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State Tourism Marketing

Feeding Florida’s Golden Goose
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Dale A. Brill, Ph.D.



Basis of Perspective
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Chief Marketing Officer, VISIT FLORIDA

Director, Governor’s Office of Tourism,
Trade & Economic Development

Not a lobbyist.

Thinkspot is in the “evidence-based policy development”
business. We provide policy research and synthesis.

No potential benefit or harm depending on legislative action.

No client revenue derived from taxes.
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How State Tourism Marketing Works
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How State Tourism Marketing Works
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Keys
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Non-standard measurement of “visitors.”
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Keys

Not all visitors are created equal.
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Keys

States compete for tourist spending.

Tourist Spending IS proxy for “market share.”
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Keys

Tourist spending in Florida - -l ORIDA
Tourist spending in U.S. MARKET SHARE
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Keys

“Share of voice”: Portion of total marketing funding.
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Keys

Share of voice drives share of market.
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Keys
e

¢ Visitors/tourists vs. tourist spending:
* Non-standard measurement of “visitors.”
* Not all visitors are created equal.
¢ Tourist spending is a proxy for market share.
* When tourist spending increases, tax revenues increase.

* Florida competes for market share (tourist spending).

¢ Share of voice: competitive marketing funding.

* Share of voice drives share of market.
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Tourism Industry Struggling Against

Competitive Underinvestment
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Story Lines 3
T
* Good News: Florida’s tourism industry has been
doing great.

* Bad News: California and Texas are doing better.

* Florida lost market share from 2005 — 2012 within
the “Big Three” sun destination competitor group.

* To maintain share of market, Florida must—at a
minimum—maintain a corresponding share of
voice ($59 million) to +3% share of market ($68
million).

¢ $68 million investment equal 0.6% of tax revenues
from tourist spending.



Florida Competitor Sets
T
Primary:
California
Texas

Sun Group:
California Louisiana North Carolina

Texas Mississippl  South Carolina
Nevada Alabama Georgia
Arizona Tennessee
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Total Tourist Spending (Market Size)
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Data source: US Travel Association
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Total State DMO Funding (“Voice”)

Total State Destination Marketing Organization Funding
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Data source: US Travel Association
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Florida Gain/Loss Iin Share of Voice

Florida Gain or Loss in Share of Voice (State DMO Funding)
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Florida Gain/Loss of Market Share

Florida Gain or Loss of Market Share (Tourist Spending)
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State Tourist Spending Dynamics
T

Tourist Spend

Data source: US Travel Association.
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Florida Tourism Funding ROI Curve
T
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Conclusions E
-
¢ Good News: Florida’s tourism industry has been
doing great.

* Bad News: California and Texas are doing better.

* Florida lost market share from 2005 — 2012 within
the “Big Three” sun destination competitor group.

* To maintain share of market, Florida must—at a
minimum—maintain a corresponding share of
voice ($59 million) to +3% share of market ($68
million).

¢ $68 million investment equal 0.6% of tax revenues
from tourist spending.
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Florida Share of Voice

Share of Total DMO Funding
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Florida Share of Market

Share of Tourist Spending
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TRAVEL PROMOTION WORKS

TRAVEL : |
PROMOTION'’S © Create Demand
VIRTUOUS ’

o Spur New Jobs and Tax Revenues

SOURCE: Power of Travel Promotion Report, 2016 1 U.S. TRAVEL
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ECONOMIC IMPACT ON FLORIDA

In 2015, visitors spent $1095 |
l 'li..
4 &b &
$11.3B in state and local taxes
J (nearly 30% of total tax receipts)

This tax revenue
can fund

| 100% of all

public school teachers,

supporting police officers and
i . firefighters in Florida
1.4M Florida jObS combined

SOURCE: VISIT FLORIDA 2 U.S. TRAVEL
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ECONOMIC IMPACT ON FLORIDA

N

Without travel, Florida’s
5.4% unemployment
rate would’ve reached

20% in 2015

SOURCE: VISIT FLORIDA, U.S. Travel Association 3

Without travel, Florida
residents would owe

$1,535 more

in state and local taxes

to sustain their
current level of
essential services

U.S. TRAVEL
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THE POWER OF TRAVEL FOR FLORIDA

Fromi 2010162015,

Florida accounts travel spending growth in
o Florida outpaced 48 states
for 1 O /o of
travel spending
in the U.S,,
ranking 2nd | o
Since 2010, travel jobs in
among all 50 Florida have
states and D.C. increased by 20%

(highest rate in the U.S.)

SOURCE: VISIT FLORIDA, U.S. Travel Association 4 U.S. TRAVEL
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WHAT'S AT STAKE WHEN A STATE STOPS MARKETING

CO

Budget cut % Budget cut ;@( Budget cut

%, from $30M to %7 from $7M to /\$j from $12M to
$7M in 2009 $0 in 201 $0 in 1993

{i, Every $1 cut from PA @ Traveler spending li, $1.4B lost in
tourism budget cost e in competing MT traveler spending
$3.60 in lost tax revenue grew 70% faster within 1 year

than in WA
'||“j From 2009 to 2014, 'i“ Tax receipts
2= PA lost $600M+ in 2 declined by $134M

tax revenue from 1993 to 1997

Since 2007, overseas With zero state 18 years later, CO
visitors increased by 44% support, WA continues still hasn’t recovered
in U.S., but only 19% in PA to fall behind market share

SOURCE: Power of Travel Promotion Report, 2016 5 I_AJSS”:FC%\{E}



A RISKY EXPERIMENT

With a 2% reduction in travel, Florida would lose...

$225 in travel spending

=

—_—
S

$225M INn tax revenue

ylyiylptptetvtyly
28,000 Fiorida jobs

US. TRAVEL
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SOURCE: VISIT FLORIDA, U.S. Travel Association



TRAVEL PROMOTION PAYS OFF (2010-2015)

Total budget Total budget
increased $50.1M increased $10.5M
Travel spending Travel spending
increased $32.4B increased $3.5B

Total budget Total budget
increased $43.3M increased $4.6M

Travel spending Travel spending
increased $30B increased $933M

SOURCE: US. Travel Association 7 U.S. TRAVEL
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TRAVEL PROMOTION PAYS OFF

From 2010-2015,
total investment in Florida
travel promotion

increased by $433M

Traveler Spending Growth
(2010-2015)

i

and visitor spending

iIncreased by $3OB

FL CA NV  Nationwide

SOURCE: U.S. Travel Association 8 U.S. TRAVEL
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Chairman Latvala and fellow members of the Committee:

Thank you for the opportunity to join you today. I am pleased to offer testimony on behalf of the
U.S. Travel Association, representing all components of the travel industry that generates $2.1
trillion in economic output and supports 15.1 million American jobs. I hope to share a national
perspective on the current debate about public investment in destination marketing. In three simple
words: travel promotion works.

High Price of Risky Experiments

Practically all state legislatures grapple with budget pressures and they rightfully scrutinize their
spending. I’'m here to document the value — in hard dollars and real numbers — of investing in
destination marketing. And also to warn you against risky experiments that jeopardize Florida’s
travel and tourism industry and the livelihood of hundreds of thousands of working-class Floridians.
As I’ll describe in detail, other states have already committed the self-inflicted damage of cutting
travel promotion budgets — and their economies and residents paid a high price for it.

In today’s highly competitive global marketplace, where people have more choices than ever,
companies, municipalities and even politicians themselves embrace the importance of brand
promotion. Investing in marketing and advertising increases consumer awareness and drives
business opportunity. Conversely, decreased marketing inhibits a brand’s capacity to compete —
often with devastating results.

This is certainly true within the travel sector. Destinations that cultivate a brand through effective
travel promotion attract visitors whose spending creates jobs for its residents and generates tax
revenue. Destination marketing can improve perception that accelerates business and workforce
development, infrastructure improvements, real estate purchases, even population growth. Before
booking a vacation or hosting a convention in Florida, before buying a second home or attending a
college or starting a business here — first, it has to occur to you to visit.

That beaches are a substitute for advertising requires a breathtaking naiveté. Breaking news:
Beautiful beaches also line the coasts of California... and the Carolinas and Georgia and Texas. Yes,
it’s common knowledge that Florida boasts some the nation’s best. But it is the sustained and
creative work of VISIT FLORIDA that has attracted record numbers of visitors and travel-related
revenue. And something tells me that no amount of success would keep a company such as Apple,
Amazon or American Express from easing up on product marketing, even with such mass public
awareness.

It’s difficult to overstate the economic benefits of VISIT FLORIDA’s wotk. In 2015, out-of-state
visitors spent $109 billion in Florida, directly and indirectly supporting 1.4 million jobs in the local
economy. Without these jobs, the state’s unemployment rate of 5.4 percent in 2015 would have
reached 20 percent. Furthermore, these visitors directly and indirectly generated $11.3 billion in state
and local taxes, accounting for nearly 30 percent of total Florida state and local tax revenues — and
enough to fund all teachers in Florida’s K-12 public schools, firefighters and police/sheriff patrol
officers combined. If not for the tax revenue generated by out-of-state visitors, Florida residents
would owe $1,535 more in local and state taxes to sustain the level of services they presently enjoy.



There are good reasons that VISIT FLORIDA has earned such respect nationally. Traveler spending
in Florida accounts for more than 10 percent of total U.S. travel spending, ranking second among all
50 states and the District of Columbia. Travel and tourism comprised six percent of Florida’s GDP,
more than double travel’s share of the national economy. From 2010 to 2015, the increase in travel
spending here outpaced 48 other states. And since 2010, travel-generated jobs in Florida have
increased by 20 percent, the highest growth rate in the nation. It is no coincidence that when
President Obama launched the groundbreaking National Travel and Tourism Strategy in 2012, his
announcement speech occurred here in Florida.

Eighteen Years Since Going Dark

In Florida and across the nation, travel promotion is the essential catalyst for such success. Before
you consider proposals to disrupt Florida’s tourism marketing program, I urge you to review the
cautionary tales of other states that have gone in that direction.

It may seem tempting to cut this spending. But the savings are illusory because the subsequent
decrease in travelers—and the tax revenues generated by their spending—only leave state and local
governments further in the hole.

In 2009, the Pennsylvania state tourism office budget was reduced from $30 million to $7 million.
Within five years, Pennsylvania saw a precipitous decline in its regional market share and tax
revenues, and fell far behind the national pace in direct travel spending and overseas visitors. During
legislative debate, the chair of the state’s House Tourism Committee had warned against relegating
Pennsylvania’s branding to being “out of sight, out of mind when people are planning vacations.”

The state of Pennsylvania, which also has a heavyweight tourism footprint, took the pennywise path
and cut funding. They have lost ground to competitors while losing $3.60 in tax revenue for every
dollar “saved.” If a hypothetical reduction in VISIT FLORIDA’s travel promotion budget resulted
in just a two percent reduction in travel, the state would lose $2.2 billion in travel spending; 28,000
jobs across all Florida industries; and $225 million in state and local tax receipts. In other words, the
savings would be nothing more than fool’s gold.

After the state of Washington took the drastic step of eliminating all tourism promotion efforts in
2011, traveler spending in competing Montana grew 70 percent faster than in Washington after
Montana ramped up its state promotion budget. Travel-related tax revenues also grew at a far faster
rate in Montana compared to Washington. Also, the current head of the Colorado Tourism Office
had a simple message: “Our lesson to [the state of] Washington is that it’s been 18 years since we
went dark in 1993, and we still haven’t gotten back to the national market share we had.”

When Colorado closed its state marketing office in 1993, the negative impacts were immediate and
dramatic. Within a year, the state slipped from first to 17" place among summer resorts. By 1997, its
share of the national leisure market plummeted by 30 percent, annual visitor spending fell by $2.4
billion and tax receipts declined by $134 million. Recognizing its mistake, Colorado re-opened its
state tourism office in 2000 with a budget of $5 million — which was increased in 2006 to $18.5
million. The results were astonishing: from 2000 to 2015, travel spending in Colorado increased by
74 percent.



Competitive Tactic of Choice

Meanwhile, some states — including Florida’s biggest competitor for international visitors — have
consistently stepped up their brand marketing. Recently, California doubled its financial
commitment to travel promotion, which for the first time now exceeds $100 million. A key objective
is to attract international visitors — and the tactic of choice is travel promotion.

As you can see, like any competitive situation, it’s an arms race. My message to you is this: Before
you unilaterally disarm, know that your competitors won’t be — and likely won’t be all that
disappointed if you do.

In 2012, the New Mexico Tourism Department realized that potential visitors perceived the state as
an arid, barren desert. To reverse this misperception, the state launched New Mexico True, a $1.2-
million marketing campaign to showcase the real New Mexico experience. The campaign featured
images of couples and families exploring cultural parks, driving on open roads through historic
towns, trekking with llamas through the beautiful mountains. The impact was immediate, generating
264,000 additional trips and $3.6 million in taxes.

Success is also reflected in tourism promotion from Lake Eerie Love to Nashville Music City to This Is
Cleveland. The parochial objectives vary by state, but the rationale for enhanced marketing is the
same everywhere: high-yielding dividends every time.

Millions Yield Billions

In the context of the Florida debate over travel promotion, let me assert unequivocally that the use
of any public funds always should be transparent and accountable. But that has little to do with the
merits of travel promotion itself — and by any measure or metric, the work of VISIT FLORIDA is
an unqualified success.

There’s an interesting story to share when you examine state tourism promotion investment and
traveler spending. Allow me to cite a couple of examples: From 2010 to 2015, Visit California’s
promotion budget increased by $50 million. During this same petiod, traveler spending in California
climbed by $32 billion. Travel marketing investment in Michigan increased by $10 million, while
spending by travelers in the state rose by $3.5 billion. And in Florida, the budget for VISIT
FLORIDA was increased by $43 million over these five years, while traveler spending in the state
grew by $30 billion. While many factors are at play, these numbers tell a very compelling story.

In fact, during this same period, spending by travelers to Florida grew faster (by 38%) than any of its
major competitors: California (34%), Nevada (30%) and across the nation (27%).

That said, it is important to note that state promotion programs work best when they are well-
conceived, adequately funded, sustained over time, well-coordinated with private sector and federal
partners — and of course, branded around the region’s unique and compelling resources.

Let’s be real, Florida has been subject to adversity in recent years. From terrorism to hurricanes, the

Great Recession, the BP oil spill, Zika and other epidemics, travel professionals must navigate a
landscape in which unforeseen circumstances get in the way of the state’s world-class assets and
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depress travel. When you think about it, travel promotion is this state’s insurance policy against such
incidents. We all know well that the state has been tested too many times in recent years, but it has
weathered the storm and been resilient in large part due to Florida’s strategic and wise decision to
put the ball in the hands of its best player during crunch time.

It is the job of travel promotion to anticipate and respond effectively to this roiling landscape: to
position a destination at the right time, at the right pace, with the right promotion tools to send the
message that “we’re open for business.” It is not an option to stand still and hope for the best. In
that vacuum, competitors will speed past.

I'll return to a previous point. When an elected official plans a campaign for office, he or she can’t
wait until October to begin to contemplate the next month’s election. It’s an evolving and
cumulative process that involves campaign advertising, public engagement and media appearances.
You must be able to make a compelling argument to constituents that you are the right choice. And
that takes promotion.

Benefits to Small Businesses

Some may cherry-pick a particular year to criticize VISIT FLORIDA for perceived high investment
and low visitation; others suggest VISIT FLORIDA merely takes credit for record visitation that
happens on its own. They are misguided. It’s about the long game, the trends over time and in
context of a variety of external events, from natural disasters and health threats, to shifts in the
economy and consumer confidence and, of course, competitors’ strategies.

It’s an uncertain landscape but one thing is for sure: when a state promotion program is interrupted,
it’s almost as bad as terminating it altogether. It takes many years to pick up the pieces.

Some question the need for public tourism investment on the grounds that large commercial
attractions, like big cities or iconic theme parks, do plenty of their own advertising. That’s true but
not close to the whole story, because nationally, 84 percent of all travel-related firms are small or
very small businesses. That’s who’s helped the most. By design, tourism promotion
disproportionately benefits smaller municipalities and venues that otherwise could never reach a
national or global audience. Let me be clear, the suggestion that travel promotion is corporate
welfare is a naive misnomer. As an aside, I’'ve posed this question to industry watchers, and the
common denominator is: Disney will be fine. It’s the state’s many small businesses and their
employees and families that will feel the effect.

Importantly, travel jobs also serve as a gateway to opportunity and a middle-class life for millions of
Americans as well as a path to upward mobility for the under-employed. In addition to teaching
essential job skills and offering rewarding careers, the travel industry also provides many employees
with the flexibility they need to fulfill their higher education goals. In fact, U.S. Travel and many
Florida tourism partners will soon collaborate on a campaign called Florida Faces of Travel, to highlight
the careers of local travel workers — and their opportunities for upward economic mobility.



Raising the Tide for All

Just a few short years ago, America was falling behind in the race to attract international tourism.
Our market share had been snatched by our more aggressive competitors. There was recognition by
industry leaders that we were the only player on the world stage who didn’t market itself as a nation
to the world. So, we successfully built a bipartisan case in the U.S. Congress in 2009 for the Travel
Promotion Act. This act founded the public-private Brand USA, which helps attract millions of new
international visitors to the U.S. It’s been a powerful economic multiplier — especially for smaller
communities and businesses — to leverage their existing marketing platform to vastly enhance
engagement abroad. Brand USA received a much-deserved vote of confidence in 2014 when it
earned reauthorization in a rare, bipartisan fashion.

Brand USA is helping us restore our nation’s share of the booming global tourism market. It does its
job by attracting international visitors to the United States. But it’s up to each state, destination or
travel business to compete for them once they’re here. Much like the design of VISIT FLORIDA.

I’'m not only the CEO of the U.S. Travel Association, but also a proud resident of the state of
Florida. From my perspective, it would be an enormous mistake to unilaterally disarm in the fierce
competitive tourism marketplace. If Florida cuts promotion dollars, it not only will lose tourism
market share, it will lose precious revenue, taxes and jobs for your state’s residents.

On behalf of the hundreds of thousands of Floridians whose livelihood depends on a vibrant
tourism industry, I urge you to resist a risky experiment and to continue to support the critical work

of VISIT FLORIDA.

