprise Florida and the Florida SBDC Network are working hard to
¥ ENTERPRISE ensure Florida businesses receive the valuable trade assistance they need to
L« FLORI DA.. expandglobally. Through our partnership with the Florida SBDC, we provide
our state’s small businesses with an export marketing plan that arms them
with the strategy and insight needed to compete, grow, and succeed in
international markets. Our collective efforts are helping to position Florida
as one of the world’s leaders in international trade.”

y N

y " CORIDA  GHRIS HARTIV Presigent s GE0 Gareersource Florida

\ «CareerSource Florida regards the Florida SBDC Network as an important
partner in positioning our state as a global business and talent leader. Our
mission is to connect employers with qualified, skilled talent and Floridians
with employment and career opportunities to achieve success. Partnerships
with workforce, education, and economic development organizations like the
Elorida SBDC are key to our success in this effort.”

c%&,ﬁ% MARK WILSON President &GCt0 Horida Chamber of Commerce

“Small businesses create two out of three new jobs in Florida and play a
leading role in our state’s economy. As the voice of business in Florida, the
Elorida Chamber is a strong supporter of the Florida SBDC Network and its
commitment to helping small businesses grow and become more successful.”

[ e A

| 3 L

Myhre presents Secretary Johnson (EF) 2013 Florida Resource Partner Award gsin Cape Canaveral

11
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Aligning with Florida’s Economic Development Strategies

The Florida SBDC Network shares in the state’s vision to make Florida the nation’s leader in job generation, growth, and
economic prosperity. The FSBDC is working with strategic partners across the state to pursue a statewide, coordinated
and sustained economic development system for Florida. As the state’s designated principal provider of business
assistance, the Florida SBDC Network is driving innovation and economic development by ensuring that our state’s
small businesses and entrepreneurs have the tools, strategies, and expertise needed to compete and grow in today’s
global marketplace. The initiatives highlighted below illustrate some of the ways in which the Florida SBDC has and
continues to work with partner organizations to support small business growth and success.

; MONY
ﬂmﬂrﬁuﬁ Eﬂlflﬂerstﬂnﬂinﬂ

AMER'CA*

FLORIDAY

Monitoring Florida’s Small Business Pulse Implementing Florida’s Workforce Initiative
The Florida SBDC partners with the Florida Chamberto - This year, the Florida Legislature created a 20-member
conduct the Small Business Index Survey, a quarterly task force made up of key state and regional partners,
survey which tracks trends and issues affecting small chaired by CareerSource Florida President and CEO
businesses in Florida that may be addressed by the Chris Hart IV, to address key issues related to the
Chamber’s Small Business Council and the Florida SBDC. implementation of the Workforce Innovation and
According to the most recent survey, businesses are Opportunity Act. To ensure representation of the state’s
reporting higher sales, improved economic outlook, and small businesses, FSBDC CEO and Network State Director
an increased willingness to hire new employees. Michael Myhre was appointed to serve on the task force.

@ Increasing Access to Capital Q Fostering Innovation and Entrepreneurship

In March 2014, the Florida Microfinance Act was In 2014, the Florida SBDC partnered with Innovation

approved to increase the availability of loans to small . Coast and Space Florida to host the first annual
businesses. Under the Microfinance Loan Program, Innovation Awards, a business plan competition designed
DEO competitively awarded funds to three lending to fuel technology development in Northwest Florida.
institutions, and the Florida SBDC entered into a MOU Open to entrepreneurs across the Southeast U.S,, the
with the loan administrators to provide business Innovation Awards offered cash and prizes valued at
management and development training to entrepreneurs $215,000—making the awards the single largest business
and small businesses that received microloans, and to competition in Florida history. All semi-finalists received
assist in the promotion of the program. As a result, over business consulting from the FSBDC and finalists received
$300,000 in microfinance loans were approved during mentoring from FSBDC consultants to help formulate

the first year. their pitches and business plans.

Expanding to Global Markets Ensuring Florida Is Open for Business

Through a partnership with Enterprise Florida and The FSBDC helps business owners protect their business

the U.S. Commercial Service, the Florida SBDC offers by identifying the risks associated with disasters, and by
a scholarship export assistance program to qualified creating a disaster preparedness and response plan. As
manufacturers and professional service providers to a principal responder in the state’s ESF 18 for Business &
prepare an export marketing plan. The plan, which takes Industry, the FSBDC deploys mobile centers to provide
an average of 120 hours to develop, includes a thorough on-site assistance with disaster loan applications and
export readiness assessment, market analysis with target with other challenges. In the event of a disaster, the
market recommendations, among other international Emergency Bridge Loan Program may be activated to
growth strategies. In 2014, the service received a 100 provide expedient short-term cash flow to impacted
percent recommendation rating, clients reported a businesses. The FSBDC has worked closely with Florida
19 percent average increase in employment and a 21 First Capital to assist hundreds of business owners receive
percent average increase in sales, and 44 percent of millions in loans following disasters, including oil spills,
respondents reported an increase in export sales. hurricanes, and floodings in various parts of the state.

6
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MEET CEO
MICHELE DANIELE

“Don’t hesitate. Go for
it,” Daniele said when
asked what advice she'd
give entrepreneurs
about the Florida

SBDC. “They have the
ability to grow your
business to your highest

expectations.”