Thank you.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The le Lizbeth isto, The ie Lauren Book, The Honorabie Randolph Biacy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 5 Monroe St
Taliahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wiltor Simpson,

Senator Kelli Stargel:

twork asa PAINTER in Florida’s ity industry at Hawks Cay Resort and ! am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
orly a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we contirue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busil and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the B? oil
spill in 2010, hurricanes and natural disasters, Zika virus, and vioient incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to cur
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t le Bill The H ble Bobby Powell, The Honorable David Simmons,
The Honorable Wiltan Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Efqmu{/ in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination, Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA, Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill d, The | ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capito!

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Babby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel: .
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I work as 3 in Florida’s itality industry at'Hawks Cay Resort.and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to

tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demograp h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, \
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t le Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grinisley,

The t ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Hanorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa queeg ____inFlorida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 millior. visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple -- to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Dy hi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincemlm i 'ﬁ% 20l

lEonARD PETRASKA
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth Bet jisto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The't Bill tford, The + ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randalph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stergel:

Iwork as & 513&«4‘:3‘—“ Florida’s hospitality industry at Hawks Cay Resort and | am proud to seive daily
as an ambassador for the Surhine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to wllemvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oii
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of &D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean, .
The ¢ ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wiltan Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million peaple in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters”
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busit and iers who,provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp e of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honarable Aaron Bean,

The He Lizheth isto, The F le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvang, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelii Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaran Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

{ work as a1‘1b‘.) Se If S24'¥ ¢in Florida’s itality industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collecﬂvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and contril to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Flarida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
Thank you for your commitment to the success of our industry.
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The F Lizbeth The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a W in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be.a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of & Dy phi Return on
Investment study of VISIT FLORIDA,; for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honarable Aaron Bean,

The H ble Lizbeth iisto, The F ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorabie Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The Bobby Powell, The Honorabie David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator lack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Fotendin Sypeceiset , _
Iworkasa /> in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ions ¢ il to a stronger state economy and creates mare opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d the imp of our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Dy hi Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The H ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorabie Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

Rersdant
| work as a R8¢ etdln in Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demographi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The ¢ Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Hororable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,
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Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bol bby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

V. /I)
lworkasa Jﬁ.l'l WIS _[YD in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, Fve seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randalph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill tford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

N B A
Iwork as a g Q! ta 5 gw _in aélﬂac's r[:ospi(ality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ib to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
—~ B
Hortine Xeo
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The + Lizbeth isto, The | Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeft Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senatar Wilton Simpson,

Senator Kelli Stargei:

Iwork asa £(Cx alim M 'ﬁlorida‘s h industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s fargest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp e of g our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you fgrjodr commitment to th‘F success of our industry.

NS
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t le Lizbeth The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bili Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill ford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as afiaeld cab in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million peaple in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collemvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choasing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ,q}’] &’h@, ot /l, @0‘,7\»‘ N
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth The k Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill ford, The + le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Gaivano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargei:

200N
}work as a ‘{ 60, { ,mﬂﬁ_r;ffz Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunsiine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to coll ly invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and o a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ‘ ‘IA« u. &
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill ford, The F Bobby Powell, The Honorable David Simmons,
The Honarable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Babby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

n A
1 work as afe | gﬁi;ind e inz}wrida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, bul local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorabie Anitere Fiores, The Honorable Aaron Bean,

The + ble Lizbeth The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill , The | Bobby Powell, The Honarable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senatar Wilton Simpson,

Senator Kelli Stargel:

| work as aRt(cvdaw Q\ ni(fl\Fcllorida's itality Industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spilt in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

“The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honarable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bili fi The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmaons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a P&PL in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, r and ions ct il to & stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a Lourist destination. Unforeseen events such as the BP oi!
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demographi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, m.ﬂ K Mk(
AnTon (0 ~ reat A

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The F ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill tford, The | ble Bobby Powell, The Honarable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

[ A Cae v
iwork as al®ul &, gy ing 'l"‘ Sin Flogda‘s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for'the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Jack Latvala, The Anitere Flores, The Honerable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

iworkasa s in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only 2 job for myself and my family, but career apportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Floridas families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and viclent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jubs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your cgqmmitment to the success of our industry.




January 23, 2017

The Horoorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

Th Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolh Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Hororable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32390

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Azron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Semator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Srator Bill Montford, Sen ster Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Copaln in Florida’s itality industry at Hawks Cay Resort anc 1 am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myse!f and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Floridz welcomed n:ore than 106.6 million visitors to our state. With 85 million visitors in the first three Guarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stranger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supporis 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. Dusing my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP ¢il
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors te our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Rescarch Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitmant to the success of our industry.
Sincerelyd ot
Joohue ovetk

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honarable Aaron Bean,

The t le Lizbeth isto, The F bie Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimslay,

The t Bill Montford, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa M l!y_in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state's largest industry, that provides not
only a job for myself and my family, but career opportunities ‘or over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and suppliers who provide goods and servicez depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oii
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incicients all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to irvest in tourism marketing to bring visitors to our
stat:, generate tax revenu: and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

e, S

Jznuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Auron Bezn,

The Lizbeth It The F ble Laurer: Book, The Honorable Rando!ph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Cainer,

‘the Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorzble Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simnson, The Honorable Kelli Starget

418 Capitol

402 S Monroe St

“Vailahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbrth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Sznator Bili Montford, Senator bbby Powell,
Senator Davic Simmons, Senator Wilton Simpsen,

Senator Kelli Starge!:
Iwork asa in Florida‘s f irdustry at Hawks Cay Resort and | am proud to serve daily

as an ambassador for the Sunshine State. It is exciting to be a part of the state’s fargest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 miflion pzople in the state. In 2015,
Florida welcomed more than 105.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to ¢ invest in the kzting efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hctels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppiiers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism jeb.

Our visitors must feel welcome, comfortable, and safe. During my ter.ure, I've seen how easily tourism can be and
unders:ana the importance of marketing our state as a tourist cestination. Unforese:n events such as the BP oi}
spill in 2010, hurricanes and natural disasters, Zika virus, and violent inzidents all have significant impacts on
travelers when choosing their vacation and/or canvention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for yol cozr}]amcnnot uccess of our ind t./
Sincerely, / W /7 B
P
pomm Tl

January 23,2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The | Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The H Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Serator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa Dv. Cl\ﬁ'&ba‘h‘fﬁnoﬁda's itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, .
Ly @ KNS
Em:ly 14 é%”



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth The t ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

Thet ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator 8ill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

lwork as a Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the’Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and contri to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill'in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

77,,\_,,4 WL 5;.'4/7‘/!
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill tford, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa r‘}’ !/’"} in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to ccllectwely invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il 0 a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d d the i of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, f {)

i /-’A),/(/,;V/;f:,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The H: le Lizbeth Be isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Rill The k ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Rrandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvanc, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Seriator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a QA& Wowsig Q\ﬁiq Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectwely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel weicome, comfortable, and safe. During my tenure, 've seen how casily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP cil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
‘ravelers when choosing their vacation and/or convention meetirz destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, c ﬁﬁo‘. I "_{’,‘7[,6'.7; on
C«D vf:-l’;_;, ((_)p[a‘_

January 23, 2017

The Honorable Jack Latvala, The Hanorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill tford, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

twork as a Mﬁn Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectwely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of &D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

e
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Jaruary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The + Bil The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senatar Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a f‘l K in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 105 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing ta bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & ic Re h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

sincerely, Fi/¢ {;j5¢ ¢ i u“/&:‘

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The H Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable 8ill Galvang, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wiltan Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

|work asa b .54 é Q_e‘pn: in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 ion people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 millian visitors in the first three quarters

of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local b and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

}91 au(.r a/{:l/tﬂmj N

January 23, 2017

The Hanorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth B quisto, The Hi ‘e Lauren Baok, The Honorable Randolph Bracy,
The Honorable Jeff 8randes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

Tha Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, S=nator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork aca b:( &K_Qq;g;in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest incustry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Floridi welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visitec the Sunshine State, but iocal businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketiig our state as a tourist destiration. lntoreseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers whan choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, \{ ,‘Wﬁz?j

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The } Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill tford, The + bie Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a 3-?\) 0#"\"-'[’ in Florida’s i industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors ta our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to cnllecuvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and 1o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

Tnet ble Lizbeth isto, The He ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the indusiry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, V've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

’

Sincerely, (5, h /7/?{\
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January 23,2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorabie Aaron Bean,

The ble Lizbeth isto, The | ble Lauren Book, The Honorable Randolph Bracy,
The Honorable leff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill tford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a_po uge/lé~6f>"_in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ions contrib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busil and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

di d the i of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
"//g,l/ M: j ﬂa’ W’/‘/
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The F le Lauren Book, The Honorable Randolph Bracy,
The Honarable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill ford, The + ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for thé Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to i invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
(nvestment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees 2 $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
H_H/\’(I}' MErtsier
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The t ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,
The F Bill ford, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 § Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a #Uu-ﬁll ;’\/(;’(;lﬁ’%r/‘ Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imp we continue to ively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, and i il to a stronger state economy and creates mare opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D graphi h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

Th= Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The Hi Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Gaivano, The Honorable Audrey Gibson, The Honorable Derise Grimsley,

The + bie Bill fi The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 5 Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randalph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa l‘i(\,ﬁg_gkﬁ',:_m Florida’s hospitality industry at Hawks Csy Resort and | am proud to serve daily
as an zmbassador for the Slinshine State. It is exciting to be a part of the state’s largest Industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 miilion visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, s and i il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors 1o the state supports 1 tourisr job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill i, 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassea, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Seriator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa .'.ué,_r .xe¢res _inFlorida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. Itis exciting to be a part of the state’s 'argest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, £
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth B i The Hi Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill A ford, The He ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Fiores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibsan, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a L 12804 4! pmiin Florida's ity industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i b to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and

d d the i e of our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ¢

fanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senater Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Mﬁ‘g‘éﬂin Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunghine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcore, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp ce of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees 2 $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, -
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a n Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador forthe Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ions contril 10 a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but loca! businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spitl in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D hi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

Thet ble Bill , The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelll Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Baok, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a.; ‘ Harlda s hospitality industry at Hawks Cay Resort and | am proud to serve daily
asan for the . Itis exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ions ct il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demographit Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, 3 ~ S N X
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The k ble Lizbeth B isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill ford, The + ble Bobby Powell, The Honarable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a ! Se Leo ?,‘ z4n Florida’s itality industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for the Suhshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to ly invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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lanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honarable Denise Grimsley,

The Honorable Bili Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator. Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelll Stargel:

Iworkasa } Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million peaple in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to y invest in the keting efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more oppartunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Fiorida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The ble Lizbeth quisto, The Lauren Book, The Honorable Randolph Bracy,

The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,
The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

Thet ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 $ Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work asa '('ag S-ﬁ Z 3# in Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d the impi e of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors ta our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

kA;[} o ;/F—&

Sincerely, ,V,jh/ S50~
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill tford, The + le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Yuanobieod” in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

di i the imp e of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple —to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
‘tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, tne state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

R
M' /ffzf”

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable.Aaron Bean,

The ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

s s

e WSO
Iworkasa 7 5 i%’Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to ly invest in the ing efforts of VISIT FLORIDA, The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple —to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, "X, A e \fon‘-.\\n&c)r\.
A
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth B The t Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitoi

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a In Florida’s hospitality industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for thelSunshine State. It is exciting ta be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and naturai disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choasing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our econiomy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

. C Ty
Sincerely, %@la\lxz/\_
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lJanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth i The t Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorabie George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Moniford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsiey, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

iwork as a i;écg’{‘ /& "' in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only 2 job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 millian visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, s and attractions contril to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The F ble Lizbeth isto, The le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Hanorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill The e Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a Rl")o{»{. 1@k £in Florida’s hospitali industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that pravides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive recard year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local busi and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow aur economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to

tourism funding for VISIT FLORIDA, Per the Florida Office of ic & Demograp h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, /‘QAWN ’@{V

January 23, 2017

The Honorable Jack Latvala, The Hororable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth The H Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Brayncn, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill sford, The + Bobby Powell, The Hanorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senato. Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Sengztor Kelli Stargel:

Iworkasa WW’ﬂﬂ—in Floride’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourismi.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state econamy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of markeiing our state as a tourist destination. Unforeseen events such as the BP ol
spiil in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Hi Lizbeth isto, The le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Hanorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Ke’l!i Stargel:y .
Iworkasa Pﬁif( “ ¥ Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador fof the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hatels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
AN
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill ford, The Honorable Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Starge!:

,
iwork as aCﬁyl—qu*"' in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and atlractions to a stronger slate economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination, Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism-funding for VISIT FLORIDA. Per the Florida Office of ic & i arch Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ( ? A’ U/ZZ/(

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The + Lauren Book, The Honorab'e Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

in Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the’Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ions ct to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp e of ing our state as a tourist destination. Unforeseen events such as the BP oil
spiil in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

incerel /l //’ )I "/ .‘ -
sincerely Mﬂgjruké mézv/m(f)ﬂv\
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lJanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean, -

The le Lizbeth By isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randoiph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a&;jl { 5{5{11 /1 in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry,

L n‘»‘l‘,. ﬂ\zui(! E Jensen

Sincerely, ey / ]
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean, -
The ble Lizbeth The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F ble 8ill The Bobby Powell; The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator Geaorge Gainer,
Senator Galvano, Senator Audrey Glbsan, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson, N

Senator Kelli Stargel:

Iwork asa / & P ’#5" ~ in Florida’s ity industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be_a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choasing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

L)

Thank you for your cum‘r’nwm—to the success of our industry.

S—




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

Thet ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a ﬁLf’,.f{'./ in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry, Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you forytor, curnlnitmﬁnt to the success of our industry.

)X,Q-ﬁw{'%\

Sincerely, | {‘V>W‘{ :
Dase Stlirgl

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The H ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The He Bill ford, The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a )zil',’ IE xﬂk‘.’,’/’é/ in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the/Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and contri o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busit and who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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Sincerely, /{7‘,\,/1:// ﬂ'ﬂ'
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The + ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorabie Denise Grimsley,

The Bill d, The + ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powel:,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

tworkasa _i_pdnNY in Florida’s itality industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides.not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue ta collectively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've scen how easily tourism can be and

d d the imp ce of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate iax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, fﬁé\/"/" /“/‘ “‘f_.,\

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The K ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill tford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmors, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a Hol 2, in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors ta the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, mgm Jarus Wil
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The t ble Lizbeth The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honarable Denise Grimsley,

The t ble Bill ford, The + ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Seniator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Y
| work as \')\j&’f l(,f t!-t(l Y _in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Junshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state, In 2015,
Florida welcomed more than 106.6 million visitors to cur state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and i i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism fundirg for VISIT FLORIDA, Per the Florida Office of jic & Di i h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

sincerely, /\¢ \-'\Q,C ~€9 \\% ﬂ ‘
\?\“Cip \%‘@— 124/ 17

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorakie Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powe!l,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa E CLrin ,‘k&c in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and attractions c ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hctels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors rnust feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen everts such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

Tu me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to briag visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demographi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

“’:\m‘ \A\‘:‘:m (RO

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senalor Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a __r,{ggi ggg‘me« % Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Slinshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to ively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists wha
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ){7},0, M‘,ﬂﬁ/] ‘/' S c&’]
AN e
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth B isto, The F ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise. Grimsley,

The t ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

7
Loy

Iworkasa _fj; in Florida’s hospitality industry at Hawks Cay Resort and ! am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for aver 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we inue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The b ble Bilt d, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Pawell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

{ 5
| work asa 'J'( i in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ions ¢ i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and

d d the imp e of our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of & Di i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Fofrea

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

©
twork as a \*‘t GoreYeed \ﬁl‘o'\r)da’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busil and iers who provide goods and services depend heavily on

the success of the industry. Every B5 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.
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Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The | Lauren Book, The Honorable Randolph Brac.y,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa et Sk ¢ B fndustry at Hawks Cay Resort and | am proud to serve daily

as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to coIOectlvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents al! have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me It's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, 2N
\_\,’\g,\p»\wb\
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

4 ik
tworkasa 2" ¥ in Florida's hospitali industry at Hawks Cay Resort and | am proud to serve daily
asan ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors Lo our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and il o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitmnent to the success of our industry.

Sincerely,




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpsan, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kellj Stargel:

Iworkasa f :?OL\SEW? £Y.__in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million prople in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a touris: destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Babby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Jwork asa -?! /\< §<< J in Florida’s h: industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destinalion. Unforeseen events such as ihe BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

January 23, 2017

The Honarable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth quisto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The + Bobby Powell, The Honorable David Simmions,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa_{{g4/ % fsee}z:-¢ in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador fof the/Su¥hine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing thelr vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth B isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvana, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa ,' I in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 miliion tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my teriure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents al! have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Cladeans ulysse




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honarable Randolph Bracy,
The Honorable jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 § Monroe St

Tallahassee, FL 32399

Dear Senator Jack latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randofph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa L Ot \ L in Florida’s hospitality industry at Hawks Cay Resort and 1 am proud to serve daily
25 an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectwely invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2020, hurricanes and natural disasters, Zika virus, and violent incidents all have significant imparts on
travelers when choosing their vacation and/or convertion meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marieting to bring visitors to our
state, generate tax revenue and create jobs for Florida. [ encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
!

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I|workasa Sexv /S +in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for aver 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state, With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local and who provide goods and services depend heavily on
the success of the industry. Every B5 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to

tourism funding for VISIT FLORIDA, Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, /E ‘;J\\\( o &o jo
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January 23, 2017

The Honorable fack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The t ble Lizbeth The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Gatvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill tford, The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Scnator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Cr:«% Ocily__in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectrvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spiltin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D hi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

P oShon ro Laed
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Asron Bean,

The t ble Lizbeth isto, The | Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill ford, The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

-
Iworkasa 3(\.\)“’-4” W in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA, Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the succgss of our industry.

A =
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The H ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynnn, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill , The ¢ le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa | A B in Florida’s itality industry at Hawks Cay Resort and | am proud to serve dally
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides nat
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we inue to ively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen hiow easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violant incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

—

Sincerely, //"
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The + ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmans,

The Honorable Wilton Simpson, The Honorable Kelli Starge)

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Vil Oper xS
Iwork asa . in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and [; i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local busil and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

. /
Sincerely, f. % ‘\)‘é,/ c@wo'/e
/

< ; \
Cysliz “Hdhoel

January 23, 2017

The Honorable Jack Latva'a, The Honorakie Anitere Flores, The Honorable Aaron Bean,

The + le Lizbeth isto, The H ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable Gearge Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Beaacquisto, Senator
suren Book, Senator Randolph Bracy, Senator feff Brandes, Senator Oscar Braynon, Senator George Gainer,

Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,

Senator David Simmons, Senator Wilion Simpson,

Senator Kelli Stargel:

Iworkas allifi*Sasy b2 2 n Florida’s itality industry at Hawks Cay Resort and | am proud to sarve dgily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed mare than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants denend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feal welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the impnrtance of marketing our state as a tourist destination. Unforeseen evenis such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents sl have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
Meahun feshes
ML ReAviea

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe 5t

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

DIRECTOR oF viuA
Iworkasa OPERATIONS in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the B8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our ‘economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Jases T Bed



January 23, 2017

The Honorable Jack Latvata, The Honorable Aniti=re Flores, The Honorabie Aaron Bean,

The t ble Lizbeth quisto, The H ble Lauren Book, The Honorable Randalph Bracy,
The Honorable ieff Brandes, The Hororable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F ble Bifl The Bobby Poweli, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randnlpti Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Moniford, Senator Bobby Powell,
Senator David Simmans, Senator Wilton Simpson,

Senator Kelli Stargel:

tworkasa Mm%ﬁ_in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for e Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities fcr over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

1t is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 millien tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must fec! welcome, comfortable, and safe. During my tanurg, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oi!
spill in 2010, hurricanes and natural disasters, 2ika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Flurida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Breado oo

Javes

lanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The + le Lauren Book, The Honorable Randolph Bracy,
The Honorable feff Brandes, The Honorabie Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill ford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capito)

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

jworkasa _(, U¥K in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Tlorida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ions c to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busit and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp e of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the stale’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

SN
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lanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a i - % ¥in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for aver 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local and iers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

/.

b7l G

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Aniterc Flores, The Honorable Aaron Bean,

The Hy Lizbeth isto, The + le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable 8ill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wiltan Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe 5t

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargei:

Iwork as a f/!,lv ‘7'/( in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a joh for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and vioient incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to

tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your compitment to the success of our industry.
Iy
Sincerely, / -

Kchard Lpom )



January 23, 2017

The Honorable Jack Latva'a, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill ford, The + Bobby Powell, The Honorabie David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

fwork asa C&\O .'L‘; in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hatels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

Tome it's simple — to grow our economy, we must continue ta invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state's commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D hi Return on
tnvestment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Ganf, Tawes

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The F Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill , The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa ¢~ Yol 4 in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and attractions ¢ i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the i of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, humcanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple —to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage ynu to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of E ic & D hi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA. the state sees a $3.20 return.

Thank you for your comnitment to the success of our industry.
e

5 /
Sincerely, / . z
Ve

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The k ble Bill The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!
418 Capitol

402 S Monroe St
Tallahassee, FL 32359

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Be nacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senatar Wilton Simpson,

Senator Kelli Stargel:

AL
I work asa (-'o“"‘. In Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve dally
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 millior people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue ta collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D It Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
; \
gt M TUmunens
/
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The't ble Lizbeth isto, The F le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ¢+ Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Taliahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

25
Iworkasa ! :Q llﬁ in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every BS visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spiltin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choasing their vacation and/or convention meeting destinations.

To me it's simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, 44[{‘_’;
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill ford, The F Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpsan, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

: ¥
iworkasa '?q.'o f"C" in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed mare than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hatels and restaurants depend directly an the more than 106 million tourists who
visited the Sunshine State, but {ocal businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every BS visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees 2 $3.20 return.

Thank you for your commitment to the success of our industry.

—

Sincerely, p 7 - . <
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill Montford, The F ble Bobby Powell, The Honorable David S'mmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa _L_f‘aéé__ln Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
undersland the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
T £t
Sincerely, % 4% Ro 5 oAU N (/'c AeA
7
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January 23, 2017 -

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The H ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Seaator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa Caold in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Sconomic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, Negeph Tmenedc
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeti: Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibison, The Honorable Denise Grimsley,

The ble Bill , The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capito!

402 5 Monroe 5t

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa - il N Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State, It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i il 10 a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every B5 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in ViSIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of uur_,industry.
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Sincerely, ( ! ;
\, (i ) E
K
N

Va




January 23, 2017

The Horarabie Jack Latvala, The Honcrable Anitere Flores, The Honorablz Aaror Bean,

The Honorable Lizbeth Benacguisto, The Honorzble Lauren Beok, The Honorabie Randoiph Bracy,
The Honorable Jeff Brandes, The Honorable Gscar Braynon, The Honorable George Gainer,

The Honorable Eill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Hororable Bill Montford, The Hororable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorabl Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, 1. 32399

Deai Senator lack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvanu, Senatar Audrey Gibson, Senator Denise Grimsley, Senator Bill Montfard, Sanator Bobby Poweli,
Senator David Simmons, Senater Wilton Simpson,

Senator Kelli Stargel;,

Iwork asa B in Florida’s h industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador foMthe Sunshine State. It is exciting to be & part of the state’s largest industry, that provides not
orly a job for myself and my family, but career opportunities for over 1.2 million people in the state. I 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the vear, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opporturities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppiers who provide guods and s:rvices depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've sren how easily tourism can be and
understand the importance of marketing our state as z tourist destination. Un"reseen events such as the BF oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travalers when choosing their vacation and/or convention mecting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our incustry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The H; ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill tford, The Hi ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 $ Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I workasa (’u“k in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local bi and who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & phi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment ta the success of our industry.

Sincerely, ‘f'—'f—'rhf.w-: can

ek

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honcrable Lauren Book, The Honorak:e Randolph Bracy,
The Hororable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bili Galvar.o, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The H; Bill N ford, The ¢ Bebby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senater Galvano, Senator Audrey Gibson, Senator Denise Grimsiey, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wiiton Siripson,

Senator Kelli Stargel:

Iworkasa £ Q/Q/‘-—-—m Florida’s hospizality industry at Hawis Cay Resort and | am proud to serve dzily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my famiiy, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visiters in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to ¢ y invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to & stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the mure than 106 million tourists who
visited the Sunshine State, but loca! businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every &5 visitors to the stats supports 1 tourism job.

Our visitors must feel welcomie, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
unders:and the importance of marketing our state as 4 tourist destination. Unforeseen events such as th BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidenis all have significant iinpacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — tc grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida, | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Irvestment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
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lanuary 23,2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

Thet Lizbeth cquisto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill tford, The H: le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe Si

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:
Iwork as a o e ﬁ’horida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue ta collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i ib 1o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

ol kgproe



January 23, 2017

The Honorable Jack Latva'a, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth The b ble Lauren Book, The Honorable Randolph Bracy,
The Honarable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorakle Bili Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorakle Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroce St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senztor George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Sznator Wilton Simpson,

Senator Kelli Stargel:

I work as a mvweX in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. I 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busil and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist dstination. Unforeseen events such as the BP oil
spiii in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors te our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Dffice of ic & De i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill d, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bitl Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa m‘gl‘![‘,ﬂdﬂfﬂﬂ Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassaddr for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career oppartunities for over 1.2 million people in the state. In 2015,
Florida welcomed miore than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvelv invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busit and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the impartance of marketing our state as a tourist destination. Unforeseen events such as the 3P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLOR!DA, the state sees a $3.2C return.

Thank you for your commitment to the success of our industry.
Sincerely,

il
“elsea Bladiel

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Hi ble Lizbeth i The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable eff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvann, The Honorakie Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill d, The t le Bonby Poweli, The Honorable David Simmoas,
The Honorable Wilton Simpson, The Honorable Keill Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Povsell,
Senator David Simmons, Seinator Wilton Simpson,

Senator Kelli Stargel:

iwork asa _a)an, Trayaasin Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a pait of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but locai businesses and suppliers who prcvide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supperts 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

di d the imp e of ing our stete as a tourist destination. Unforeseen events such as the BF oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of ic & D hi Return on
Investment study of VISIT FLORIDA, for every 81 the state invests in VISIT FLORIDA, the staie sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The le Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmens,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as ad()\‘ -1V in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself anc my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With BS million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how casily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforese=n events such as the BP oil
spill i 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we rmust continue to invest in tourism marketing to bring visitors to our
state, generale tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment tu the success of our industry.

Sincerely,

Hakie. Sl

Ko |



January 23,2077

The Honorable Jack Latva'a, The Honorable Anitere Fiores, Th: Honorable Aarcn Bean,

The + ble Lizbeth wuisto, The Ho ble Lauren Book, The Honorable Rando!»h Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The H le Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aarcn Bean, Senator Lizbeth Benacquisto, Senato:
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Mantford, Senator Bobby Powell,
Seriator David Simmaons, Senator Witton Simpson,

Senator Keili Stargel:

fwork as a‘e&s QO ﬁ TYCI\MXFIwida's hospitality industry at Hawks Cay Resort and | am proud to surve aaily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 millicn visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and attractions ¢ to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the morc than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Evzry 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as thz BP oil
spill in 2010. hurricanes and natural disasters, Zika virus, ant lent incidents all have significant impacts on
travelers wher: choosing their vacation and/or corvention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thark you for your commitment to the success of our industry.

Sincerely, =
JESSa Guin
L&@L/@' ,9\/‘\/‘—“
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Beai,

The + Lizbeth isto, Thez | Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill The F ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monrae St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacguisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibsor, Senator Denise Crimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a%“'“ﬁ AR, in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myseif and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Horida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busil and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Fiorida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D p h Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank yau for your commitment to the success of our industry.

Sincerely,
Deove, MeasVUGCER
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January 23, 2017

The Honorable Jack Latvala, The Honcrable Anitere Flores, The Hcnorable Azron Bear,

The le Lizbeth isto, The He ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorablc Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Cibson, The Hororable Denise Grimsley,

The honerable Bill Montford, The Honorable Bobby Powell, The Honorabie David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Serator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senatar George Gainer,
Senator Galvar:, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkas a _Q‘{‘}_!hﬁ Tainuin Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine Stzte. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfoitable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importanca of marketing our state as a tourist destination. Unforeseen events such as the 87 oil
spill in 2010, hurricanes and naturai disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To mie it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
S‘”’ u\Q Fezts
- .
i 2

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Beari,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senztor Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senater Wilton Simpson,

Senator Kelli Stargel:

I work as a Ohi e in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides nat
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the P oil
spitlin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest ir: tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commiiment tc
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

oo @asf
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January 23, 2017

The Honorable Jack Latvi:la, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The t Lauren Book, The Honorable kando'ph Rracy,
‘The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable Geerge Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bifl d, The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powel:,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a . 2T Actrein Florida’s hospitaiity industry at Hawks Cay Resort and | am proud to s=rve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Cur visitors must feel welcome, comfortable, and safe. During my tenure, i've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unfores:zen events such as the BP oi!
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidcnts all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing tc bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

CHERNL MEGSISTRL

lanuary 23,2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bil' Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The + ble Bill d, The bie Bobby Powell, The Honorable David Simmor:s,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St '

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsiey, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a __mt&ﬂ:_uiﬁéf in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for tHe Sunshine State. It is exciting to be a par® of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. Ir 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 miltior: visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continut. to collectlvelv invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as ths BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple —to grow our economy, we must continue to invest in tcurism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

er‘cﬁ'e iy, /‘
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january 23, 2017

The Honorable Jack Latvaia, Tis Henorable Anitcre Flores, The Honorabl:: Azron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Bouk, The Honoreble Randolp Zracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorabic 8:il Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honor:ble Bil; Montford, The Honorzble Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St .

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Florvs, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, S=nator Jeff Brandes, Senator Oscar Braynon, Serator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Crirsley, Suniator Bill Muntford, Senator Bobby Powell,
Senzter David Simmons, Senator Wikion Simpson,

Senator Keli; Stergel:

Iwork as a g\ Qy«;, ~YT0%naain Florida’s hospitality industry at Haw's Cay Resort and : am proud tc serve daily
as an arbassador for the Sunshine State. It is exciting to be a part of the state’s largest indusiry, that provides not
enly 2 job for myself and my family, but career opportunities for over 1.2 miiiion people in thz state. In 2015,
Torida welcomed more than 106.6 million visitors to our state. With 85 millinn visitors in the first three quartere
of the y«ar, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to ively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and contril to @ stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshire State, but loca! businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 2 tourism jeb.

Our visitors must fee! welcome, comfortable, and safe. During my tenure, I've seen how easiiy tourism can be and
understand the importance of marketing our state as & tourist destination. Unforeseen everis such as the BP o7
sp:ill in 2016, hurricanes and natural disasters, Zika virus, and violent incidents ail have significent impacts o
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 retuin.

Thank you for your commitment to the success of our industry.

Sincerely,

Mf e L ﬂ <.m(>g‘,
Aot "-"—v\/./ 7 /,\,7/\/\

Honorable Senator Jack Latvala, Honoratle Senator An‘eoie Hloies, Honorable Senator Aaron Bean, Honorable Senator
Lizbeth Benacquisto, Honorable Senator Lauren Bot:X, Henotabie Senator Randolph Bracy, Honorable Senator Jeff
Brandes, Honorable Senator Oscar Braynon, Honorable 3enator George Gainer, Honorable Senator Bill Galvano,
Honorable Senator Audrey Gibson, Honorat:ie Senato: Denise Grimsloy, Honoratile Senator Bill Montford,

Honorable Senator Bobby Powe!l, Senator David Si H ble Senator Wilton Simpson,

and Honorable Senator Kelli Stargel.

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

*am the General Manager for the Residence Inn by Marriott Miamii Coconut Grove and | have 35 employees, { and my
team are deeply concerned for the protection of Visit Florica. We have faced challenges in Miami with the outbreak of
Zika. We are asking you to protect Visit Florida and tourisim to our beautiful County and State. The overall economic
vitality of the state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who
generate billions of doilars in spending. In 2015, the Sunshme State proudly welcomed more than 106.6 million out of
state 2nd international visitors. -

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and l 10 a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & D phi Return on study of VISIT FLORIDA, for
avery $1 the state invests in VISIT FLORIDA, the state sees 3 $3.20 return. Recentiy, VISIT FLORIDA restructured its
iei.dership and its rivic ibilities as a public-private agency to be efficient and transparent. Acting as

the state’s official tourism marketing corporatinn, VISIT FLORIDA is the catalyst that brings the public and private sectors
togather, creating programs that promote the Sunshine State.
A reductior: in VISIT FLORIDA funding puts Florida at a competitive disad in the global mar lace. In 2010, ths:
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geograpny as weli as emphasizing the
safety of loca! seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing iodging
ilability to displaced families, first ders and uulrty crews. Then, 2fter communities were up and running, ihe
agency worked diligently with local inati ganizations to spread the simple message, “Florida is opzr
for business.” Florida cannot afford to put its top industry at risk. I urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the indusirv’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincey

wizlissa Reiner
General Manger
Residence Inn by Marriott Coconut Grove



January 23, 2017

Horarable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorabie Senator Aaron Rean,
Honorable Senator Lizbeth Benzcquisto, Honorable Senator Lauren Book, Hororable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capito!
402 S Monroe St
Tallahassee, FL32399

Dear Honorablc Senators:

tworkasa_Timn+t Dok (position) in Florida’s hospitaiity industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | zm proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the siate’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions i to a sironger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses znd suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, i've secn how
easily tourism can be and understand the importance of marketing our state as a tourist cestination.
Unforeseen events such as the: BP oil spill in 2010, hurricanes and natural disasters, Zika virus, an¢
violent incidents ail have significent impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simpl: ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Demograpl Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees 3 $3.20 return,

Thank you for your commitment to the success of cur industry.

Sincerely,

Dechicl Derice
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January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wiltan Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iworkasa _4’2[7/7(/ L/ﬂ""/ ition) in Florida’s hospitality industry at our Coconut Grove Residence
fnn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It Is imperative we inue to Invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism Job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill In 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple -- to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

oo Mo
Sincerely, /
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January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,

t Senator Lizbeth B quisto, Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Moritford, Honorable Senator Bobby Powell, Honarable Senator David
Simmons, Honorable Senator Wiltan Simpson, and Honorable Senator Kelli Starge!

418 Capitol
402 S Monroe St
Tallahassee, FI. 32399

Dear Honorable Senators;

I work as a 'rhi,‘StY*m {position} in Florida’s hosytality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent inci all have sij impacts on iers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
In tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, M ,'}u «C 71070' Ao
HE

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Serator Audrey Gibson, Honorable Senator Denise

ley, ble Senator Bill Montford, + ble Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Starge!

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iworkasa Mﬁ_(mslﬁon) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ions ¢ i 10 a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent Incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment 3 the success of our industry.