ECONOMIC
IMPACT

Government Contracting
assistance helped Florida
SBDC client businesses

SECURE

210.2 MILLION

IN CONTRACTS

in 2014
and more than

$7.6 BILLION

since 1986

e
111

resulting in

173,938

JOBS CREATED & RETA

Client Success |
Growth Through Government Contracting

407.894-7292

ALLSM 1 L E 3 e ALLSTARPROPER

PROPERTY SERVICE.

AlIStar Property Services, Orlando

For Michele Daniele, CEO of AllStar Property Services, it was a time to rebuild her
business. From its founding in 1999, AliStar had been a successful, full-service
commercial property maintenance company, providing power sweeping, porter
services, pressure washing, and window cleaning services in the Central Florida area.

In 2006, however, Daniele was mobilized and served her country until 2012. She
returned home a service-disabled veteran, only to find that her company had suffered.
Daniele knew she needed help, so she went to the U.S. Department of Veterans
Affairs and was subsequently referred to the Florida SBDC at the University of Central
Florida. It was there that she found the help she was looking for. The FSBDC helped
Daniele understand the steps she needed to take to grow her business, including the
importance of having a business plan. After developing a draft plan, Daniele began
working with Florida SBDC consultant Pauline Davis to bring it to completion.

“With Pauline’s assistance, | was able to understand how to grow my business,”
she said. “The business plan allowed me to see the future of my company.”

As Daniele looks ahead, she is excited about the opportunities she sees in diversifying
her customer base, including through government contracting. Working with the
FSBDC, Daniele and her Goverment Contracting Specialist discussed the procurement
process, including certification requirements, registering for federal, state, and local
government agencies, as well as marketing strategies.

“ have come to understand the value of government certifications from the
ESBDC and the programs and seminars they offer to help me find and win
government contracts,” said Daniele.

since beginning with the Florida SBDC, AllStar has grown significantly
to 12 employees, over 130 properties, and sales have tripled.

“| wasn’t sure if | could succeed or not ...” Daniele says today. “But the FSBDC
guided me and helped me find the way forward. | can truly say ‘Thank You’
to them for giving me the advice | needed to build my business to where it is
today and the encouragement to take my business where | want to go.”

1
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Client Success |
Expanding Through International Markets

Craig Technologies, Cape Canaveral

Carol Craig has done it all. Yet she has only just begun. Recently, based upon her
leadership, business success, and service to the community, she was named the SBA's
2015 Small Business Person of the Year for the State of Florida and runner-up for the
highly-regarded national award.

Craig is CEO of Craig Technologies, an engineering, technology, and manufacturing
business that she founded in 1999 and has built to approximately 430 employees
and $40 million in revenue. She chose to relocate and expand her business to Cape
Canaveral, partly to tap into the highly talented workforce living on the Space Coast,
but also as a means to spur economic development in her community that was so
negatively affected by the end of the shuttle program.

Over the past 15 years, as the company’s reputation for delivering high-quality
products and exceptional customer service has grown, Craig has reinvested profits
that enabled the company to add product lines and divisions — all based on Craig
Technologies’ ability to support projects from concept to real world application with
end-users in mind.

To help her along, over this period Craig attended seminars, participated in events, and
received government contracting consulting from the Florida SBDC at UCF’s sub-center
at Eastern Florida State College.

It was during this time that Craig Technologies partnered with the Florida SBDC at

UCF, supported by Enterprise Florida, to develop an international marketing strategy.
Working with Jill McLaughlin, the FSBDC’s International Trade Specialist, the company
took advantage of what Craig calls a “great opportunity” to develop an Export
Marketing Plan. The plan targeted foreign markets for Craig and recommended market
entry strategies and opportunities for identifying trading partners.

“The plan gives a really good basis and foundation for our global push,” Craig
says. “We can now go to the international markets with confidence and be far
more competitive.”

8
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MEET CEO
CAROL CRAIG

“I would tell other
business owners to take
advantage of the SBDC
now, even if you think
you don’t have the time.
It’s important. They have
great programs and will
shorten the amount of

time it takes to succeed.”

ECONOMIC
IMPACT

Export Marketing Plan
assistance helped Florida
SBDC client businesses

INGREASE EMPLOYMENT

199/
11

INCREASE SALES

21%
74

*Average increase from 2013-2014

as reported from Export Marketing

Plan clients who responded to the
Florida SBOC annual survey




Michael W. Myhre
CEO & Network

State Director,
Florida SBDC

Board
Members

| The Florida Legislature passed HB 7007 to amend FL.

B Florica SBOC Network State Advisory Board

Stat. 288.001, enhancing the Florida SBDC

Network’s designation as the state’s principal provider of small business by aligning the efforts,

interests, and investments of the Network with those o
education. A key component of the law defined the compos
Board. Primarily appointed by legislative leadership, the Boar
of experienced business owners and key
interests. The board will consist of

Leslie Dougher
chairwoman
Realtor,
Coldwell Banker

Dennis Bradford
Chair,

National

SBDC Advisory
Board

Karen Brayboy
Owner/CEO,
Alltrust
Insurance, Inc.

leaders from organizations re
19 members, of which to date include:

- Tami Fitzpatrick

Vice Chairwoman
CEO, Entropy, LLC

sandra Foland
Owner/CEQ,
Baron Sign
Manufacturing

chery! Gonzalez
Director, Office of
Equal Opportunity
& Diversity, UNF

Bill Herrle

. Executive Director,
5 National Federation
" of Independent

Business

f state economic development and higher
ition of the FSBDC'’s State Advisory

d encompasses a diverse network
presenting small business

Earl H. Young
Secretary
Executive Vice
President, Florida
Traditions Bank

Francisco Marrero

District Director,

. U.S. SBA, South
| Florida District

Susan 0’Gonnor
President, O’Connor
Management Group

| David Rodriguez
| Manager, Capital
Programs, Enterprise

Florida, Inc.

| Elizabeth Burch | Carolyn Johnson - \ Thomas Stahl
! President/CEQ, Director of Business, { = ; .f Executive Director,
Dignitas | Economic Development ; Florida United
Technologies, LLC | and Innovation Policy, Businesses Association
| Florida Chamber
| of Commerce

Beth Kirkland

Nancy D. Stephens
Interim Executive Executive Director,
Director, Florida Manufacturers
Economic

i Association of

Development ¢ Florida
| Council, Inc. ’

g
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The Difference
We Make...

logether

‘-ll
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Through funding, collaboration, alliances, and teamwork, partners play a significant role
in making the work of the Florida SBDC Network possible. Statewide with 45 centers,

including 10 regional offices, and approximately 70 outreach locations, FSBDC services are

available to emerging and growth businesses in every Florida county. Thanks to partners
ranging from institutions of higher learning to federal, state, and local governments to
private organizations, and partial funding from the U.S. Small Business Administration,
State of Florida, and Defense Logistics Agency, the Florida SBDC Network provides its

services at little to no cost.

Network Headquarters
University of West Florida

Regional Host Partners
Florida A&M University

Florida GuIf Goast University

Florida International University
Indian River State College

Palm Beach State College

University of Central Florida
University of North Florida
University of South Florida
University of West Florida

Strategic Partners

CaregrSource Florida

Enterprise Florida, Inc.

Florida Chamber of Commerce

Florida Economic Development Council
Florida Department of Economic Opportunity

Investing Partners
Apalachicola Bay Chamber of Commerce
Auburndale Chamber of Commerce
Bartow Chamber of Commerce

Bay County Chamber of Commerce
Beaver Street Enterprise

Galhoun County Chamber of Commerce
Cecil Commerce Center

central Pinellas Chamber of Commerce
Charlotte Chamber of Commerce
Ghipola College

Gitrus County Chamber of Commerce
City of Gretna

Gity of Palm Coast

Glay County Chamber of Commerce

Clearwater Chamber of Commerce

Gollege of Central Florida

Crestview Chamber of Commerce

Daytona State College

DeSoto County

Dunedin Chamber of Commerce

Eastern Florida State College

Eustis Chamber of Commerce

Florida Keys Gommunity College

Fort Meade Chamber of Commerce

Greater Hernando Chamber of Commerce
Greater Naples Chamber of Commerce
Greater Palm Bay Chamber of Commerce
Greater Palm Harbor Area Chamber of Commerce
Greater Pensacola Chamber of Commerce
Greater Plant City Chamber of Commerce
Greater Riverview Chamber of Commerce
Greater South Tampa Chamber of Commerce
GuIf Chamber of Commerce

Haines City Regional Chamber of Commerce
Hardee County Economic Development Council
Hillsborough Gounty

Holmes County Chamber of Commerce
Jackson County Chamber of Commerce
Kissimmee/0sceola Chamber of Commerce
Lake City/Columbia County Chamber of Commerce
Lake Wales City

Lakeland Chamber of Commerce

Madison County GChamber of Commerce
Melbourne Chamber of East Central Florida
Mulberry Chamber of Commerce

Nassau County

Navarre Beach Area Chamber of Commerce
Panama Gity Beach Chamber of Commerce
Pasco Economic Development Council
Perry-Taylor County Chamber of Commerce
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gOUTH FLORIDA
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Pinellas County Economic Development
Port Orange/sS. Daytona Ghamber of Commerce
Putnam Gounty Chamber of Gommerce
Saint Leo University
Santa Rosa Gounty Economic

Development Office
Seminole State College
South Florida State Gollege
douth Shore Chamber of Commerce
South Walton Chamber of Commerce
Southwest Florida Works
St Johns County
8t. Petersburg Greenhouse
Sun City Chamber of Commerce
Tampa Bay Black Chamber of Commerce
Tarpon Springs Chamber of Commerce
Titusville Area Chamber of Commerce
University of Florida/IFS Extension
Upper Tampa Bay Chamber of Commerce
Upper Tampa Bay Regional Chamber

0f Commerce
USF Sarasota-Manatee
Washington County GChamber of Commerce
Winter Haven Chamber of Gommerce
Worknet Pinellas
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Pensacola-based IRIS was named the first place Congressman Ander Crenshaw meets with Florida SBDC client, Innovated Industrial Services of
winner and recipient of a $100,000 cash prize at the Florida SBDC client Kathryn Murphy of Jacksonville- Bartow, was named a Florida Company to Watch
inaugural Innovation Awards based Comfort Keepers on The Hill

ecelerate
Busiriss Growth
RIGHT HERE

- RIGHT-NOW-

-Tosls + Strategies * Expertise
. L :

i am

obile Assist:

Since receiving a customized Export Marketing Plan from the
small businesses affected by the 2014 flooding in Northwest Florida FSBDC, AET has increased sales from exports by 500 percent

The FSBDC M ance Center was deployed to provide on-site assistance to

Helping Businesses Grow & Succeed

000006

The Florida SBDC Network is a statewide service network funded in
part through cooperative agreements with the U.S. SBA, Defense
Logistics Agency, State of Florida, and other private and public
partners; hosted by the University of West Florida; and nationally
accredited by the Association of SBDCs.

e FloridasBne.org
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PROGRAM HISTORY

Effective July 1, 2014, the Florida Microfinance Act was established in sections 288.993 — 288.9937, F.S. and
$10 million was appropriated to the Flotida Department of Economic Opportunity (Department) for
implementation. The intent of the Act is (1) to provide credit and financing to Florida entrepreneurs and
small businesses in Flotida access to credit and financing that otherwise may not obtain it through traditional
financial institutions and (2) to develop the skills necessaty for a business to be successful.  This is
accomplished through two programs: the Microfinance Loan Program and the Microfinance Loan Guarantee
Program.

Eligibility for both programs is defined in s. 288.9932(5), F.S., and is limited to entrepreneurs and small
businesses that employ 25 ot fewer people, with average annual gross revenues of $1.5 million or less for the
preceding two yeats. Small businesses that receive microloans are requited to participate in business
management training and business development training to acquire the skills necessary to achieve long-term
financial stability.

The Department offers another similar program, the State Small Business Credit Initiative (SSBCI), but the
SSBCI Program has a stated minimum loan size of $250,000 and as such, tends to complement, rather than
compete with, the Microfinance Program.

In the summer and fall of 2014, the Department spent considerable time creating the program framework and
process; reviewing best practices; working with the Small Business Development Center Network (SBDC) to
determine the minimum business management and development training and technical assistance businesses
needed to become sustainable; and soliciting, vetting, and executing agreements with qualified loan
administrators.

As required in section 288.9934(11), F.S., in October 2014 the Department contracted with Florida State
University to conduct a study to identify best practices and methods to increase access to credit along with
the ability of non-profits and financial institutions to expand access to credit to entrepreneurs and small
businesses in the state.

In addition, the Department monitored the execution of the memorandum of understanding between the
loan administrators, Enterprise Flotida, Inc. (EFI), and the SBDC through the winter of 2014 and early spring
of 2015. 'Therefore, once agreements wete in place, the actual time the loan administrators had available to
market, promote, receive and process loan applications, underwtite, and fund the loans was approximately
four months.

Because of the time required to launch the program, the loan portfolio is relatively new. This report reflects
the entire portfolio of all closed loans, and all loans are reported as cutrent with no overdue payments, defaults,
ot payoffs. The repayment of funds awarded to the Microfinance Loan Program administrators will be
provided upon expiration of the agreement period.

THE MICROFINANCE LOAN PROGRAM

Program Overview
The goal of the Microfinance Loan Program is to enable entrepreneurs and small businesses to gain access to
traditional institutional financing upon completing the business-development and business-management

November, 1, 2015, Page 3 of 9
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training program provided by SBDC. Statewide, two loan administrators, with a total allocation of $5,125,000
provide microloans of up to $50,000, which include a required 50 percent match to supplement program
funds. Microloans may be used for any allowable business purpose such as startup costs, working capital, and
the acquisition of materials, supplies, furniture, fixtures, and equipment. The loan program requires
attendance in management and technical assistance training for the purpose of improving business

sustainability.

Implementation

Section 288.9934(3)(a), F.S., required that the Department execute at least one, but no more than three, loan
program administrator contracts by December 1, 2014. The Department issued a request for proposals
(RFP) to solicit loan program administrators on October 27, 2014, and received responses from OUR
Microlending, LLC and the Florida Black Business Support Corporation.

OUR Microlending, LI.C initally received $3 million dollars in funding and the Florida Black Business
Support Corporation received $300,000 due to limited ability to match funds. The agreement with the
Florida Black Business Suppott Corporation was executed on November 26, 2014, and the agreement with
OUR Mictolending, LLC was executed on December 1, 2014.

In eatly spring of 2015, the Department began receiving constituent inquiries about the program, however
the two loan program administrators were limited by geography and staff capacity. To remedy this
challenge, the Department issued another RFP on April 21, 2015. The second solicitation did not receive
any responses, at which point the Depattment reallocated additional funding in the amount of $1,825,000 to
OUR Microlending LLC, for a total balance of $4,825,000.