Sincerely,

[ r
|



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The ble Lauren Book, The Honorabie Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F ble Bill tford, The Hi ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powe!l,
Senator David Simmans, Senator Wilton Snmpson,

Senator Kelli Stargel: i Sefed (’b Y i,
j ~
i J°

" e
I work as a:D e M;{ in Florida‘s italit lndustry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to couechvely invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi: and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the of our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida.  encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
. )]
] 7
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Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The ¢ Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorahle Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Ser:ator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Eobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Keili Stargel:

Iworkasa P &M\u}'ﬁut Florida’s hospitality industry at Hawks Cay Resart and | am proud to serve daily
as an ambassador for theSunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.z million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to callecxntely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Flarida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Smcsrely,

e ‘Jc‘w(
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The | ble Lauren Book, The Honorable Randoiph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Gaivano, The Hanorable Audrey Gibson, The Hanorable Denise Grimsley,

The Honorable 8ill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bili Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senatnr Kelli Stargel:

Iworkasa Certtre it iin Florida’s hospitali industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 rrillion people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, anc violent incidents all have significant impacts on
travelers when choosing their vacation and/or conveniion meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing te bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honarable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth quisto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill ford, The ¢ ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa 29"/ se 'Mr‘rm Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collecnvelv invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, 1 and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortabie, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oll
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely, £ genus pay 1S
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January 23, 2017

The Honorable Jack Latvala, The Hororable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The H Bill Montford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacyuisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a”"T_‘,( Florida's itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to coflectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and ratural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Epn i ;
Sincerely, /¢ /:/-&/‘ C"V o &
2 v

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The b ble Lizbeth quisto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa fwgi‘l - b\":p "in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Fiorida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis irv;perative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busii and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and vialent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely, ~

i})ﬂ;’j}v\.,/
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The | le Lizbeth B isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

iwork asa .in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador forﬁ Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 millian visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

o4
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January 23, 2017

The Honorable Jack Latvals, The Honorable Anitere Flores, The Honorable Aaron Bean,

The + le Lizbeth isto, The + Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorabie Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monrce St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Serator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

P
iworkasa ( :g‘ Qé ~272 in Florida’s hospitality industry at Hawks Cay Rescrt and | am proud to serve daily
as an ambassaddr for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only 2 job for myscIf and my family, but career opportunities for over 1.2 million people in the siate. in 2015,

Florida welcomed more tian 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth corsecutive record year for Fiorida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy znd creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 millior: tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must fee! welcome, comfortable, and safe. During my tenure, I've seen how eesily tourism can be and
understand the irportance of marketing our state as a tourist destination. Unforeseen events such as the 8P 0}l
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, gen=rate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FIORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

i

Sincerely,



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The bie Bill , The | ble Bobby Powell, The Honorabie David Simmons,
The Honorable Wiiton Simpson, The Honorable Kelli Stargel

18 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

iworkasa . ,Z»ﬁ‘r(:\‘iUn Florida’s ity industry at Hawks Cay Resort and | am proud to serve daily
as an amkassadar fof the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Hhine State, but local busi: and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLOR!DA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
sicer, (2 2T \\\/&x‘; Yep
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The + Lizbeth isto, The + Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

|work asa Florida’s hospitality industry at Hawks Cay Resort and [ am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busit and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate lax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA, Per the Florida Office of ic & D phi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The le Bobby Powell, The Honorable David Simmons,
The Honorable Wiltan Simpson, The Honorable Kelli Stargel
418 Capitol

402 5 Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Starge!:

Iwork asa i e \obe 26 in Flarida’s lity industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i iby 10 a stronger state ecoriomy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, (mﬂg}( @4 Ae .
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a Y 'in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the impartance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate lax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely, ('}/) Q @ :il‘: .' %r/\\/ /////,:'f
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January 23, 2017

The Honorable lack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t le Bill M The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

“ .27 %Y in Florida’s hospit industry at Hawks Cay Resort and [ am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry, Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the stale sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honcreble Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Hs le Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t be Bill d, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simgson,

Senator Kelli Stargel:

| work as a rlo-\* Nse Mo In Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million peopie in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've scen how easily tourism ran be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the B? oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travel2rs wnen choosing their vacation and/or convention meetiny destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visiturs to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Researct: Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable leff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill d, The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Rando!ph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Mantford, Senator Bobby Powell,
Senator David Simmons, Senator Wiltor: Simpson,

Senator Kelli Stargel:

Iwork asa Y% __in Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state: With 85 million visitors in the first three quarters

of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to y invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
P the imp e of our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinatians.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Hi Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The } Bill ford, The Hi ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a N\%—-\qr in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador fof the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only 2 job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida‘s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The | ble Lizbeth isto, The t ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honarable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa / ,C in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth conseculive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 returr.

Thank you for your commitment to the success of our industry.

Sincerely,
G —/‘/27

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth Thet ble Lauren Book, The Honorable Randolph Bracy,
The Honaorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honarable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

= o
I work as% -,\-(\,/(d'lu ! %\'i{rrtlorida‘s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 millicn tourists who
visited the State, but local busi and who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of jic & D i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Hororable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

7 .
| work as a [7efab-Saviee ¢ ayosiin Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Ur.foreseen events such as the BP oii
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me il’s simpie ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA, Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The + Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a EAJEzaR. in Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and ions ¢ ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commit to the success of our industry.
Sincerely, S
{/,/g =
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The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The H Bill Montford, The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powel),
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Ages
iworkasa §u2si Servgpin Aoridgs itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and attractions to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spiil in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Atvsi @ Gawn 157
Sincerely, 4
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January 23, 2017

The Honorable Jack Latvala, The Honarable Anitere Flores, The Honorable Aaron Bean,

The Hororable Lizbeth Benacguisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvana, The Hanarable Audrey Gibson, The Hongrable Denise Grimsley,

The Honorable Bill Montford, The F Bobby Powell, The David Si
‘The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Poweil,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel: —

R
1 work as a (ﬂxﬁ' SELES _in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that pravides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. 1 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, P've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen =vents such as the BP oi!
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me It's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

“Hlene t’f«‘ le

Sincerely, 3

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorabie Aaron Bean,

The Honorable Lizbeth Beracquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Hanorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Baok, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

A ARLGET
Iwork asa Le¥me,d Ceiter inFlorida’s hospitali y industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s fargest industry, that provides.not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s famifies. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Demographic R Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honarable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The He Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator leff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa "> & QV@C_, in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supparts 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP ail
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — tu grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encaurage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,




January 23, 2017

The Honorable Jack Latvala, The Hunorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The I Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senatar Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senatar David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

=L § ” .
I work as a;.<= V¢~ InFlorida’s hospitality Industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp: of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D hi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerew[
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ¢ le Lizbeth isto, The F Lauren Book, The Honorable Randalph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

Rescr}
I work asa Divecter in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the State, but local b and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
Dtv’fk Hn\“-’\o(ay
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January 23, 2017

The Honarable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Biil Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill tford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa "; T¢arR e in Florida’s ity industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitars in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jéff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill ford, The + le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

)
1 work as a?ﬂt—e-{* e, in ﬁ;ﬁd(;} itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d d the impi ce of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Fiorida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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lanuary 23, 2017

The Honorable Jack Latvalz, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Baok, The Honorable Randolph Bracy,
The Honorable J&ff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honarable Denise Grimsley,

The Hi ble 8ill Thet ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!
418 Capitol

402 $ Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Serator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grinisley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

“ I
I work as a‘{?gi"\aa/d; in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that pravides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imp we continue to collectively invest in the efforts of VISIT FLORIDA. The success of our
hotels, and contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Fconomic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

/] ,‘“@

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jéff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvane, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Hi Bill ford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Hanage?
Iwork asa k_\’ {) \ in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, s and ions ¢ 1o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local and who provide goods and services depend heavily on
the success of the industry. Every B5 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Di phi h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,f 3

B / i

/,/'Mtio Jebaclo
\

(

o,

—)

~— ii/\

7

January 23, 2017

The Hororable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honarable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powel!,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

tworkas afl (LY [ M) AL Florida’s y industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our-state, With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state su| pports 1 tourism joh.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oi!
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me il's sirple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thark you for yg&rf??wﬂ?nenl to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill Montford, The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelii Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to coilectively invest in the mal rketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
Thank you for your commitment to the success of our industry.
Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

Thet ble Lizbeth Ber isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The + ble Bill tford, The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

~
{workasa iy E£9¢rUad (v eeiTin Flarida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and attractions o a stronger state economy and creates more opportunities far
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or canvention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Fiorida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Flarida Office of ic & D hi h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISII FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The | ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t le Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

twork as a s fgndn Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million pecple in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi; and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the imp« e of keting our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Di h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honarable Denise Grimsley,

The ble Bill The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 § Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel:

pessraives
Iwork as a u—»‘].‘,ui’ in Florida’s itality industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassadorfor the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The suiccess of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every BS visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

("/p{f;\ ,S.w e

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorablz Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobhy Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

e~
1 work as a Geiest Sedivee qfrin Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue ta collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and il 10 a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we rmust continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D i h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thar:k you for your commitment to the success of our industry.
vy /: rez
Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The Bobby Powell, The Honorable David Simmons,
The Honorabie Wilton Simpson, The Honorahle Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvaia, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Serator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli S’t‘argel:

&l
Jworkasa / Lot <_in Florida’s itaiity industry at Hawks Cay Resort and 1 am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides nat
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Fiorida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel we'!come, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vecation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Irvestment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honcrable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as @ M{f@n Florida’s hospitality industry ai Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides nnt
only a job for myself and my family, but career opportunities for over 1.2 million people in the stats. In 2015,
Florida walcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly an the more than 106 millior: tourists who
visited the hine State, but local busi and iers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or conventior meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VIS!T FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Wi Jam Rotrtns
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Fonorable Aaron Bean,

The Honorabte Lizbeth Benacquisto, The Honorable Lauren Book, The Honorabl:: Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Henorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Brayr.on, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as a m’{fﬂ[gmd_in Florida's hospitality industry at Hawks Cay Resort and I am proug to serve daily
as an ambassador fof the Sunshine State. It is exciting to be a part of the ctate’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 milion visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s famifies. Not only do hotels and restaurants depend directly on the mere than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen ow easiiy tourism can be and
understsnd the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
traveizrs when choosing their vacatior: and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue tu invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Dy graphit Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

wiennan  Ahlin
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ¢ ble Lizbeth isto, The le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill ford, The + ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquista, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell, .
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

workasa_S0 A /?/‘7'}:')% Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and 10 a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the il of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bri ng visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bill d, The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Twork asa o g i g,” _in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassadar for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state, With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and c to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on

the sucress of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment o the success of our industry.
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honarab!» Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capltol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynor, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa ﬂ' in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such s the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest i tourisn, marketing to brirg visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, /( 4'54 7;4 4/ or

January 23, 2017

The Honorable Jack Latvala, The Hororable Anitere Flores, The Honorabizs Aaron Bean,

The ki Lizbeth B isto, The Lauren Boo, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvaro, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobhy Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

) work as a \C‘d"j ‘9 l‘t{ef in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on puce to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly an the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliars who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such ac the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have signifizant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your comimitment to the success of our industry.

e Y WA

DerF Matove

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honarable Oscar Braynon, The Honorable George Gainer,

The Honorable Bili Galvanc, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bill d, The le Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honarable Kelli Stargel

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Serator Wilton Simpson,

Senator Kelli Starge!:

lworkasa 2nginces” in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Flarida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitmant to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerel\:VW % %{\/\

Vancc Holmm



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The honorable Aaron Bean,

The He ble Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
l.auren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a ENCINEER. in Florida’s lity industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career ooportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and attractions i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Di Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, & /4,,‘)/ /::,»/ /74066‘/?

Jenuary 20", 2017

Office of Governor Rick Scott
Statc of Florida

The Capitol

400 S. Monroe St.
Tallahassce, FL 32399-0001

Dear Governor Rick Scott,

As the Marketing Coordinator at Hawks Cay Resort in the Florida Keys, I have scen how
fluctuations in tourism have affected both the Resort, and the local community. With the help of
our partners, we are able to keep a steady flow of visitors coming to the resort throughout the
year.

Visit Florida is onc of those partners that has helped tourism tremendously as it pushes our
promotions and epreads the word to our many target markets around the world. Without their
efforts and support, we would never have the reach and impact to encourage travel decisions.

Turge you not to shut down Visit Florida because the organization plays a critical role in
exposing Florida’s tourism industry to potential visitors throughout the world. We need people
to keep visiting, so that I and all of my colleagues here at Hawks Cay and throughout the state
can keep doing what we do best. We all have families (o support and mortpages to pay. T urge
you to make the right decision and keep Visit Florida in charge of the State’s marketing cfforts.
They are doing a great job!

S'jaercly,
i iees Ve bl
g'anoes Shockley '~

Marketing Courdinator

Hawks Cay Resort

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The Hi Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Hanorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibison, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa _giar LWP 2w in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s fargest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state eco nomy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every B5 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination, Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to aur
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 20%, 2017

Office of Governor Rick Scott
State of Florida

‘The Capitoi

400 S. Monroe St.
Tallahassee, FL 32399-0001

Dear Govemnor Rick Scott,

As the Dircetor of Marketing at Hawks Cay Resort in the Florida Keys, I have seen how
fluctuations in tourism have affected both the Resort, and the local community. With the help of
our partners, we are able (0 keep a steady flow of visitors coming to the resort throughout the
year.

Visit Florida is one of those partners that has helped tourism tremendously as it pushes our
promotions und spreads the word to our many target markets around the world. Without their
efforts and support, we would never have the reach and impact to cncourage travel decisions,

Turge you not to shut down Visit Florida because the organization plays a critical role in
exposing Florida’s tourism industry to potential visitors throughout the world. We need people
to keep visiting, so that I and all of my colleagues here at Hawks Cay and throughout the state
can keep doing what we do best. We all have families to support and mortgages to pay. 1 urge
vou to make the right decision and keep Visit Florida in charge of the State’s marketing cfforts.
They are doing a great job!

Matt
Director of Marketing
Hawks Cay Resort



Januzry 20", 2017

Office of Governor Rick Scott
State of Florida

The Capitol

400 8. Monro: St.
Tallahassec, FL. 32399-0001

Dear Governor Rick Scott,

As the Marketing Coordinator at Hawks Cay Resort in the Florida Keys, I have secn how
{luctuations in tourism have aticcted both the Rusort, and the local community. With the help of
our partners, we arc able 1o kecp a steady flow of visitors coming to the resort throughout the
year.

Visit Florida is one of those partners that has helped tourism tremendously as it pushes our
promotions and spreads the word to our many target markets around the world. Without their
efforts and support, we would never have the reach and impact to encourage travel decisions.

1 urge you not to shut down Visit Florida because the organization plays a critical role in
exposing Florida’s tourism industry to potential visitors throughout the world. We need people
to keep visiting, so that I and all of my colleagues here at Hawks Cay and throughout the state
can keep doing what we do best. We all have families to support and mortgages to pay. I urge
you to make the right decision and keep Visit Florida in charge of the Staic’s marketing cfforts.
They are doing a great job!

»rely, / /
,q_,_.
Wllncrl{cnn

Marketing Coordinator
Hawks Cay Resort

January 23, 2017

The Honorable Jack Latva'a, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Hi Lizbeth isto, The | le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

. $i 408
Iworkasa sptipn) Sep A Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and attractions to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. I encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, /,,7’ ’7,;'} € // VA///,7§JV’
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The F ble Lauren Book, The Honorable Randolph Bracy,
The Honcrable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The + Bill The + Bobby Powell, The Honorable David Simmons,
The Honorable Wiiton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senatar
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvane, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

b Wi

i work as a(zg 2AGKN G hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career apportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitars in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imp ive we continue to invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have sigrificant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
tnvestment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t le Lizbeth The H Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The H Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe 5t

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grims'ey, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

| work asa Ca in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

QOur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study offllSlT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
N L

/Th{nk you far y’o/ur commitment to the success of our industry.

1/ Sincerely,

{
AN




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Fiores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The le Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senatar Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Jifty ?1’.' L0 in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace ta be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ib to a stronger state economy and creates more apportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and who provide goods and services depend heavily on

the success of the indusiry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oi}
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue o invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return an
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitmentf“the suécess of our industry.
4
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill ford, The F Bobby Powell, The Honorable David Simmans,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kellj Stargel:

Iwork asa KC‘C:’ .4%'*'\/ (X2 in Florida's itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Fiorida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and attractions il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Hororable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorabie Kelli Starge!

418 Capitol

402 S Monrae St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmans, Senator Wilton Simpson,

Senator Kelli Stargel:

_In Florida's hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides riot
only a job for myselfand my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and at ions ¢ i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen cvents such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The H Lizbeth The t Lauren Bouk, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Hi Bill The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

{1
Iworkasa gfl&‘:bor ll’v’"ﬂ/’ in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the ine State. It is exciting to be a part of the state’s largest industry, that provides not

only  job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significar:t impacts on
travelers when choosing their vacation and/or convention meeting destinatlons.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state's commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Di i Returnon
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely,
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January 23, 2017
The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The F ble Lizbeth Ba isto, The Lauren Book, The Honorable Randolph 8racy,

The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,
The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bili , The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Ga'vano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmans, Senator Wilton Simpson,

Senator Kelli Stargel:

workasa 22/ ¥ '.:," _in Florida’s h industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
ibutes to a stronger state economy and creates more opportunities for

hotels, and at ions con
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who

visited the ine State, but local busi and liers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. { encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Econamic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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Sincerely,

January 23, 2017
The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The Lizbeth B: isto, The t Lauren Book, The Honorable Randolph Bracy,

The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,
The Honarable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t le Bill Montford, The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynen, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa __2(1‘(/5 7o/ inFlorida’s industry at Hawks Cay Resort and 1am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

invest in the ing efforts of VISIT FLORIDA. The success of our
to a stronger state economy and creates more opportunities for

It is imperative we continue to

hotels, and ions ¢
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
who provide goods and services depend heavily on

visited the Sunshine State, but local busi and
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

J.ank you fo‘i’;y)ou(commitment 13 the success of our industry.
._/d(h“l}’%;; RIS 2N
Simtarely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Beai,

Thet ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Je'f Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

“The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaror: Bean, Senator Lizbeth Benacguisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Seriator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grims'ey, Senator Bill Montford, Senator Babby Powel,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa g? i\)Q( in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It Is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
undarstand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simpie — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for Vnux{mmitment to the success of our industry.
ey D A tS80

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa Ga tista in Florida’s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
i ib to a stronger state economy and creates more opportunities for

hotels, and [
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who

visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
the i of marketing our state as a tourist destination. Unforeseen events such as the BP oil

p
spill in 2010, hurriranes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must cantinue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Sincerely,




January 23, 2017

The Honorable Jack Luivala, The Honorable Anitere Flores, The Honarable Aaron Bean,

The Honoreble Lizbeth Benacquisto, The Honorable Lauren Baok, The Honorable Randolph Brary,
The Honorable Jefi Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

‘The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bilt d, The + Bobby Poweil, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senatcr
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Galner,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senatcr David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a Ho kel iﬁfm’l‘i{"(n Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Fiorida tourism.

Itis imperative we continue to collectively invest in the ma rketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the maore than 106 million tourists who
visited the Sunshine State, but loca! busi and suppliers who provide goods and services depend heavily on
the success of tha industry. Every 85 visitors to the state supports 1 tourism job.