Results

Under the Microfinance Loan Program, there wete 25 small minotity business (24 Hispanic and 1 African
American) loans closed (see Table 1) duting the FY 2014-2015 time period. The physical location of the
businesses are concentrated in the southeastern counties of: Miami-Dade (11), Palm Beach (4), Broward (8),
and additionally in Duval County (2). This concentration of loans may demonstrate the program need in highly
urban, dense locations of the state, but may also suggest the need for additional loan administration coverage
in the less densely populated portions of the state.

pplcations verag

Loans Loan Dollars = Loan Dollars Created = Wages
29 23 $327,400 $163,700 15 $21,600
6 2 $20,000 $10,000 0 0
35 25 $347,400 $173,700 15 $21,600

Because of the time required to launch the program from the summer of 2014 through the spring of 2015,
the Department has included program results through September 30, 2015 (see Table 2) to demonstrate the
continued increase in activity following the execution of all agreements and implementation of the program.
During the period of July to September 2015, the program produced 10 additional loans in the amount of
$198,364, for a life-to-date total of $545,764. The difference between program conttibutions of $277,882
and total loan amounts is the result of program funding and loan match requirements.

Noverber, 1, 2015, Page 4 of 9
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Applications  Closed Closed Loans  Program Share FIE Average
Loans Total Dollars  Loan Dollats Created Wages

37 31 $445.400 $227,700 19 $21,280
6 4 $100,364 $50,182 9 $21,429
43 35 $545,764 $277,882 28 $21,327

Loan program administrators are contractually obligated to comply with all objectives established in s.
288.9934, F. S. In order to monitor petformance and ensure that program objectives are met, loan program
administrators must provide quartetly status tepotts including the number of applications submitted and
approved, along with detailed information on the loans awarded, training provided, jobs created, and
information on total number and dollar amount of outstanding loans. In addition, loan administrators must
submit an annual financial audit performed by an independent certified public accountant and an operational
performance audit for the most recently completed fiscal year no later than nine months after December 31.
DEO expects to receive financial and performance audits from loan administrators for the curtrent fiscal year

by the fall of 2016.

THE MICROFINANCE LOAN GUARANTEE PROGRAM

The Microfinance Loan Guarantee Program is designed to stimulate access to credit for entrepreneurs and
small businesses by providing guarantees for loans made to eligible entrepreneurs and small
businesses. Microloan guarantees may be used for any allowable business purpose such as startup costs,
working capital, and the acquisition of materials, supplies, furniture, fixtures, and equipment. Loan guarantees
cannot exceed 50 percent of the total loan amount, and are limited to loans that range between $50,000 and
$250,000.

On February 17, 2015, the Depattment entered into an agreement with EFI, as required in s. 288.9935(3),
F.S., for $2.52 million to administer the loan guarantee program. On June 16, 2015, EFT received an additional
allocation of $2.3 million as a result of the lack of RFP tesponses for additional Microfinance Loan Program
administrators. BEFI received a total allocation of $4.825 million to administer the loan guarantee progtam.
As required under s. 288.9936(2), F.S., the Microfinance Loan Guarantee Program report submitted by EFI
is included in this report as Attachment A.

TRAINING

In further adherence with s. 288.9934(4)(e), F.S., Department staff consulted with Mike Myhre, the CEO of
SBDC, and selected “Profit Mastery University,” a financial education online video curticulum, to provide
entrepreneurs and small businesses with management training, development training, and technical
assistance. The core benefits of Profit Mastery ate to: 1) Foster client relationships, 2) Improve client cash
flow, 3) Learn about effective tools & processes, 4) Advance client profitability, and 5) Increase client
bankability. Department staff and SBDC staff chose this curriculum as it offered convenience to the borrower
and a built-in online tracking system for data reporting.

November, 1, 2015, Page 5 of 9
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In accordance with s. 288.9934(4)(e), F.S., the Florida SBDC Network was required to enter into a MOU with
each loan administrator for the provision of providing business management training and business
development training and technical assistance to entrepreneurs and small businesses that receive microloans,
and to assist in the promotion of the program to underserved entrepreneurs and small businesses. SBDC
executed MOU’s with each of the two Microfinance Loan Program administrators on January 27, 2015.

Following is a summary of the technical assistance and training provided by SBDC to the qualified borrowers
of the Microfinance Loan Program for FY 2015 ending June 30, 2015:

e 22 qualifying businesses were provided access to training
o 20 completed the required training
o 20 of the 22 received training in Spanish
o 18 received a total of 119.5 houts of one-on-one professional consulting following the required
training

RECOMMENDATIONS

The Microfinance Loan Program has shown some success during its first year, but changes may be needed
in the future to improve the utilization of both programs. The Department recommends that staff work
with loan administrators and stakeholders of both programs to better define any challenges that may
currently exist with the programs. Working collaboratively, all stakeholders can develop ways to enhance
the program to ensute that it accomplishes the goal of stimulating access to credit for entrepreneurs and
small businesses.

Nowvember, 1, 2015, Page 6 of 9
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CASE STUDTES

Arpechi Windows, Inc., Miami, Florida

Arpechi Windows Inc. is in the business of
manufacturing and installing custom windows
and doors. In Octobet, 2014, Mr. Arturo
Dominguez applied for and received a
microloan in the amount of $9,500 for working
capital. The loan purpose was to stock up on
custom glass inventory to be used in the
business’ high season which runs from January
to October. Seen in the picture is Mr. Arturo
Dominguez (center), William Mateo of OUR
Microlending (right), and Garry Thomas,
program administrator (left).