Ovur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism car be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significarit impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our econamy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D ic R h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The t Jack Latvala, The Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kalli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a_DifecT in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

vt
Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easlly tourism can bg\and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of E ic & Demographi Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
Dawicl L DiiwmAass
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitera Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable leff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Hororable Denise Grimsley,

The Honorakie Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

De:ar Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benucquisto, Senator
Iuren Book, Senator Randolph Bracy, Sunator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Sznator Denise Grimsley, Senator Bill Montford, Stnator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as ab "n ’S\ \'\CL in Floridi’s hospitality industry at Hawks Cay Resort anc | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and ray family, but career opportunities for over 1.2 million people in the state. fn 2015,
Florida welcomed more than 10€.6 million visitors 1o our state. With 85 million Visitors in the first three quarters of
the year, 2016 i< on pace to be the sixth consecutive record year for Florida tourism,

itis i ive we continue to invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for

Florida’s families. Not only do hotels and restaurants depend directiy on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the stite supports 1 {curism job.

Our visitors must feal welcome, comfortable, and safe. During my tenurc, I've seen how easily tourism: can be and

the i of marketing our state a: a tourist destination. Unforesci events such as the BP oil

spill in 2010, hurricanes and natural disasters, Zika virus, and violen® incidsts all have signiiicant impacss on

travelers when choosing their vacation and/or convention meeting destinations.

To meit's siiple — o grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourlsm funding for VISIT FLORIDA. Per the Florida Office of Economic & Demagraphic Research Return on
investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the succass of our industry.

Sincerely, ‘el \
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senatar David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

twork as ai_45u cde - (owbllgin Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and jons contril 1o a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosirg their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing 1o bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to

tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honarable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

B0 B
Iworkasa _C\e UK in Florida's hospitality industry at Hawks Cay Resort and t am proud to serve daily

as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local busi and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

the i of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurncanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D hi h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The ¢ Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa /71/’3 N (/7 k. _in Florida’s hospitali industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvelv invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busil and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the Importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida, | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Henorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Henorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
Ths Honorable Jeff Brandes, The Honorable Oscar Braynon, The Henorabie George Gainer,

The Honorable Bill Galvaro, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bill Mentford, The Hi ble Bobby Powell, The Honorabie David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, S+:nator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as a &ﬂ’gﬂﬂ& Kf in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an anibassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists whe
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the impertance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and naturs| disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choesing their vacation and/or convention mesting destinations.

To m=2 it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

UW‘O‘{' Bain
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth isto, The F ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Hi ble Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

I work as aq_ﬂa&umd’_ln Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and ions contril to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,/;/éé_,/,[_f

Niatha T, Yontba



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth Ber isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The + able Bill The k Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa __jy[fém in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three guarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

thei of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

i 3} —
Sincerely, Jeen Hern
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bea n,

The Lizbeth isto, The Hy Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,
Senator Kelli Stargel: -

. Specirliy
Iworkasa o1 ‘{-‘-F/‘“’ "f' /:n Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism ma rketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

B '”‘7// -
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth The ¢ le Lauren Book, The Honorable Randolph Brary,
The Honarable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Hanorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a [ n Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only 2 job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitars to our state. With 85 mill ion visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the keting efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the mora than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be ard
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism ma rketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

!:'\/ [Eria g/ﬂ LLE T Kg'jm@”/ﬁ-\

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill tford, The H Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

[
| work as a _¢gyzarrant in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s fargest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

A BEILWETMER
Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be‘and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynan, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bilt The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1workasa_L | D{(&;"’-’: in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more apportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The le Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capito!

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynan, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa :4?\‘/'\,‘_,(« 2.4 _in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local busi and liers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Dy Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the stete sees a $3.20 return.

Thank you for your commitment to the success of our industry.

sincerely, ([ , Y e A | e | T
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The k Lizbeth isto, The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t Bill , The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

tworkasa E[(m' ulxsé i(ﬁtm 'n' Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Suhshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 milfion tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spitl in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations,

To me it's simple — to grow our economy, we must cantinue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The F Bill The } Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator.Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a \)(‘; AEVA SR : ¥in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and ions c il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily an
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your tcommitment to the success of our industry.

Sincerely,




January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The t ble Lizbeth q The + Lauren Book, The Honorable Randolph Bracy,

The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,
The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

Thet Bill , The ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator: Bill Montford, Senator Babby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

W

I work as a B3> 2_in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
s an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitars to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my terure, I've seen how easily tourism can be and
understand the importance of marketing our statz as a tourist destination. Unforeseen events such as the BP oii
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketirg to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth acquisto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bil! Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

1 work as a2y X2 PA0Y in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting ta be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our

hotels, and ib 10 a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and suppliers who provide goods and services depend heavily on

the success of the industry. Every 85 visitors to the state supports 1 tourism Job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, i o
Ann (ﬂ”f’)é 4

@ |
Y

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Lizbeth quisto, The F ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jefl Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill fi The H ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill. Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork asa ‘ 2473n Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 millior visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfartable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism ma; rketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, / y .
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth isto, The ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill The Bobby Powell, The Honorable David Simmons,
The Honarable Wilton Simpson, The Honorable Kelii Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

>
Iwork as a &, pLy~2 i Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassadgr for the Sunshine State. It is exciting to be a part of Lhe state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters

of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d the imp of keting our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida, | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a$3.20 return.

Thank you for your commitment to the success of our industry.
q k i -
Sincerely, \ - KL K
Mowie | u\fl{'
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth q The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32393

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wiltun Simpson,

Senator Kelli Stargel:

fworkasa 2%"_in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and il to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visiters to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

(’—’

Sincerely, ~ :%7"_1’1 CL; 7 (/@ l(’
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January 23, 2017

The Honorable Jack Latvala, The Honarable Anitere Flores, The Honorable Aaron Bean,

The He Lizbeth The t Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

()
I work as a éﬁ%&f@mﬁ%nospimﬁw industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for thé Sunshine Stéte. It is exciting to be a part of the state’s largest industry, that provides not

only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we inue to i invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the ine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortabie, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

e i L,
fhoo (e

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The F Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capito!

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

? in Florida’s itality industry at Hawks Cay Resort and | am proud to serve daily
asan ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth cansecutive record year for Florida tourism.

Itis i ive we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions centributes to a stronger state economy and creates more opportunities for
Florida's families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the 8P oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commjtment to the success of our industry.
P
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t ble Lizbeth isto, The F Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The | Bill The b Bobby Powell, The Hanorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

T
| work as a 24 §525 ;/A\“’“ﬁ’norida’s h ity industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants deperd directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple -~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. { encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & Di i Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

T v
//n ’/ér QﬁL/mf/“{

Sincerely, _



January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill Montf The t Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senatar
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel‘ R

-
Iworkasa ! ' )“ Sl L “f‘u’r iKFibri s industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. it is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 miliion visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imp we continue to ¢ ively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and { to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents ali have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

o

Sincerely, S0 LT
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January 23, 2017

The Honorabie Jack Latvaia, The Honorable Anitere Flores, The Honorable Azron Bean,

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honarable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Henorable Denise Grimsley,

The Honorable Bili Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 5 Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmans, Senator Wilton Simpson,

Senator Kelli Stargel:

| work as ges € in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting tc be a part of the state's largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 milfion people in the state. In 2015,
Florida welcomed more than 106.6 million visitors te our state. With 85 million visitors in the first three quarters
of the yzar, 2016 is on pace to be the sixth conszcutive record year for Florida tourism.

Itis imperative we continue to coﬂectlvely invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, r and ib to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the hine State, but local busi and iers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understarid the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, huiricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
traveiers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
staie, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.
Thank you for your commitment to the surcess of our industry.

Sincereiy,

Jnber Rell
ot
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The t Lizbeth The Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Honorable Bill Montford, The Honorable Bobby Powell, The Honorable David Simmons,

The Honorable Wilton Simpson, The Honorable Kelli Starge!

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iwork as a dm%g;jzgﬁigflorida‘s hospitality industry at Hawks Cay Resart and | am proud to serve daily
as an ambassador fof the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,

Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 miltion tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it's simple ~ to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
7/ o ;
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January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,
The F Lizbeth q The ble Lauren Book, The Honorable Randolph Bracy,

The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,
The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The Bill The Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
418 Capitol

402 5 Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senatar Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator Davld Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

.
| work as a_s,fb ;':{mﬂitin Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and contrik to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every B visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

thei of our state as a tourist destination. Unforeseen events such as the BP oil
spillin 2010, hurncanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests In VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sin‘cerew,

3 - P
0w Herlene Masaleg




lanuary 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean,

The ble Lizbeth isto, The + ble Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynon, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The t ble Bill The + Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel
4138 Capitol

402 S Monroe St
Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquista, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily

1 work as k‘(ﬁf = SrRafll

asan aml::sado for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people inthe state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With B5 million visitors in the first three quarters
of the year, 2016 is on pace to be the sixth consecutive record year for Fiorida tourism.

it is imperative we continue to coll ly invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i i to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and

d the imp ce of ing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple — to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of ic & graphi h Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorab!e Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator Georg:
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Hono;bl/eSenato
I work as a Zbhid ( %5\2 (position) in Florida’s hospitality industry at our Coconut Grove Residence

Inn, Miami Beach in beadtiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myszIf and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first threc
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of cur hotels, restaurants and attractions contributes to a stronger state ecoromy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BF oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jobs for Florida. {
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

January 23, 2017

The Honorable Jack Latvala, The Honorable Anitere Flores, The Honorable Aaron Bean, -

The Honorable Lizbeth Benacquisto, The Honorable Lauren Book, The Honorable Randolph Bracy,
The Honorable Jeff Brandes, The Honorable Oscar Braynor, The Honorable George Gainer,

The Honorable Bill Galvano, The Honorable Audrey Gibson, The Honorable Denise Grimsley,

The ble Bill The t ble Bobby Powell, The Honorable David Simmons,
The Honorable Wilton Simpson, The Honorable Kelli Stargel

418 Capitol

402 S Monroe St

Tallahassee, FL 32399

Dear Senator Jack Latvala, Senator Anitere Flores, Senator Aaron Bean, Senator Lizbeth Benacquisto, Senator
Lauren Book, Senator Randolph Bracy, Senator Jeff Brandes, Senator Oscar Braynon, Senator George Gainer,
Senator Galvano, Senator Audrey Gibson, Senator Denise Grimsley, Senator Bill Montford, Senator Bobby Powell,
Senator David Simmons, Senator Wilton Simpson,

Senator Kelli Stargel:

Iworkasa b r‘; ] in Florida’s hospitality industry at Hawks Cay Resort and | am proud to serve daily
as an ambassador for the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not
only a job for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state, With 85 million visitors in the first three guarters
of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imp ive we contil to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for
Florida’s families. Not only do hotels and restaurants depend directly on the more than 106 million tourists who
visited the Sunshine State, but local businesses and suppliers who provide goods and services depend heavily on
the success of the industry. Every 85 visitors to the state supports 1 tourism job.

Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how easily tourism can be and
understand the importance of marketing our state as a tourist destination. Unforeseen events such as the BP oil
spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on
travelers when choosing their vacation and/or convention meeting destinations.

To me it’s simple —to grow our economy, we must continue to invest in tourism marketing to bring visitors to our
state, generate tax revenue and create jobs for Florida. | encourage you to ensure the state’s commitment to
tourism funding for VISIT FLORIDA. Per the Florida Office of Economic & Demographic Research Return on
Investment study of VISIT FLORIDA, for every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, @ LLag /Mj?

nga /A BG")A?/

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Senator 8ill d, F Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iworkasa Ebﬁ e A (position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beachiin beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s familles. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und d the impo e of our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — 10 grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of & hi h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

= =EI .
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January 23, 2017

Hororan!e Senator Jack Latvala, Honorable Senator Anitrre Fiores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senatcr Randolph
Bracy, Honerable Senator leff Brandes, Honorabie Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Horurable Senator Bobby Powell, Hor:orable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

438 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senaters:

iworkasa _(_O i"/\ {position) in Florida’s hospitality industry at our Cocorut Grove Residence
Inn, Miami Beach in beautifal Mami Dade County, and I am proud io serve daily as an arabassador for
the Sunshine State. It is exciting te be a part of the state’s largest industry, that provides not only a job
for myseif and my family, but career opportunities for over 1.2 million people in the state, In 2015,
Florida welcomed more than 106.6 million visitors to our stzte. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis we continue to collecti invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions il to a stronger state economy and creates more
opportunities for Florida’s familes. Not only do hotels and restauraiits depend directly on the more than
105 million tourists who visited the Sunshine Stete, but loczl businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must fee] we!come, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spili i 2010, hurricanes and natural disasters, Zika virus, and
violent inciaents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hi h Return on study of VISiT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for ynur commitment to the success of our industry.

Sincerely,

Mdisen Q’U‘M"‘/

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Seriator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolgh
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynan, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorzble Senator Bill Moniford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wifton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

lwork asa _gu_\') C QYan {position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, anc | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million peopla in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i we continue to collecti invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions ib to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen evenis such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incil all have signifi impacts on when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Officc of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

@3 %\()\T\E)QV\(DS

January 23, 2017

Honorable Senator Jack Latvala, Honor«.ble Senator Anitere Flores, Honorable Sisnator Aaron Bean,
H: Etle Senator Lizbeth ble Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Hunorable Senator Denise

ley, t ble Senator Bill b Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

fworcasa l X \'\('\ (position) in Fiorida's i |ndustry at our Coconut Grove Residerce
Inn, Miami Beach in beautiful Miami Dade County, and lam prol.d to serve daily as an ambessador for
tie Sunshine State. It is exciting to be a pari of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISiT FLORIDA. The success
of our hotels, and contri 1o a stronger state economy and creates more
opportunities for Fiorida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, 2nd safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacetion and/or
convertion meeting destinations. To me it’s simple — to grow our econamy, we must continue to invest
in tourism marketing to bring visitors to cur state, generate tax revenue and create jobs for Florida. !
encourage you to ensure the state’s cormitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hi h Return on study of VIS!T FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

‘«{nﬂ—) oA M»/W 72
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January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honoreble Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

e, e
twork asa _Si4 pay o~ (position) in Floridi’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and ry fanily, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 mikiion visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotals and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feei welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting desiinations. To me it’s simple — to grow our econcmy, we must continu: to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you ta ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Floride
Office of & D ic R h Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

3incerely,

4 N
D it -ty



January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitore Flores, Honorable Senator Aaron Bean,
Honcrable Senator Lizbeth Benacquisto, Henorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honovable Senator Jeff Brandes, Honorable Senator Oscar Biaynon, Honorable Senator George
Gamer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise

L Senator Bill t Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Taliahassee, FL 32399

Dear Honorable Senators:

fworkasa )5[; Mo»_"l_'(pusition) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine Statc. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors 10 our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we to collectively invest in the marketing efforts of VIS!T FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s famities. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and supgliers who provide
goods and services depend heavily on the success of the industry. Every 83 visitors to the statr supports
1 tourism job. Our visitors must fee! welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be: and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and naiural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow o1r economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |

en age you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
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January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise

; Senator Bill ; Senator Bobby Powell, Hanorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

{work as a (-¢-8p¢y (position) in Flarida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state's largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 milfion visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is i ive we inue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors musl feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and d the impt of ing our state as a tourist destination.
Unforeseen events such as the BP oll spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Voer Cooalhd
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January 23, 2017

Honoreble Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senatar Lizbeth Benacquisto, Hororable Sanator |.auren Book, Honorabls Senator Randciph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Hunorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, F bl Senator Bill ; Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Yowe. Keepo.
Twork as # SUB/\ASen” ition) in Florida’s industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for rayself and my family, but career opportunities for over 1.2 million peop's in the statc. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectlvelv invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ¢ to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the mere than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily an the success of the industry. Every 85 visitors 1o the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, Pve seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseer; events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significar.t impacts on travelers when choosing their vacation and/or
convention meetirg destinations. To me it's simple — to graw cur economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and creatc jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

[
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January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gamer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denlse

b Senator BIll , b Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capito!
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iworkasa (position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state's largest industry, that pruvides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis ive we continue to ively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every B5 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und d the imp: of ing our state as a tourist destination.
Unforeseen events such as the BP oil spil! in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Dy i Returnon study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely,

L/(Aﬁc mmla)' Pz e

7\_/



January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Hororable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise

b Senator Bill 1 Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honomt)le Senators:

Iwork as d 2 (position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions ib to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination,
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of & Demographil Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return

Thank you for your commitment to the success of our industry.

¢/a/c,«'/'z/e Hxs

Sincerely,

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honarable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Hose

Iworkasa » (position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and { am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easlly tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,

Senatoi Lizbeth B it le Senztor Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Senator Bill [ Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe 5t
Tallahassee, FL 32399

Dear Honoral bee S:’n;lors:

fworkasa (position) in Fiorida's hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve dzily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s I rgest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when chousing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, M
| . N
- N e

ygk.m/\’

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise

imsley, F Senator Bill Montf Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32395

Dear Honorable Senators:

Iworkasa )¢ (position) in Florida’s hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the Importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism fund ing far VISIT FLORIDA. Per the Florida
Office of ic & Demographic R h Return on | study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,




January 23, 2017

Honorzble Senator Jack Latvala, Honurable Senator Anitere Flores, Honorable Senator Azron Bean,
Hongrable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randnlph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gamer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibsan, Honorable Senator Denise

} Senator Bill } ble Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iwork as & b {position) in Flcrida's hospitality industry at our Coconut Grove Residence
Inn, Miami Beach in bzautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to bc a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. in 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis we continue to ¢t ively invest in the marketing efforts of VISIT FLORIDA. Tha success
of our hotels, and ions contrib 0 a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but Jocal businesses and supplizrs who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easiiy tourism can be and understand the importance of marketing our state as a tourist destination.
Unfereseen events such as the BP oil spiii In 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have sienificant impacts on travelers when choosing their vacatior. and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
tha state invests in VISIT FLORIDA, the state sces a $3.20 return.

Thank you for your commitment to the success of our industry.

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

1 work as af’g Q+ ﬁr\lll—ﬁposhion) in Florida’s haspitality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is i ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i i 1o a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple —to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for yor mmutment}a the success of our industry.
Sincerely, 4; lé'}v\ﬂ’ (

g.enmwy J’

January 23, 2017

Henorable Senator Jack Laivala, Honorable Senator Anitere Flores, Honorable Senator Azron Bear,,
Honorable Senator Lizbeth Benacouisto, Hororable Senator Lauren Book, Honorable Senator Randolph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gi amer Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise

t Senator Bill tford, Hi ble Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 5 Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

| work as WJlf'{w”mrf‘ (positiun) in Florida's | itality industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | ara proud to serve daily as an ambassadur for
the Sunskine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collecnvelv invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and contril to a stronger state economy and creaies more
opportunities for Florida’s families. Nut only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfartable, and safe. During my tenure, I've seen how
easily tourism can be and understand the iimportance of marketing our state 25 a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natura! disasters, Zika virus, and
violent incidents all have significant impacts or: travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. !
encourage you to ensure the state’s commitment tc tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your c'-'r?mem to the success of our industry.

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randoiph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honcrable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargei

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

iworkasa Ql‘- Manoger ition) in Florida’s industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Fiorida's families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographlc Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
Sincerely,
et (PN
Mchdle Molbrado —_




Jenuary 23, 2017

Honorzble Senator Jack Latvala, Honorati'e Senator Aniters Fiores, Honorable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolpi:
Brary, Honorable Senator Juff Brandes, Honorable Senator Oscar Braynen, Honorable Senator Georg::
Gainer, Honoreble Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, t Senator Bill ford, Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallshassee, FL 32399

Dear Honorable Senators:

Iwork asa D\\"d“f "F s‘ér ition) in Flerida’s itality industry at our Coconut Grove Residence
inn, Mizmi Beach in beautiful Miami Daca County, and i am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the stat¢’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 n:iiiion people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state, With 85 millior. visitors in the first threa
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to ively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the stite supports
1 tourism job. Our vir'tors must feel welcome, comfortable, and safe. During my tenure, I've sezn hew
easily tourism can be and understand the imporiance of mirkzting our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant imparts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow 0ur econony, we must continue to invest
in tourism marketing tc bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

January 23, 2017

Honorable Senator Jack Latvala, Honorable Senator Anitere Flores, Honorable Senator Aaron Beal n,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Honorable Senator Randolph
acy, Honorabie Senator Jeff Brandes, Honorable Senator Cscar Braynon, Honorable Senator George

Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibson, Honorable Senator Denise
Grimsley, Honorable Senator Bill Montford, Honorable Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:

Iworkasa FOQ ition) in Florida’s hospi industry at our Coconut Grove Residence
Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job
for myself and my family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, Pve seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen everts such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Di i Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

IP pEIROLE

January 23, 2017

Honorable Senator Jack Latvala, Honcrable Senator Anitere Flores, Honurable Senator Aaron Bean,
Honorable Senator Lizbeth Benazquisto, Honorable Senatar Lauren Book, Hororzble Senztor Randolph
Bracy, Honorable Senutor Jefl Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Gaivano, Honorable Senator Audrey Gibson, Honorable Senator Denise

imsley, Hi sble Senator Bill i le Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Sinipson, and Honorable Senator Keili Stargel

418 Capito!
402 S Monroe St
Tallahassee, FL 32399

Dear Hnorable Senators:

{work asa 5»\14\4/*{:., _(position) in Florida's itality industry ai our Coconut Grov Residence
Inn, Miami Beach in beautiful Miami Dace County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is 2xciting to be a part of the state’s largest industry, that provides not only a job
for myse!f and niy family, but career opportunities for over 1.2 million people in the state. In 2015,
Florida welcomed more than 106.6 million visitors to our siate. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record y=ar for Florida tourism.

Itis imperative we continue to collectively invest ir the merketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Fiorida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and supgliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importan.e of marketing our state as a tourist destination,
Unforescen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents ell have significar.t impacts on travelers when choosing their vacation anc/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue tu invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jobs for Floridz. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your mi the success of our industry.

len&

January 23, 2017

Honorable Senator Jack Latvala, Honarable Senator Anitere Flores, Honarable Senator Aaron Bean,
Honorable Senator Lizbeth Benacquisto, Honorable Senator Lauren Book, Hororable Senator Randelph
Bracy, Honorable Senator Jeff Brandes, Honorable Senator Oscar Braynon, Honorable Senator George
Gainer, Honorable Senator Bill Galvano, Honorable Senator Audrey Gibsor, Honorable Senator Denise

[ ble Senator Bilf ford, + Senator Bobby Powell, Honorable Senator David
Simmons, Honorable Senator Wilton Simpson, and Honorable Senator Kelli Stargel

418 Capitol
402 S Monroe St
Tallahassee, FL 32399

Dear Honorable Senators:
iworkasa dss:l YRANA {position) in Florida’s hospitality industry at our Coconut Grove Residence

Inn, Miami Beach in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for
the Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only & job
for myself and my family, but career opportunities for over 1.2 miliion people in the state. In 2015,
Florida weicomed more than 106.6 million visitors to our state. With 85 million visitors in the first threc
quarters of the year, 2016 is on pace to be the sixth consecutive record ycar for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 miltion tourists who visited the Sunshine State, but local businesses and suppliers who provide
£oods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Demographit h Return on study of VISIT FLORIDA, for every $1

tha state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
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January 23, 2017
Honarable Senator Kelli Stargel,

Dear Honorable Senator:

| work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshini: State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Flarida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Si ly,

us Borman
Resident Manager

MARRION T

January 23, 2017
Honorable Senator Wilton Simpson,

Dear Honorable Senator:

1 work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive récord year for Florida tourism,

It is imperative we continue to coliectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and { il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple —to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on investment study of VISIT FLORIDA, for every $1
the state invests in VISIT TLORIDA, the state sees a $3.20 return.

‘Thank you for your commitment to the success of our industry.

Sincerely,

Tus Borman
Resident Manager

MIAMI MARRIOTT BISCAYHE BAY

MIAM HARRICTT HISCAYNE BAY
2633 N BAYSHORE D7
MIALL FLORIDA 331352 USA

1633 N BAVSHORE DR
AWM, FLORIDA 33152 USA
305.374.3900
1.COM/MIABD
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January 23, 2017
Honorable Senator Lizbeth Benacquisto,

Dear Honorable Senator:

1 work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million peaple in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to c ively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Flurida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our irdustry.

Sincerely,

Resident Manager

5.372.3800
RIOTT COM/MIABE

January 23, 2017
Honorable Senator Anitere Flores,

Dear Honorable Senator:

| work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ions contrib to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple —to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every 51
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our Industry.
Singerel

<t
Resident Manager

K124) MARRIOTT FISCAYNE 547
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January 23, 2017

Honorable Senator Aaron Bean,

Dear Honorable Senator:

| work as & Resident Manager in Florida’s hospitality industry at Miam! Marriott Biscayne Bay in beautiful
Miami Dade County, and 1 am proud to serve daily as an ambassador fo- the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the zixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily an the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination,
Unforeseen events such as the BP oil spillin 2010, hurricanes and natural disasters, Zika virus, and
violent incidents ali have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To mc it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Si

erel

tus Borman
Resident Manager

S1AMI KARRIOTT BICAYNZ BAY
1633 N BAYSFOUE DR

MIARIL, FLORIDA 33132 USi
T:305.374.3900
MARRIOTT.COM/MIABE

MARRIOTT

January 23, 2017
Honorable Senator Lauren Book,

Dear Honorable Senator:

iwork as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state's largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 ic on
pace to be the sixth consecutive record year for Florida tourism.

Itisis ive we continue to collectively invest in the 13 efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not cnly do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and supplicrs who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easlly tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Di graphi h Return on study of VISIT FLORIDA, for every $1
the slate invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Singerely,

Marcus Borman
Resident Manager

MIAM PG EROTT B15CAVHE BAY
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January 23, 2017
Honorable Senator Jack Latvala,

Dear Honorable Senator:

| work as a Resident Manager in Florida’s hospitality industry at Miami Marriotl Biscayne Bay in beautiful
Miami Dade County, and | ain proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
rareer opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 ison
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers whao provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the stale supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricunes and natural disasters, Zika virus, and
violent incidents al! have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. io me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate lax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA, Per the Florida
Office of Ecanomic & D i h Return on | study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincere

Marcus Borman
Resident Manager

MIAMI MASRIOTT 3ISCAYNE 6AY
1533 N BAYSHORE DR

MIAMI, FLORILA 32132 U§A
T:304.374.3990
MARRIOTT.COM/MIABE

MARRIOTT

January 23, 2017
Honorable Senator Randolph Bracy,

Dear Honorable Senator:

1 work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ions ¢ it 10 a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, V've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sim': rely,

Resident Manager

.374,3900
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January 23, 2017
Honorable Senator Jeff Brandes,

Dear Honorable Senator:

1 work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imp: ive we continue to invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state's commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Resident Manager

MIAMI MAHRIO! 1 BISCAYNE BAY
1633 N BAYSHOR: &2

MARRIOTT

January 23, 2017
Honorable Senator Oscar Braynon,

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dace County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my terure, I've seen how
easlly tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for ViSIT FLORIDA. Per the Florida
Office of ic & hi h Return on study of VIS!T FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Resident Manager

SAAMI MARRIOTT TISCAYNE PAY
1533 N BAVSIIORE D
MIAMI, FLORIDA 33132 USA

MIAMI FLGSIDA 33332 USA
T:305.374.3500
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lanuary 23, 2017
Honorable Senator George Gainer,

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides nol only a job for myself and my family, but
career opportunities for over 1.2 million pecple in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to ively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state ecoriomy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple —to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sij

drcus Borman
Resident Manager

January 23, 2017
Honorable Senator Bill Galvano,

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the siate sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely

Marcug Borman
Resident Manager

JUAMI MARSIOTT BISCAYNE 5 AY
1633 N SAYSHORE DR
MIAMI, FLORIDA 33132 USA

HIAMI FLORIDA 22122 USA
T3 300 3/ 1900 T:305.374.3900
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MARRIOTT

January 23, 2017
Honorable Senator Audrey Gibson,

Dear Honorable Senator:

Iwork as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and |am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of ViSIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry, Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how

easily tourism can be and the imp: e of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incid all have signifi impacts on when choosing their vacation and/or

convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors o our state, generate tax revenue and create jobs for Florida. |
encouraga you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & DA i Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Resident Manager

MARRIOTT

January 23, 2017

ble Senator Denise Gri Y,

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassacor for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million peuple in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to he the sixth consecutive record year for Florida tourism,

Itis imperative we continue 10 collectively invest in the marketing efforts of VISIT FLORIGA. The success
of our hotels, restaurants and attractions contributes to z stronger state economy and creates more
opportunities for Florida’s families. Not oniy do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services deprnd heavily on the success of the industry. Every 85 visitars to the state supports
1 tourism job. Our visitors must feel welcorae, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choasing their vacation and/or
convention meeting destinations. To me it’s simple - to grow nur economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of & D Ri Return on | study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Singcerel

‘cus Borman
Resident Manager

e MIAS, FLGAUDA 25132 USA
o cox MARRIOTT.COM/MIABS
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January 23, 2017
Honorable Senator Bill Montford,

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
Boods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spillin 2010, hurricanes and natural disasters, Zika virus, and
violent iricidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to Brow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure thy state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincere)

('__ﬁ;/unfﬂorman

Resident Manager

3 N BAYSHORE DR
41, FLORID/ 33132 USA
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January 23, 2017

Honorable Senator Bobby Powell,

Dear Honorable Senator:

I work as a Resident Manager in Florida's hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively irvest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida's families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, Fve seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations, To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitrnent to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every S1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Resident Manager

ATAVI RAZKICTT BICCAYHE DIY

1633 N BAYS
MiAI. FLOR
T:302.374.3:
MARRILTT.C




MARRIOTT

January 23, 2017

ble Senator David Si

Dear Honorable Senator:

I work as a Resident Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s fargest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 millior: people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions c ib 10 a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D ic Ri h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

MARRIOTT

January 23, 2017
Honorable Senator Bill Montford,

Dear Honorable Senator:

1 work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed mare than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success

of our hotels, r and contril to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the State, but local and suppliers who provide

goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of & D h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerelyy
John §leziR
Resident Manager Directo Went Planning & Operations
FIAMI KARRIOTT BISCAYKE DAY IAMI MARRIOTT C15 CAYNE PAY
UAYIHORE OR 1635 ¥ BAYSHORE DR
oA FLORIDA 33132 USA ANl FLOMDA 33132 USA
15308374 5990 T: 205.374.3000
! MARRIOTT.COM/MIABE

MARRICTT.COM/MIABS

MARRIOTT MARRIOTT
January 23, 2017 January 23, 2017
¥ ble Senator David Sis Honorable Senator Kelli Stargel,

Dear Honorable Senator:

I work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for the
Sunshine State, It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLOR'DA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be and und d the imp« e of ing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hi Retum on study of VISIT FLORIDA, for every 51
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

John Biseicy
Directo vent Planning & Operations

Dear Honorable Senator:

I work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 miflion visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, r and ions contri to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

et Planning & Operations

LML HARKIOTT BISCAYNS SAY
1933 N 0A% 5101

1655 2 BAYSHORE 4R

MIAWI, FLORIDA 33132 USA MIAME FLORIDA

T 3053743900 7: 305.374 3500
MARRIONT COM/MIABE

HAREIOTT,COM/MIABE



MARRIGTT

January 23, 2017

Honorable Senator Wilton Simpson,

Dear Honorable Senator:

I work as a Director of Event Planning & Operatiuns in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daiiy as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million penple in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors o our state, generate tax revenue and create jobs for Florida. |
encourage you o ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of & D phit h Return on | study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely;

Director pr Event Planning & Operations

MARRIOTT

January 23, 2017
Honorable Senator tizbeth Benacquisto,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfertable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage ycu to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

nt Planning & Operations

S15MI AARRIC TT BISCAYNE BAY
1633 N BAYSIORE O

MISMI MARRICTT LISCAVE

1533 N BAYSHORE DF. j
FLORIDA 33132 USA MIAMI, FLCRIDA 33132 USA
T: 305.374.3900 7: 305 3748300
MARRIOTT.COM/MIABE

MARZIOTT.COM/NIABR

MARRIOTT

MARRIOTT

lanuary 23, 2017

Honorable Senator Anitere Flores,

Dear Honorable Senator:

I work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriatt
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not cnly a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hic R h Return on | study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

© 305.274.3900
MARRIOT COM/MIARR

January 23, 2017
Honorable Senator Aaron Bean,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomer! more than 106.6 million visitors to our state. With 85 million visitars in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It Is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend dirertly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and the i e of our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees 2 $3.20 return.

Thank you for your commitment to the success of our industry.

FARRIOTT EISCAYE,
or



MARRIOTT

January 23, 2017

Honorable Senator Jack Latvala,

Dear Honorable Senator:

1 work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Ofiice of Ecoromic & Demographic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sinceyy
Y,

y

J&m Blezicj
Di¥ecgor of Zy¥nt Planning & Operations
-

MIAKI MARTIOT BISCAYNF SAY
N SAYSHORE O
FLOYIDA 33132 USA
T:205.37¢.3800
MARRIOTT.COM/MIABE.

MARRIOTT

January 23, 2017
Honorable Senator Randolph Bracy,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitalily industry al Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve dally as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. in 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Jt is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and { to a stronger state economy and creates more
opportunities for Florida’s famllies. Not onty do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und dthe i of our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Demographic R h Return an study of VISIT FLORIDA, for every $1
the state invests ir: VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Directd Planning & Operations

MIAMI MARXIOTT BISCAVNE BAY

MARRIONT.COM/MIZBE

MARRIOTT

January 23, 2017
Honorable Senator Lauren Book,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA, Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

MARRIOTT

January 23, 2017
Honorable Senator Jeff Brandes,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay In beautiful Miami Dade County, and { am proud to serve dally as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only 3 job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida's families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the hine State, but local il and liers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hi h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry,

Sincerely,

fPIanning & Operations

FIAL MASRICTT BISCAYRE B1Y

N BAYSHORE OF
MiAf4l, FLORIDA 23132 USZ.

MIRRIOTT.COM/MIAES



MARRIOTT

January 23, 2017
Honorable Senator Oscar Braynon,

Dear Honorable Senator:

1 work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade Courty, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a jot for
myself and my family, but career opportunities for over 1.2 million people in the state. in 2015, Floriga
welcomed mure than 106.6 million visitors to our state, With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in Lthe marketing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosiag their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, fenerate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investmant study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

nt Planning & Operations

MIAMi MARRICYT S15CAYNL SAY
633 N BAYSHOLE DR

FLORIDA 53132 USA
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MARRIOTT

January 23, 2017
Honorable Senator Bill Galvano,

Dear Honorable Senator:

1 work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace tc be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and the imp: e of our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Diretor of it Planning & Operations

01T BISTAYNE BAY
£ Do

A
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January 23, 2017

Honarable Senator George Gainer,

Dear Honorable Senator:

| work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
biscayne Bay in beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million penple in the state. In 2015, Floride
welcomed more than 106.6 millicn visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Fiorida tourism.

Itis imperative we continue to collectively invest in the marketing effarts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Flarida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
7 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be 2nd understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
vivlent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and crezte jobs for Florida. |
encourage yeu to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & D phi Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

t Planning & Operations

KIASI MARRICTT 315 TAYNF DAY
1672 M BAYSHORE DI

MIAMI, FLORIDA 23132 US/:

T: 305.374.3900
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January 23, 2017
Honorable Senator Audrey Gibsan,

Dear Honorable Senator:

1 work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million peopie in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every B5 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of markeling our state as a tourist destination.
Unfareseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

\
Sincere l

John Blezio
Dirdgtor of it Planning & Operations
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Janvary 23, 2017

L Senator Denise Gri A

Dear Honorable Senator:

I work as a Director of Eveni Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay In beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine Statz. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive recsrd year for Florida tourism.