OMED=0=20

Mi Columbia Linda USA, Inc., Hollywood, Florida

Mi Columbia Linda USA, Inc. imports and
distributes Columbian handmade crafts. In
January of 2015, Our Microlending, I.I.C
provided a loan for business owner, Mrs.
Nubia Cardenas, who used the $9,000
working line of credit to stock inventory
for the holiday season. In the photo are
Mts. Nubia Cardena (left) and William
Mateo of OUR Microlending (right).
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ATTACHMENTS

Exhibit A:  Enterprise Florida, Inc. Annual Report
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Exhibit A

Enterprise Florida, Inc. Annual Report
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October 1, 2015

Florida Department of Economic Opportunity
107 East Madison Street MSC 160
Tallahassee, FL 32399

Re: The Microfinance Guarantee Program

Pursuant to the agreement between the Department of Economic Opportunity (‘DEQ")
and Enterprise Florida, Inc. (EFI) for the administration of the Microfinance Guarantee
Program, attached please find the Annual Report, covering the activity as of September
30, 2015, and the required additional information, as follows:

Description of the Program:

The Microfinance Guarantee Program was created because the Legislature considers the
ability of entrepreneurs and small businesses to access capital as vital to the overall
health and growth of this state’s economy; however, access to capital is limited by the
lack of available credit for entrepreneurs and small businesses in this state, and that
entrepreneurs and small businesses could be assisted through the creation of a program
that will provide an avenue for entrepreneurs and small businesses in this state to access
credit. As a result, the Microfinance Guarantee Program was designed to stimulate
access to credit for entrepreneurs and small businesses in this state by providing
targeted guarantees to loans made to such entrepreneurs and small businesses. Funds
appropriated to the program must be reinvested and maintained as a long-term and
stable source of funding for the program. The program was modeled after the successful
State Small Business Credit Initiative (SSBCI), launched by the state in 2011.

Eligible lenders (Lenders) for the program are those that meet the definition of the term
“Financial Institution” as defined in s.655.005. “Financial institution” means a state or
federal savings or thrift association, bank, savings bank, trust company, international
bank agency, international banking corporation, international branch, international
representative office, international administrative office, international trust company
representative office, credit union, or an agreement corporation operating pursuant to s.
25 of the Federal Reserve Act, 12 U.S.C. ss. 601 et seq. or Edge Act corporation
organized pursuant to s. 25(a) of the Federal Reserve Act, 12 U.S.C. ss. 611 et seq. This
definition does not include Certified Development Financing Institutions (CDFIl) that
predominately serves microbusinesses.

The program has the following borrower eligibility requirements:

ENTERPRISEFLORIDA,.COM

Rick Scott,
Florida Governor
Chairman

Bill Johnson,

Florida Secretary of Commerce

President & CEO

HEADQUARTERS
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Entrepreneur or small business located in Florida;

Employs 25 or fewer people;

c. Generates average annual gross revenues of $1.5 million or less per year for the
last 2 years;

d. Is not a business engaged in speculative activities that develop profits from
fluctuations in price rather than through normal course of trade, such as wildcatting
for oil and dealing in commodities futures, unless those activities are incidental to
the regular activities of the business and part of a legitimate risk management
strategy to guard against price fluctuations related to the regular activities of the
business.

e. s not a business that earns more than half of its annual net revenue from lending
activities;

f. Is not engaged in pyramid sales, where a participant's primary incentive is based
on the sales made by an ever-increasing number of participants; or

g. Is not engaged in activities that are prohibited by federal law or applicable law in
the jurisdiction where the business is located or conducted. (Included in these
activities is the production, servicing, or distribution of otherwise legal products that
are to be used in connection with an illegal activity, such as selling drug
paraphernalia or operating a motel that knowingly permits illegal prostitution); or

h. s not engaged in gambling enterprises, unless the business earns less than 33%

of its annual net revenue from lottery sales.

cw

The Microfinance Guarantee program was launched in May 2015 with a fully funded
allocation of $4,850,000 to EFl. The loan requests for guarantees are initially
underwritten by the Lender, and then submitted electronically to EFI for evaluation for a
Microfinance Guarantee. Requests are reviewed by EFI staff for eligibility, compliance
and credit worthiness. Per statute, the allocated funds act as a revolving fund which EFI
leverages at levels higher than a 1 to 1 basis, but no higher than a 3 to 1 basis (i.e., $1 of
Limited Guaranty Funds for every $3 guaranteed).

The Lender pays to EFl a one-time non-refundable guaranty fee of 2.00% of the
guaranteed amount, and the term of the guarantee will not exceed 36 months.

Recommendations for change, if any:
EFI is working with our stakeholders to determine the best processes and make
recommendations.

Overlapping state programs, if any:

The implementation guidelines for the Microfinance Guarantee Program have been
designed to minimize overlapping with existing state programs, like the SSBCI. The intent
is to use the Microfinance Guarantee Program more as a complement to the SSBCI
program so that a borrower that would be ineligible for one program (for example
because of loan size, number of employees, etc.) may be eligible for the other.
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At the federal level, other programs that could overlap with the Microfinance Guarantee
Program would include the SBA Microloan program, but the simplicity of the process and
reduced forms makes the Florida Microfinance Guarantee program and attractive
alternative to micro lenders that are not familiar with the SBA program, or have already
maximized its options for funding through this program.

Current availability and access to credit for small businesses in FL:
According to the most recent Private CaPital Access Index from Pepperdine Graziadio
School of Business and Dun & Bradstreet', Florida small business loans were awarded at
a rate far below the national average in Q3, despite the state beating the national
average for planned growth. The highlights from this study are as follows:

1) Florida's need for financing seems to be about on par with the national averages,
according to the survey results. Thirty-six (36%) of small and medium businesses in
Florida surveyed reported that they planned to raise financing in the next 6 months, and
62% reported needing that financing due to planned growth;

2) Though need is similar to the national average, access to capital seems to be lagging
far behind in Florida. Though 45% of small and medium businesses surveyed attempted
to get a bank loan in Q3, only 24% were successful. While this is up from Q2, it's still
13% below the national average. This suggests that banks are still struggling in making
capital accessible to small businesses, and credit enhancements (like Microfinance Loan
Guarantees) may play an important role in reducing risk and facilitating access to capital
in the immediate future;

3) Likely due in part to the challenges faced accessing capital, 63% of Florida small and
medium businesses surveyed reported feeling that their growth opportunities are
restricted. This is 6% above the national average for Q3. And while the national average
dropped compared to Q2, Florida’s percentage actually increased, and;

4) One bright spot in the survey findings is that the percentage of Florida businesses
which had to resort to using personal assets is down 2% from Q3 of 2014. This is
significant as the national percentage is up 6% year over year. This means that despite
the challenges that seem to face Florida businesses looking for capital, they are not
resorting to personal assets at an abnormally high rate. This last point suggests that local
lenders may have started to slowly open up and increase small business lending, which
may have been helped by state programs like SSBCI and Microfinance.

In summary, although Florida small businesses have a collective positive outlook for
growth, access to capital continues to be a challenge and lending activity continues to lag

http://accesstocapital_com/flon‘da»small-business-Ioans-hard-ttygel—in-q3-despita—planned-gromﬂh-accordlng-to-
{he-pca-index/
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behind compared to other states, resulting in a generalized feeling of lack of opportunities
for access to capital.

Other deliverables:

(d) Industry data about the borrowers, including the six-digit North American Industry
Classification System (NAICS) code;
(see attached table)

(e) The name and location of lenders that receive loan guarantees,
(see attached table)

(f) The amount of state funds received by Enterprise Florida, Inc.,
$4,850,000.00

(g) The number of loan guarantee applications received,
Three

(h) The number, duration, location, and amount of guarantees made;,
(see attached table)

(i) The number and amount of guaranteed loans outstanding, if any;
$292,600.00

() The number and amount of guaranteed loans with payments overdue, if any;
None

(k) The number and amount of guaranteed loans in default, if any,
None

() The repayment history of the guaranteed loans made;
Satisfactory; No loans are in default

(m) An evaluation of the program’s ability to meet the financial performance measures
and objectives specified in subsection (3).
The Program is currently in compliance with the following performance
measures and objectives to maximize state funds:

a. Not to exceed 33% default rate (max 1 out of 3 guarantees in default, based on
the max leverage of 3 to 1 allowed by the program).
Results: Default rate to date is 0%

b. Have a proportional risk of up to 1 to 1 (program funds vs. private funds) at all
times, based on the 50% maximum guarantee allowed by the program
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Results: The program currently exceeds the parameter, with only $0.19 in
program funds at risk vs. $1.00 in private funds at risk (or 5.2 leverage of Riclc Scott,

private funds vs. program funds) Fiorida Governor

Summary of Results: Bl Jo!

s . . . v % g ill Johnsan,
Despite a slow start, the Mlprqflnance Guarantee Program gained traction in the first Florida Secretary of Commerce
quarter of the fiscal year, achieving the following resuits: President & CEO

1. Three (3) Microfinance Guarantees were approved and closed with a total
commitment of $292,600 (average guarantee $97,533).

2. 67% (2 out of 3) of recipients are minority-owned businesses. HEADQUARTERS
3. The program attracted a total of $1,703,341 in private capital ($1,385,200 in bank 800 North Magnolia Avenue
. . . a i Suite 1100
loans).for a leverage of $5.20 in private capital for every $1 of Microfinance funds Orlando, Florida 32803
committed. ¥ 407-956-5600
4. Thirteen (13) new jobs are projected with an average annual wage of $36,066.67 per ¢ 407-956-5599
job.
5. No geographical concentration - borrowers and lenders are geographically dispersed TALLAHASSEE
in the state. 101 North Monroe Street
Suite 1000
Tallahassee, Florida 32301
Sincerely, 1 850-298-65620
© 850-298-6659
/ % INTERNATIONAL TRADE &
DEVELOPMENT
David Rodriguez 201 Alhambra Circle
Director — Capital Programs Suite 610

Coial Gables, Florida 33134
Y 305-808-3660
+ 305-808-3586
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BLACKBURN.PATTY

From: ANDERSON.CHARLIE

Sent: Wednesday, November 18, 2015 10:53 AM
To: BLACKBURN.PATTY

Subject: RE: excuse

Patty:

Please note that Senator Detert has excused Senator Ring from yesterday’s Commerce and Tourism Committee meeting.