It is imperative we continue to coliectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
gonds and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comforlable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinaticns. To me it’s simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

January 23, 2017

Henorable Senator Bill Montford,

Dear Honorable Senator:

I work as a Director of Event Planning & Operations in Florida’s hospitality industry at Miami Marriott
Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the
Sunshine State. It is exciting to be a part of the state’s largest industry, that provides not only a job for
myself and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida
welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three
quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the ine State, but local busi and iers who provide
goods and services depend heavily on the success of the industry. Fvery 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encnurage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA, Per the Florida
Office of Economic & D Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

FEAMI ARRIOTT BISCAYNE BAY
1654 3 BAYSHORE DI

MIAMI FLORIDA 33132 UiA

T 305.274.1900
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MARRIOTT

January 23, 2017 January 23, 2017

Honorable Senator Bobby Powell, Honarable Senator Kelli Stargel,

Dear Honorable Senator: Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in

1 work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in

beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It

is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my

family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With B5 million visitors in the first three quarters of the year,

than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,

2016 Is on pace to be the sixth consecutive record year for Florida tourism. 2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imp: ive we continue to ¢ i\ invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and the i of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Itis it ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and { ik 1o a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination,
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me It's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D hi Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Thank you for your commitment to the success of our industry. omm
Sincerely, //‘.) / Sincerely,
oh sl A,Ji ¢4g
Joe Hosp Joe Hosp
Director of Engineering

Director of Engineering
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MARRIOTT

January 23, 2017
Honorable Senator Wilton Simpson,

Dear Honorable Senator:

| viork as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
Is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to cf y invest in the keting efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but focal businesses and suppliers who provide
goods and services depend heavily an the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, - /
Joe Hosp
Director of Engineering

15 M1 HAREIOTT 2ISSAYIE BAY
L33 N BAYSHORE DR
MIAMI, FLORIDA 13132 ULA
T:305.377.390%
MARRICTT.COM/MIARB,

MARRIOTT

January 23, 2017
Honorable Senator Lizbeth Benacquisto,

Dear Honorable Senator:

1 work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. it
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppiiers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism furiding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,
4l 1 W
Joe Hosp i

Director of Engineering

MIAS] MATIC T BISCAYLE PAY
1633 N BAYSHORZ DR
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January 23, 2017

Honorable Senator Witton Simpson,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Fiorida welcomed more
than 106.6 million visitors to our state, With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents-all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple - to grow our ‘economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Fiorida, |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Fiorida
Office of ic & D phic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, '
/iy

Joe Hosp
Director of Engineering

MARRIONT.COM/MIABR

January 23, 2017
Honorable Senator Anitere Flores,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay In
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.8 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest ir the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and undi the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP il spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VIS!T FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

ks ity

Director of Engineering

Sincerely,

MIAL) MEERIUTY BISCAYNE BAY
JE32 K BATSHORF DR

“1A¥, FLCRIDA 33122 USA

T: 305.374.3300
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January 23, 2017
Honorable Senator Aaron Bean,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 millior: visitors in thc first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simp'e — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

sincerely, - /4%
Joe Hosp )

Director of Engineering

MIAKF) MARRIOUT 815 CAYNT BAY
1653 N BAYSHORE DR

MIAML, FLORIDA 33132 USA

T: 300304 3907
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January 23, 2017
Honorable Senator Lauren Book,

Dear Honorable Senator:

I work as a Director of Engineering in Florida's hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. IL
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success
of our hotels, and d to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and d the i e of ing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D jic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

>

Director of Engineering

Sincerely,

MIAMI MARKIOTT SISSAYNE BAY
£33 I BAYSHORE DR

MIAML FLORIDA 23132 USA

7: 108,374 3800
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January 23, 2017
Honorable Senator Jack Latvala,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state's fargest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively Invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & D R h Return on study of VISIT FLORIDA, for every $1
the state invests in V!SIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

7 )

sincerely,”
/.,fﬁ Z.

Joe Hosp
Director of Engineering

FIAMI MARRIDTT BISCAYWE LAY
BAYSE ORC DI
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January 23, 2017

Honorable Senator Randolph Bracy,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families, Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but Jocal businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how

easily tourism can be and und the imp e of ing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of &D i Returnon | study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, ’ s
Joe Hosp W‘Z’ /’4

Director of Engineering

MIAHIHARRIOT BISCAYNT 2RY
1633 N BAYSHORE DR

MIAMI, FLOPIDA 13132 USA

T: 305.374.3000
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January 23, 2017
Honorablc Senator Jeff Brandes,

Dear Honorable Senator:

1 work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
s exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success
of our hotels, and i i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

. ™
Sincerely, - !

Director of Engineering

MARRIOTT

January 23, 2017

Honorable Senator Oscar Braynon,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State, It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. in 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the: first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The: success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
©opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und theii of g Our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To re it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. t
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Di phic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Sincerely, ‘ /f/ z /44/

Joe Hosp
Director of Engineering
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January 23, 2017
Honorable Senator George Gainer,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador far the Sunshine State. It
Is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest i the marketing efforts of VISIT FLORIDA. The success
of our hotels, and to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how -
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Di ic Re h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Joe Hosp
Director of Engineering
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January 23, 2017

Honorable Senator Bill Galvano,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State, It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state, With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida's families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitars to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination,
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple —to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encaurage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & D ic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely, / )

e

Joe Hosp
Director of Engineering
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January 23, 2017

Honorable Senator Audrey Gibson,

Dear Honorable Senator:

I work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 Is on pace to be the sixth consecutive record year for Florida tourism.

Itis i ive we continue to i invest in the marketing efforts of VISIT FLORIDA. The success

of our hotels, and ions i 10 a stronger state economy and creates more
opportunities for Florida’s families. Not anly do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und the imp: of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natura! disasters, Zika virus, and
violent incidents all have significant impatts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you tn ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D i Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Pis /

Sincerely, © /|
% = /7%
Joe Hosp

Director of Engineering

MARRIOTT

January 23, 2017
Honorable Senator Denise Grimsley,

Dear Honorable Senator:

| work as 2 Director of Engineering in Florida's hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve dally as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.5 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be: the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of V:SIT FLORIDA. The success
of our hotels, and attractions contril to a stronger state economy and creates more
opportunities for Florida’s families. Not anly do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts cn travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
i

Sincerely,

74

Joe Hosp
Director of Engineering
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January 23, 2017
Honorable Senator Bill Montford,

Dear Honorable Senator:

1 work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State, It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collecti invest in the ing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortabie, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oll spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

incerely,
si P éé/

Joe Hosp
Director of Engineering

January 23, 2017
Honorable Senator Bobby Powell,

Dear Honorable Senator:

1 work as a Director of Engineering in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state's largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, ard safe. During my tenure, I've seen how
easily tourism can be and d the imp of ing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

e )
Joe Hosp /‘f‘)/ {/ ~

Director of Engineering

Sincerely, -
e

10T BISCAYKE BAY
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January 23, 2017

+ ble Senator David

Dear Honorable Senator:

1 work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Mizmi Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s fargest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. in 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 milfion visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ions ¢ il 1o a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination,
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you ta ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Demographit J Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
2

Sincerely,

i

Director of Finance ~J

SHAKE MALZIOTT NS GAYIE JAY
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January 23, 2017
Honorable Senator Wilton Simpson,

Dear Honorable Senator:

I work as a Director of Finance in Florida's hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miaml Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itisi ive we continue to collectively invest in the marketing efforis of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s familles. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP ol spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Fconamic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

SinE;gely, /

! (
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Director of Finance
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January 23, 2017
Honorable Senator Kelli Stargel,

Dear Honorable Senator:

1 work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Bisrayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million peoplk in the stale. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
105 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations, To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism fu nding for VISIT FLORIDA. Per the Florida
Office of ic & D phi Return on I study of VISIT FLORIDA, for every $1
the slate invests in VISIT FLORIDA, the state sees a $3.20 return.

Thark you for yourcommitment to the success of our industry.
/

Sincerely,
4
PEXRE g

F
Vil
Tace Ste
Director of Finance
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January 23, 2017

; Senator Lizbeth B quisto,

Dear Honorable Senator:

I'work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s fargest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 miliion visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and ions contribi 1o a stronger state econumy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
Boods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and und the importance of marketi g our state as a tourist destination,
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your _commitment to the success of our industry.

-
< Sincerely,
i

Ixd
b
Director of Finance




MARRIGTT

January 23, 2017

Honorable Senator Anitere Flores,

Dear Honorable Senator:

I'work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud o serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
farnily, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i ik 10 a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, f've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to inve st
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & D phic R h Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.
/élncgrely, I,
! y // .
[ P
\ o Sidiin
Director of finance
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January 23, 2017

Honorable Senator Jack Latvala,

Dear Honorable Senator:

I work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism,

Itis i ive we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i ik to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP ol spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to Brow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry,

Sincerely,

Dace Stewart
Director of Finance
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January 23, 2017
Honorable Senator Aaron Bean,

Dear Honorable Senator:

I work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for aver 1.2 million people in the state. In 2015, Florida welcomed mure
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive racord year for Florida tourism,

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, i've seen how
easily tourism can be and und the i of marketing our state as a tourist destination.
Unforeseen events such as the BP oil sgill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention mecting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. I
encourage you to ensure the state’s commiitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

;Si/ncerely
i

Director of Finance

900

MARRIOTT COM/MIARE,

MARRIOTT

January 23, 2017
Honorabie Senator Lauren Book,

Dear Honorable Senator:

I work as a Director of Finance in Florida's hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. in 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace 10 be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP vil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of E & D phic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

P

/ Sincerely, ‘o ,
L g ’
VO L

“.Daeé Stéwart
Director of Finance

RRIOVT BICCAYRE DAY
SIORE 9R
ORIDA 15152 USA

T: 705.374.39
MARRIDTT COMIMIARR
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January 23, 2017
January 23, 2017

Honorable Senator Jeff Brandes,
Honorable Senator Randolph Bracy,

Dear Honorable Senator:
Dear Honorable Senator:

. ~ N . 1 work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
! wcrk_ asa Pirecwr of Finance in Florida’s hospiality i"d"fw at Miami Marriott Biscayne Bay in beautiful Miami Dade County, and 1 am proud to serve daily as an ambassador for the Sunshine State. It
beaut.lf:ul Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting to be 2 part of the state’s largest industry, that provides not only a job for myself and my
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my family, but career opportunities for over 1.2 miilion people in the state. In 2015, Florida welcomed more
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.

2015 is on pace to be the sixth consecutive record year for Florida tourism.
It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success of our hotels, restaurants and attractions contributes to a strorger state economy and creates more
of our hotels, and ) . i 10 2 stronger state ecanomy and creates more opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
apporfunities for Florida's families. Not '"fly do hotels and restaurants depend directly on the more than 106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide

106 million tou'ris!s who visited the Sunshine State, but local businesses and suppliers who provide Baods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
goodsAand services depend heavily on the success of the industry. Every 85 visitors to the state supports 1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, f've seen how easily tourism can be and understand the importance of marketing our state as a tourist destination.
easily tourism can be and understarfd th-e importance of marketing our state as 2 tourist destination. Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and violent incidents all have significant impacts on travelers when choosing their vacation and/or

violent incidents all have significant impacts on travelers when choosing their vacation and/or convention meeting destinations. To me its simple — to 8roW our economy, we must continue to invest
convention meetl(wg destinations‘. To meit's simple - to grow our economy, we must continue to invest in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |

in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Floridsa. | encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Fer the Florida
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida Office of ic & D P h Return on study of VISIT FLORIDA, for every $1
Office of v ic R h Returr on Investment study of VSIT FLORIDA, for every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return,

the state invests in VISIT FLORIDA, the state sees a $3.20 return,

s
Thank you for your commitment to the success of our industry.
Thank you for your commitment to the success of our industry. ;

!

/’ / ancerely,
o

:

/ Sincerely,
1
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Director of Finance

MIGMIEARRIOTT EISCAYET FAY
1633 N GAYSHORE DR

MIAMI, FLORIDA £2132 USA

T: %05.374.3702
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MIAMI EARRIOTT DISCAYNE PAY
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MIAMI FLORIDA 25132 USA

T: 305.374.3300
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MARRIOTT

MARRIOTT

January 23, 2017 January 23, 2017

Honorable Senator George Gainer,
Honorable Senator Oscar Braynon, B! g

Dear Honorabie Senator:
Dear Honorabie Senator:
! work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in

Iworkasa Director of Finance in Florida’s hospitality industry at Miami Marrlott Biscayne Bay in beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It i exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
is e)fcmng to be a part of the .state 's largest lnd.uftry, that pr.cwdes not only a job for lmvsslf and my family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more i i N e e B

o oo With 85 mili Ple in the first th Fth than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
than 106.6 million visitors to our state. v itl million visitors in the n.'st ree quarters of the year, 2016 is on pace to be the sixth consecutive record year for Florida tourism.
2016 is on pace to be the sixth consecutive record year for Florida tourism.

) It is imperative we inue to collectively invest in the marketi .
Itisi ive we continue to ively invest in the keting efforts of VISIT FLORIDA. The success of our hotels, and . o ! : d;ketnns efforts of visiT FLC:IIDA The success
) tes to

of our hotels, and {l ik to a stronger state economy and creates more ¢ stronger state economy and creates more

opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than op por-h{mtles iu.r Florida sf? milies. Not or'ﬂy do hotels and 'esra'f"“'s depend d"?“ly onthe "?°"’ than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide 106 million w""'m who visited t‘he Sunshine State, but It.xal businesses and s‘:‘ppl'e" who provide
goods and services depend heavily on the success of the industry. Every 85 visilors to the state supports f‘:2::i::Id,::N‘;Trsv?::’:;dr::;vf'lT;::‘;;‘:c:;:“‘;zﬂ‘n:b';;d:;:w‘ Zeg 8'5 Vl""’t's to lhe'state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how casily tou :’w can be and un e 4 »end sa o;.ur :;"": ;"s\; ::;':; ;‘:;:::‘b':‘”‘”
easily tourism can be and und thei of marketing our state as a tourist destination. & -

B L Unforeseen events such as the BP oil splll in 2010, hurricanes and natural di ika vi
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and Violent incidents al have signfican i P con ttone N : na l"'a :'?35“?'5: Zika V:'us, and
3 } idents a € significant impacts on travelers wi i
violent incidents all have significant impacts on travelers when choosing their vacation and/or B P s when chousing their vacation and/or

B L N B N convention meeting destinations. To me it’s simy le — to grow our economy, we m st contil il
convention meeting destinations. To me it’s simple - to grow our economy, we must continue to invest 2 P 8 Ys ust continue to invest

X ) 3 in tourism marketing to bring visitors to our state, generate tax revenue and te jobs fc ida.
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. | 3 4 8 nue and create jobs for Florida. |

€encourage you to ensure the state’s commitment to touri d .
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida gey . . 1" funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1

Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1 N
the state invesis in VISIT FLORIDA, the state sees a 3.20 .
the state invests in VISIT FLORIDA, the state sees a $3.20 return. . it ossias return

p ce of

4 Thank you for your csmmitment to the success of our industry.
Thank you for you commitment to the success of our ind ustry. v ve v

H /Sincerely,
/ gincerely, i /]
[ i/ | : ISy
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‘. ece StEwaRt et Director of Fjiance
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MARRIOTT

January 23, 2017
Honorable Senator Bill Galvano,

Dear Honorable Senator:

1 work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportuniiies for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen evenls such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida

MARRIOTT

Office of ic & D

hi h Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

A

Director bf Finance
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January 23, 2017
Honorable Senator Denise Grimsley,

Dear Honorable Senator:

I work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. it
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state Invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for yoyr commitment to the success of our industry.
- 7

incerely, { i

Y

/o

Directorf Finance

HMAREIOTT DISCAYNE LAY

T:305.374.3900
MARRIO} T.CON/MIARD

January 23, 2017

Honorable Senator Audrey Gibson,

Dear Honorable Senator:

I work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not on| ly a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple ~ to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

s !
/ Sincerely, i
|/ |
FO "y
< Date ste : {4\.
Director of Finance

MIAMI SIARRIOTT BISCAVNE BAY
1633 N RAYSHORL O3
MIAMI, FLORIDA 33152 USA

T:305.3
MARRIO
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January 23, 2017

Honorable Senator Bill Montford,

Dear Honorable Senator:

I work as a Director of Finance in Florida's hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state’s largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families, Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local busi and who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe, During my tenure, I've seen how
easlly tourism can be and d the imp of keting our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinatlons. To me it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & Dy phic R h Return on study of VISIT FLORIDA, for every §1
the state invests in VISIT FLORIDA, the siate sees a $3.20 return,

Thank you for your commitment to the success of our industry.
- 7/

s
Sincerely,
/! Y

e 4 N

Director of Finance
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January 23, 2017
Honorable Senator Bobby Powell,

Dear Honorable Senator:

I work as a Director of Finance in Florida’s hospitality industry at Miami Marriott Biscayne Bay in
beautiful Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It
is exciting to be a part of the state's largest industry, that provides not only a job for myself and my
family, but career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more
than 106.6 million visitors to our state. With 85 million visitors in the first three quarters of the year,
2016 is on pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the ma rketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a strenger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Pe; the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our ind ustry.

S ncerely,

Director of Finance

MIAMI MARRIOTT BISCAYNE BAY
5633 N BAYSFORE DI
MIAMI FLORIDA 33132 USA

™ 4,360
EARFIOTT.COM /MIABR
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January 23, 2017
Honorable Senator David Simmons,

Dear Honorable Senator:

1 work as an Everit Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
vioient incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we mus: continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you to ensure the slate’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

iennifer Rivas

Event Manager

MIAMIMARWIUTT BISCAYN' §AY
1655 N BAYSHORE D

MIAK], FLCRIDA 33132 USA

T: 308 3742500
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January 23, 2017
Honorable Senator Bobby Powell,

Dear Honorable Senator:

I work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Qur visitors must feel welcome, comfortable, and safe. During my tenure, Fve seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create Jjobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VIS'T FLORIDA. Per the Florida
Ofiice of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, foi every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Jennifer Rivas
Event Manager

MIAMI MAKZIOTT CIECAYNE BAY
1633 N BAYSHORE DR

PAMI, FLORIDA 33132 USA
T:305.374.3900
MARRIOTT.COM/MIABE

MARRIOTT

January 23, 2017
Honorable Senator Kelli Stargel,

Dear Honorable Senator:

1 work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state's largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our stale as a tourist destination.
Unforeseen events such as the BP il spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Event Manager

AMI ZARKIOTT BISCAYNL LAY
N BAYSISORT DR

MUAMI FLOTIVA 73152 USA
T:305.37£.2900
MARRIOTT.COM/MIAER
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January 23, 2017
Honorable Senator Wilton Simpson,

Dear Honorable Senator:

I work as an Event Manager in Florida’s hospitality industry al Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

it is imperative we continue to collectively invest in the marketing efforts of V!SIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During ry tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have signiticant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Econnmic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Jénnifer Rivas

MARRIOTT

January 23, 2017
Honorable Senator Lizbeth Benacquisto,

Dear Honorable Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida's families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but loca! businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry.