Charlie Anderson
Legislative Assistant

From: BLACKBURN.PATTY

Sent: Wednesday, November 18, 2015 10:25 AM

To: ANDERSON.CHARLIE <ANDERSON.CHARLIE@flsenate.gov>
Subject: excuse

Charlie, would mind sending me an email indicating that the Chair has excused Senator
Ring from our meeting yesterday? I need to have something for my meeting records.

Thank you!

Patty Blackbum

Sr. Administrative Assistant

Senate Commerce and Tourism Committee
310 Knott Building
- 850/487-5815

FAX 850/410-0075
blackburn.patty@flsenate.gov




Room: EL 110
Caption: SenateCommerce Committee

CourtSmart Tag Report

Case No.:
Judge:

Type:

Started: 11/17/2015 10:01:07 AM

Ends:

10:01:16 AM
10:01:36 AM
10:02:13 AM
10:02:27 AM
10:02:54 AM
10:03:21 AM
10:18:09 AM
10:18:21 AM
10:22:41 AM
10:22:51 AM
10:23:56 AM
10:24:39 AM
10:24:48 AM
10:25:20 AM
10:25:25 AM
10:25:38 AM
10:26:04 AM
10:26:15 AM
10:27:18 AM
10:27:30 AM
10:28:26 AM
10:28:42 AM
10:29:02 AM
10:29:20 AM
10:29:40 AM
10:30:42 AM
10:31:03 AM
10:31:35 AM
10:31:42 AM
10:31:51 AM
10:32:15 AM
10:32:21 AM
10:33:03 AM
10:33:20 AM
10:33:43 AM
10:33:49 AM
10:34:10 AM
10:34:48 AM
10:35:47 AM
10:36:01 AM
10:36:19 AM
10:36:24 AM
10:37:00 AM
10:37:28 AM
10:37:47 AM
10:38:22 AM
10:39:24 AM
10:39:52 AM
10:40:07 AM
10:40:29 AM
10:41:15 AM
10:42:15 AM

11/17/2015 11:08:08 AM

Length: 01:07:02

Quorum

Senator Detert: introduction

Niki Welge: Florida Office of Film and Entertainment
Niki Welge: Film Commissioner

Niki Welge: speaking on Entertainment Industry Financial Incentive Program
Ms. Welge: powerpoint presentation

Ms. Welge: end of presentation

Senator Detert: comments and questions
Senator Latvala: question

Ms. Welge: with response to question

Senator Latvala: with follow up question

Ms. Welge: answer to question

Senator Latvala: another question

Ms. Welge: with response

Senator Detert: with interjection

Ms. Welge: answer to Senator Detert's question
Senator Detert: follow up question

Senator Latvala: picks up question

Ms. Welge: answers

Senator Richter: question for Ms. Welge

Ms. Welge: resposne to Senator Richter
Senator Richter: follow up question

Ms. Welge: response

Senator Thompson: question for Ms. Welge

Ms. Welge: reponse to Senator Thompson
Senator Thompson: follow-up question

Ms. Welge: answer

Senator Detert: interjection for Ms. Welge

Ms. Welge: answer

Senator Detert: follow up question

Ms. Welge: response

Senator Detert: question

Ms. Welge: response

Senator Detert: question

Ms. Welge: response

Senator Detert: new question

Ms. Welge: answer to question

Senator Detert: follow up question

Ms. Welge: response

Senator Detert: point of clarification

Ms. Welge: answer

Senator Latvala: interjection

Ms. Welge: answer

Senator Latvala: point of clarification

Senator Detert: interjection

Senator Detert: thank you for presentation

Ms. Welge: thank you

Senator Detert: introduction of next presentation
Marianne Arbula: Small business programs manager from Dept. of Eco. Opportunity
Marianne Arbula: DEO

Ms. Arbula: starts presentation

Presentation by DEO on Florida Microfinance Act



10:50:33 AM
10:50:41 AM
10:50:47 AM
10:51:17 AM
10:51:53 AM
10:52:14 AM
10:52:41 AM
10:55:12 AM
10:55:23 AM
10:55:33 AM
10:56:28 AM
10:56:36 AM
10:57:03 AM
10:58:58 AM
10:59:58 AM
11:00:01 AM
11:00:25 AM
11:00:43 AM
11:06:14 AM
11:06:26 AM
11:07:09 AM
11:07:25 AM
11:07:37 AM
11:07:59 AM

Marianne Arbulu: any questions?

Senator Thompson: Any discussion?

Senator Richter: with a comment

Senator Thompson: question for Ms. Arbulu
Ms. Arbulu: with response

Louis Laubscher: Senior VP of Enterprise Florida
Presentation on Mico Loan Program

Senator Detert: interjection with question

Mr. Laubscher: answer

Senator Detert: follow up question

Mr. Laubscher: response

Senator Detert: another question

Mr. Laubscher: continues with presentation
Mr. Laubscher: end of presentation

No Questions

Mike Myhre: FL SBDC Network State Director
Mr. Myhre: CEO and Network State Director
Presentation on Micro Finance Loan Program
Senator Detert: with comment

Mr. Myhre: with response

No questions

No appearance cards.

Senator Detert: any further comments?
Meeting Adjourned
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