Sincerely%

Jennifer Rivas

Event Manager Event Manager
MIAMI MARTIOTT BISCAUNE “AY MIAMI MARRIOTT BISCAYNE LiY
1833 N BAYSHORE DR 1€33 N BAYSHORE DI
MIAMI, FLORIDA 33132 USA MIAMI. FLORIDA 33132 USA
T+ 305.374.3800 T105.374.3900
MARRIC: T.rOM/MIASE

MARRIOTT.COM/MIABD

MARRIOTT

MARRIOTT

January 23, 2017
Honorable Senator Anitere Flores,

Dear Honorable Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
1o be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 millian tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be ard understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

rinifer Rivas
Event Manager

MARRIDTT &RCAYNE BAY

T: 305374 3907
MERRINTT.COM/MIALS

January 23, 2017
Honorable Senator Aaron Bean,

Dear Honorable Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state, In 2015, Florida welcomed more than 106.6
million visitors to our state. With B5 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the ing efforts of VISIT FLORIDA. The success
of our hotels, and d it to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the ine State, but Jocal busi and liers who provide

goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Jefinifer Rivas
Event Manager

MIAMI HA2RIOTT BISCAYNE BAY
1633 N BAYSHOSE DR

MIAM:, FLORIDA 35132 USA

T: 302.374.3500
MARRIOTT.COM/MIAER



January 23, 2017

Honorable Senator Jack Latvala,

Dear Honorable Senator:

1 work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've secn how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, nd
violent incidents all have significant impacts on travelers when chaosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and cieate jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D phi h Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry,

Sincerely,

Jénnifer Rivas
Event Manager

MIAMG EARRIOTT BISCAYNE BAY
1633 N BAYSHORE DR

HIAMI, FLORIGA 35132 USA
T:305.274.3500
MARRICIT.COM/MIABS

MARRIOTT

January 23, 2017
Honorable Senator Randolph Bracy,

Dear Honorable Senator:

I'work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & C graphi Return on study of VISIT FLORIDA, for every $1

the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

nnifer Rivas
Event Manager

MIAM: ILRRIOTT BISCATH I BAY

MARRIOTT

January 23, 2017
Honorable Senator Lauren Book,

Dear Honorab'e Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It Is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel weicome, comfortable, and safe. During my terure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Horida
Dffice of & D phic Research Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Jennifer Rivas
Event Manager

MIAMI MAR10TT SISCAYHE DAY
1633 1) BAYSHORE OR

MIAMI. FLORIDA 73132 USA
T:305.374.5900
MARRIOTT.COM/MIARR

MARRIOT I

January 23, 2017
Honorable Senator Jeff Brandes,

Dear Honorable Senator:

1 work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautifui
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
0 be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
oppartunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents ali have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we musl continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
ercourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Econoraic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

nnifer Rivas
Event Manager

Mizm

3959
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MARRIOTT

MARRIOTT

January 23, 2017
Honorable Senator Oscar Braynon,

Dear Honorable Senator:

| work as an Event Nanager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshinc State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for aver 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest ir the marketing efforts of VISIT FLORIDA. The success
of our hotels, and attractions ¢ i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and supplicrs who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, 've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

fennifer Rivas

January 23, 2017
Honorable Senator George Gainer,

Dear Honorable Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s familizs. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but Jocal businesses and suppliers who provide
goods and services depend heavily or the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destinaticn.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it’s simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our inGustry.

Sincerely,

enfifer Rivas
Event Manager

Event Manager
MIAMI MARRIOTT BISCAVEF BAY MIAM! MARRIOTT TISCAYNE BAT
1633 N BAYSHOKE 3 533 N BAYSHORE DR
MIAMI, FLOKIDA 33122 USA MIAMI, FLORIDA $3132 USA
1305 774.3800

T2 355 174 360
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January 23, 2017
Honorable Senator Bill Galvano,

Dear Honorable Senator:

| work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
million visitors to our state, With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism,

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i il to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Event Manager

January 23, 2017

Honorable Senator Audrey Gibson,

Dear Honorable Senator:

I work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed more than 106.6
miliion visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourism.

Itis imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i ik to a stronger state economy and creates more
opportunities for Florida’s families. Not anly do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
£00ds and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourage you to ensure the state’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

Thank you for your commitment to the success of our industry.

Sincerely,

Event Manager

oAt

on
HAMI FLOKIDA 23752 USA
T: 208.274.3500
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January 23, 2017
Honorable Senator Denise Grimsey,

Dear Honorable Senator:

I work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve daily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Florida welcomed mare than 105.6

MARRIOTT

January 23, 2017

Honorable Senator Bill Montford,

Dear Honorable Senator:

1 work as an Event Manager in Florida’s hospitality industry at Miami Marriott Biscayne Bay in beautiful
Miami Dade County, and | am proud to serve deily as an ambassador for the Sunshine State. It is exciting
to be a part of the state’s largest industry, that provides not only a job for myself and my family, but
career opportunities for over 1.2 million people in the state. In 2015, Fiorida welcomed more than 106.6
million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on

million visitors to our state. With 85 million visitors in the first three quarters of the year, 2016 is on
pace to be the sixth consecutive record year for Florida tourisra, pace to be the sixth consecutive record year for Florida tourism.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, restaurants and attractions contributes to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the hine State, but local busi and who provide
goods and services depend heavily on the success of the industry. Every 85 visitars to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention mzeting destinations. To me it's simple - to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida, |
encourage you to ensure the stete’s commitment to tourism funding for VISIT FLORIDA. Per the Florida
Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return.

It is imperative we continue to collectively invest in the marketing efforts of VISIT FLORIDA. The success
of our hotels, and i to a stronger state economy and creates more
opportunities for Florida’s families. Not only do hotels and restaurants depend directly on the more than
106 million tourists who visited the Sunshine State, but local businesses and suppliers who provide
goods and services depend heavily on the success of the industry. Every 85 visitors to the state supports
1 tourism job. Our visitors must feel welcome, comfortable, and safe. During my tenure, I've seen how
easily tourism can be and understand the importance of marketing our state as a tourist destination.
Unforeseen events such as the BP oil spill in 2010, hurricanes and natural disasters, Zika virus, and
violent incidents all have significant impacts on travelers when choosing their vacation and/or
convention meeting destinations. To me it's simple — to grow our economy, we must continue to invest
in tourism marketing to bring visitors to our state, generate tax revenue and create jobs for Florida. |
encourags you to ensure the state’s commitmerit to tourism funding for VISIT FLORIDA. Per the Florida
Office of ic & D ic R h Return on study of VISIT FLORIDA, for every $1
the state invests in VISIT FLORIDA, the state sees a $3.20 return,

Thank you for your commitment to the success of our industry. Thank you for your commitment to the success of our industry.

Sincerely,

Sincerely,

Event Manager

7
Lénnifer Rivas
Event Manazer

IAMI MARIIOTT BISCAYNE BAY
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January 23, 2017 January 23, 2017

H ble Senator David Si Honorable Senator Kelli Stargel,

Dear Honorable Senator: Dear Honorable Senator:

1am the General Manager at the Miami Marriott Biscayne Bay and I have 300 employees. | and my team are deeply
concerned for the protection of Visit Fiorida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall ecanomic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and
international visitors.

I'am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in spending, In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the

il wave of and coll y invest in the ing efforts of VISIT FLORIDA. The success of our
hatels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of Economic & Demographic Research Return on Investment study of ViSIT FLORIDA, for

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the

wave of and y invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of Cconomic & Di Return on study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its every 31 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and its civic ibilities as a public-private agency to be efficient and transparent. Acting as I ip and its civic asa public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISiT FLORIDA is the catalyst that brings the public and private sectors the state’s official tourism marketing corporation, VISIT FLORIDA s the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State. together, creating programs that promote the Sunshine State,
A reduction in VISIT FLORIDA funding puts Florida at a competitive disadvantage in the global marketplace. In 2010, the A reduction in VISIT FIORIDA funding puts Florida ata itive di ge in the global mark In 2010, the
BP Ol Spill threatened Florida's iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating BP Oil Spill threatened Fiorida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Floridas geography as well as emphasizing the new ing tactics, including the ed of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging safety of local seafood dining. VISIT FLORIDA played a role during the recent hurrirane season by providing lodging

ilability to displaced families, first fers and utility crews. Then, after communities were up and running, the ability ta di families, first and utility crews. Then, after communities were up and running, the

agency worked diligently with local destinati or to spread the simple message, "Florida is open agency worked diligently with local marketing to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. I urge you to support the state’s commitment to for business.” Florida cannot afford to put its top industry z¢ risk. | urge you to support the state’s commitment to

tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

industry represents.
Sincerely, Sincerely,
David Cesario

David Cesario
General Manager
Miami Marriott Biscayne Bay

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017

Honorable Senator Wilton Simpson,

Dear Honorable Senator:

| am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
acking you to protect Visit Florida and tourism to our beautiful County and State. The averall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA 1o attract the millions of visitors who generate billions of
dollars in spending. In 2015, the hine State proudly more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & Dy hi Return on study of VISIT FLORIDA, for
every $1 the state Invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured Its

Jership and d its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, crezting programs that promote the Sunshine State.
Areduction in VISIT FLORIDA funding puts Florida at a itive disag ge in the global k e. In 2010, the
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida's geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging
availability to displaced families, first responders and utility crews. Then, after communities were up and running, the
agency worked diligently with local to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

el P

David Cesario
General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017
Honorable Senator Anitere Flores,

Dear Honorable Senator:

| am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and

international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & Di hi Return on study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and ac d its civic ibilities as a public-private agency to be efficient and Lransparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.

A reduction in VISIT FLORIDA funding puts Florida ata ¢ d in the global In 2010, the
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating

new marketing tactics, including the ing of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging

to displaced families, first ders and utility crews. Then, after communities were up and running, the
agency worked diligently with local destination marketing to spread the simple message, “Florida is open

for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism

industry represents.
Sincerely,
RSN
David Cesario

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017
Honorable Senator Lizbeth Benacquisto,

Dear Honorable Senator:

| am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the raillions of visitors who generate billions of
dollars in ding. In 2015, the hine State proudly more than 106.6 million out of state and

international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforls of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & D It Return on study of VISIT FLORIDA, for
every $1 the state Invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its

ip and its civic ilities as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Florida at a c in the global lace. In 2010, the
3p 0il Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, i ing the of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging
availability to displaced families, first responders and utllhv crews. Then, after communilies were up and running, the
agency worked with local d i to spread Lhe simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism

industry represents.
Sincerely,
David Cesario

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT
January 23, 2017
Honorable Senator Aaron Bean,

Dear Honorable Senator:

1 am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Flarida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in ding. In 2015, the ine State proudly wel d more than 106.6 million out of state and

international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the

incredible wave of and collectively invest in the ing efforts of VISIT FLORIDA. The success of our
hotels, and i i to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of Economic & D i h Return on study of VISIT FLORIDA, for

every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and acc d its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.

A reduction In VISIT FLORIDA funding puts Florida ata in the global In 2010, the
BP Qil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating

new marketing tactics, including the ing of visitors about the Florida's geography as well as emphasizing the
safe'y of local seafood dining. VISIT FLORIDA played a role durlng the recent hurricane season by providing lodging

to displaced families, first ders and utility crews. Then, after communities were up and running, the
agency worked with local ination marketing 1o spread the simple message, “Florida is open

for business.” Florida cannot afford to put its top industry at risk. I urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism

industry represents.

Sincerely,

PN P

General Manager
Miaml Marriott Biscayne Bay
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MARRIOTT

January 23, 2017
Honorable Senator Jack Latvala,

Dear Honorable Senator:

1am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the autbreak of Zika. We are
asking you te protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the miliions of visitors who generate billions of
dollars in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the

wave of and ively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of E ic & Demographi Return on study of VISIT FLORIDA, for

every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its

ip and d its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Florida at a competitive disadvantage in the glob«l marketplace. In 2010, the
BP Oil Spill threatened Florida's iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the ing of visitors about the Florida’s geography as weli as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging
availability to displaced families, first responders and utility crews. Ther, after communities were up and running, the
agency worked diligently with local destination marketing to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism

industry represents.

Sincerely,

oDod (e

General Manager
Miaml Marriott Biscayne Bay
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MARRIOTT
Jenuary 23, 2017
Honorable Senator Randolph Bracy,

Dear Honorable Senator:

I'am the Generai Manager at the Miami Marriott Biscayne Bay and | have 300 employees, I and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the abilily of VISIT FLORIDA to attract the millions of visitors who generate billions of
doflare in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & D ic R h Return on study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return, Recently, VISIT FLORIDA restructured its

ip and its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the calalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Fiorida at a competitive disadvantage in the global marketplace. In 2010, the
BP Qil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging

ility to displ; families, first and utility crews. Then, after communities were up and running, the

agency worked di with local di i to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLOKIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

LG (B

Teneral Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017

Honorable Senator Lauren Book,

Dear Honorable Senator:

| am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida, We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in ding. In 2015, the Sunshine Stcte proudly wel more than 106.6 miilion out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the

wave of and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of E ic & Di phi Return on | study of VISIT FLORIDA, for

every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Florida at a itive di: ge in the global K €. In 2010, the
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the edi ing of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging

ility to di families, first and utility crews. Then, after communities were up and running, the
agency worked dill ly with local destination marketing to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

Ipid P

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017

Honorable Senator Jeff Brandes,

Dear Honorable Senator:

1am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida, We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitaliiy of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in ding. In 2015, the hine State proudly wels more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we cortinue to ride the

wave of and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & D ic R h Return on I study of VISIT FLORIDA, for

every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and d its civic r as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Florida at a itive disad ge in the global pl In 2010, the
BP Qil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging

ilability to displ families, first ders and utility crews. Then, after communities were up and running, the
agency worked diligently with local destination marketing to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. 1 urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the iridustry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

L P

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT
January 23, 2017
Honorable Senator Oscar Braynon,

Dear Honorable Senator:

| am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
roncerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
doltars in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and

international visiters.

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants ana attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of ic & L i h Returnon study of VISIT FLORIDA, for
every 51 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its

hip and its civic resp: as a public-private agency o be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.
A reduction in VISIT FLORIDA funding puts Florida ata di: in the global In 2010, the
BP Qil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s ceography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging

ilability to displaced families, first and utility crews. Then, after communities were up and running, the

agency worked dilig with local d keti to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 miliion employees the tourism

industry represents.

Sincerely,

ol (e

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT
January 23, 2017
Honorable Senator Bill Galvano,

Dear Honorable Senator:

I'am the General Manager at the Miami Marriatt Biscayne Bay and I have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in spending. In 2015, the Sunshine State proudly welcomed more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it’s imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its

hip and acc its civic responsibilities as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA Is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshline State.
A reduction in VISIT FLORIDA funding puts Florida at a di ge in the global k In 2010, the
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging
availability to displaced families, first responders and utility crews. Then, after communities were up and running, the
agency worked diligently with local i to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

David Cesario

General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017

Honorable Senator George Gainer,

Dear Honorable Senator:

I am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in ding. In 2015, the hine State proudly i more than 106.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the

dible wave of and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, restaurants and attractions contributes to a stronger state economy and creates more opportunities for Florida’s
families, Per the Florida Office of Economic & Demographic Research Return on Investment study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and its civic as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corparation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshina State.
A reduction in VISIT FLORIDA funding puts Florida at a itive di ge in the global mar . In 2010, the
BP Oil Spill threatened Florida’s iconic pristine beaches and fresh seafood., VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geography as well as emphasizing the
safety of local seafood dining. VISIT FLORIDA played a role during the recent hurricane season by providing lodging
availability to displaced families, first responders and utility crews. Then, after communities were up and running, the
agency worked diligently with local destination marketing organizations to spread the simple message, “Florida is open
for business.” Florida cannot afford to put its top industry at risk. | urge you to support the state’s commitment to
tourism funding for VISIT FLORIDA not only for the industry’s sake, but for the 1.2 million employees the tourism
industry represents.

Sincerely,

il (et

David Cesario
General Manager
Miami Marriott Biscayne Bay
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MARRIOTT

January 23, 2017
Honorable Senator Audrey Gibson,

Dear Honorable Senator:

1am the General Manager at the Miami Marriott Biscayne Bay and | have 300 employees. | and my team are deeply
concerned for the protection of Visit Florida. We have faced challenges in Miami with the outbreak of Zika. We are
asking you to protect Visit Florida and tourism to our beautiful County and State. The overall economic vitality of the
state relies heavily on tourism and the ability of VISIT FLORIDA to attract the millions of visitors who generate billions of
dollars in ing. In 2015, the hine State proudly more than 10€.6 million out of state and
international visitors.

With Florida on pace to have its sixth consecutive record year for tourism, it's imperative we continue to ride the
incredible wave of momentum and collectively invest in the marketing efforts of VISIT FLORIDA. The success of our
hotels, and i il to a stronger state economy and creates more opportunities for Florida’s
families. Per the Florida Office of Fconomic & D i Return on study of VISIT FLORIDA, for
every $1 the state invests in VISIT FLORIDA, the state sees a $3.20 return. Recently, VISIT FLORIDA restructured its
leadership and its civic ilities as a public-private agency to be efficient and transparent. Acting as
the state’s official tourism marketing corporation, VISIT FLORIDA is the catalyst that brings the public and private sectors
together, creating programs that promote the Sunshine State.

A reduction in VISIT FLORIDA funding puts Florida at a competitive disadvantage in the global marketplace. In 2010, the
B8P 0il Spill threatened Florida’s iconic pristine beaches and fresh seafood. VISIT FLORIDA responded promptly initiating
new marketing tactics, including the educating of visitors about the Florida’s geography as well as emphasizing the
safety of local seafoo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>